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These 7 Secrets Will Enable You To...

« Discover the Foundational Meaning of SUCCESS
o Demonstrate PASSION and PERSEVERANCE for long-term goals
o Learn the untold secrets on how to create the life you TRULY DESIRE

IT’S FREE ... CLICK HERE to get yours!
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You Asked and We Listened. HELP is HERE

How Would You Like to Get Your Hands On My
Proven Marketing Strategies That Have Created A
Multiple Six Figure Online Business?

Now You Too Can Explode Your Business Income With
Monthly Internet Marketing Training and Coaching!

If You Are Serious About Changing From A Failing Online Business To An Uber Profitable Online Business |
Can Help Youl!

Listen, | know what it's like to have a strong desire to have a successful online business but have no real idea
of HOW to market it...

I'm not making empty promises. One thing you will not find on this site is a promise of "easy riches". | make no
claims of how much you can make. | make no claims that you'll make any money at all. | don't know you. | don't
know if you're a thinker or a doer. How can | promise you'll make X dollars? | can't. And | don't. That SHOULD be
a sign of trust to you.

There are many others out there making crazy income claims. | won't promise riches. | won't promise any results.
I'll simply tell you that | will show you things you can do to get your online business rocking and rolling!

There is absolutely no risk. I'm even going to take away ALL RISK for you. It's pretty simple: if you
don't like the Training, you don't pay. Period. You have nothing to risk and everything to gain.

Let me say it a different way...

You Don't Even Have To Say "Yes" To Get Started Right Away, Just Say "Maybe" And I'll Send Your First
Lesson Instantly!

Click Here
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VMIWNVI editors letter

Welcome to the APRIL 2026 Issue of our monthly

“Making Web Money” Online Digital Marketing
magazine - where every month we show you how real
people, just like you, are making web money — online.
This month we have MORE great articles and
personal success insights, interviews, plus

MakingWebMoney.com
Subscription enquires:
www.MakingWebMoney.com

Order the printed edition:

some ONLINE opportunities for you.

- MWM Series on Business Help - The Algorithm Stopped
Counting Likes. Here's What Works Now.

- MWM Interview — DONNA KENNEDY

- The Functional Strength Guide

- Most Info Products Are Dead. These Are Printing Money.

- They’re Interested—So Why Aren’t They Buying?

- Case study — He Built a $103K Business for $19. Here's
Exactly How He Did It.

- You Might Be Spending a Third of Your Ad Budget on Robots

- FREE eBook - Six Figures A Year in Info Publishing

- MWM Wants You to Know - The Wildest New Buying Behavior
Your Competitors Haven't Noticed Yet

- MWM Q & A - The Metric Worth Obsessing Over

- MWM Marketing CLINIC - Can 500 Obsessed Followers
Beat 50,000 Passive Ones?

-  What's Your Lead Magnet's Actual Conversion Rate Going to
Be? (We'll Tell You Before You Launch)

- MWM Success Marketing - Just Flipped—And Most People
Haven’t Noticed Yet

- MWM Ask the Expert - Case Study - From Facebook Friends to
$208K/Month - The Newsletter Play Nobody Talks About

- How to Start Your Own Recurring Membership Site

| hope you enjoy this month's magazine. Thanks for reading.

— Check out our 169 Great Back Issues of Making Web Money!

Talk to me

>> facebook.com/harrycrowder
twitter.com/harrycrowder

Keep your valuable feedback coming. I try to reply to every email,
[ appreciate your input as it helps to make MWM the Best magazine
possible.

Email me at: crowderharry598@gmail.com

Follow me on Facebook: https://www.facebook.com/harrycrowder

Www.issuu.com

Advertising enquires:
www.MakingWebMoney.com
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You can NOW Shop
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JDAILY JOCKS

Then choose to have

your order Delivered to you
by mail / freight

Tell us what you like and don’t like

about Making Web Money Digital OR

Marketing magazine. What worked for you .

or what you think sucks, then we can make YOU can Pick Your Order Up
Making Web Money an even better online

magazine. at

So, send me an email with your NEARESI II
feedback and let me know.
crowderharry598@gmail.com W Q_ LM q RT

Shop at home. Drive to the

FUNCTIUNAL store. Pick Up Your Order!
STREN GTH sioeiescone Value of the Dayﬁf |

KETTLEBELLS, CROSSFIT AND MORE FUNCTIONAL
STRENGTH: BUILD STRENGTH YOU CAN ACTUALLY USE!

QUOTABLE..

“Content is not king, but a president elected
by the votes of those whom it aims to rule.”

IR — Raheel Forooq
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Google Can Now Replace Your Landing Pages — Whether
You Like it or Not

Google might start rewriting your landing pages—and not in a subtle way. A new patent suggests that if your page
isn’t converting well, Google can generate its own version and show that to your ad traffic instead. If you’re running
Google Ads solo, that’s a pretty big shift. The upside? You might get better conversions without lifting a finger. The

downside? The page your visitors see might not be the one you wrote, tested, and actually trust.

So this is one to keep an eye on. In the meantime, your best defense is simple: build pages that already convert. The
stronger your page performs, the less reason Google has to step in. But don’t fall into the trap of chasing raw
conversion rates. A page that pulls in 100 low-quality leads can be far worse than one that brings in 5 people who are
ready to buy. Google’s job is to optimize for clicks and conversions—not for quality. That part is still on you.

https://www.wral.com/business/technology/google-patent-ai-landing-pages-threat-careyaya-raleigh-nc-march-2026/

ChatGPT Just Became an Ad Platform.
Here's Why That's a Big Deal for Solo

ChatGPT just stepped into the ad game—and it’s not playing small. On March 2, 2026,
Criteo (a major ad tech player) became the first partner to plug into OpenAl’s advertising
pilot. Translation: the same machinery behind modern digital ads is now wired into one
of the most-used tools on the internet. And here’s the part that should wake you up—
traffic coming from ChatGPT is converting about 1.5x higher than typical channels. These
aren’t random clicks. These are people who already did their homework and are showing
up ready to buy.

Here’s where it gets interesting for solo marketers. When someone asks ChatGPT for

recommendations, they’ll see a blend of organic suggestions and sponsored
placements—and your usual tracking starts to fall apart. If a sale comes from ChatGPT,
there’s a good chance your analytics won't fully credit it. That matters. Because while
everyone else is still obsessing over Facebook and Google, this channel is wide open,
early, and far less crowded. The marketers who figure this out now—before it gets
noisy—are the ones who’ll quietly pull ahead.

https://www.affiversemedia.com/criteo-joins-chatgpts-advertising-pilot-affiliate-

attribution-just-got-a-litte-more-complicated/
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VMIWIVEI New Product Vo

100% FREE ON THIS PAGE

Want to Build YOUR List And Make Affiliate
Commissions Without Having To Spend Loads

Of Time And Money Making A Professional
Affiliate Funnel?

On This Page You Can Get One All Set Up And Ready To Go Within 30
Minutes - Even If You Have Never Put Up An Affiliate Funnel Ever Before...

1 Made It So Easy For You.
Here's What You WON'T Have To Do...

< You won't have to research and create a valuable free offer
including videos and a monetized report

X

You won't have to make a squeeze page

X

You won't have to make a monetized delivery page for your
freebie

< You won't have to write a welcome email or a follow up email
sequence

< Or even make the legal pages*

l FREE ACCESS: CLICK HERE J

powered by WarriorPlus com

Glad you asked!

All the time | see people struggling to build profitable lists and get any traction
making money from affiliate offers.

Sometimes, marketers who have been around for a while can forget how
overwhelming it can be for people when they first get started.

They forget the challenges they had... Figuring out how to make a high value offer that would attract
leads to join their list, getting a squeeze page made, delivering the free offer on a monetized page and
marketing to these new leads in the best possible way.

People are not born with these skKills. It is a learning curve that can be steep, long and frustrating.

when | started | remember grappling with HTML code, trying to figure out what would be an atractive lead
magnet, how | was going to make it and how | was going to deliver it.

I was lucky. | got a break. And that break cut down my learning time and helped me build a list and get
some affiliate commission money coming my way.

Now, 1 am happy and proud to offer a similar break to newer marketers who are themselves struggling
like | did when | first started.

Here's What | Am Giving You Today

A Valuable Freebie to Attract Leads

This consists of a professionally written report that pre-sells a Clickbank product branded
with your affiliate link PLUS a series of 3 short videos of the report content.

A Beautifully Designed Squeeze Page

Completely mobile responsive and offering the videos PLUS the report as an extra free
bonus

A Monetized Delivery Page

Again, fully mobile responsive this page has download buttons pre-configured with the
link to your branded version of the report as well as the three videos and an advert for the
Clickbank product hard coded with your affiliate link.

A Done For You Follow Up Email Sequence

This consists of a welcome email PLUS 5 professionally written follow-up emails selling
the Clickbank product all pre-populated with your name and affiliate link.

Legal pages™

Your personalized privacy policy and earnings disclaimer pages are ready to go and
automatically linked from your squeeze page

l FREE ACCESS: CLICK HERE J

powered by WarriorPlus.com

-one from Hinton St George, Some...
trabhhed This
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X Just Became Pay-to-Play. Is It Still
Worth Your Time?

X has officially crossed the line into pay-to-play—and it’s not subtle.
Since March 2026, non-Premium accounts posting links are basically
invisible, with zero median engagement.

Even beyond links, the gap is massive: Premium users get about 4x
more visibility with their own followers and 2x more reach beyond
them.

Buffer’s analysis of 18.8 million posts puts numbers to it—free
accounts often struggle to break 100 impressions, while Premium users
average closer to 600. Same content, completely different outcome... all
for S8 a month.

https://posteverywhere.ai/blog/how-the-x-twitter-algorithm-works

ChatGPT Just Became an Ad Platform.
Here's Why That's a Big Deal for Solo
Marketers.

ChatGPT just stepped into the ad game—and it’s not playing small.
On March 2, 2026, Criteo (a major ad tech player) became the first
partner to plug into OpenAl’s advertising pilot. Translation: the same
machinery behind modern digital ads is now wired into one of the most-
used tools on the internet. And here’s the part that should wake you
up—traffic coming from ChatGPT is converting about 1.5x higher than
typical channels. These aren’t random clicks. These are people who
already did their homework and are showing up ready to buy.

Here’s where it gets interesting for solo marketers. When someone
asks ChatGPT for recommendations, they’ll see a blend of organic
suggestions and sponsored placements—and your usual tracking starts
to fall apart. If a sale comes from ChatGPT, there’s a good chance your
analytics won’t fully credit it. That matters. Because while everyone else
is still obsessing over Facebook and Google, this channel is wide open,
early, and far less crowded. The marketers who figure this out now—
before it gets noisy—are the ones who'll quietly pull ahead.

ilot-affiliate-attribution-just-got-a-litte-more-complicated

MWM 10
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Marketing Just Flipped—And Most People Haven't
Noticed Yet

Control is slipping, channels are splintering,
and the real advantage is moving where few
are looking

Something big is happening in marketing right now—
and it’s not subtle if you know where to look. Control is
quietly shifting away from marketers and into the hands
of algorithms. Al is now deciding who sees your ads,
what creative gets shown, and where it appears.

You’re no longer steering the ship—you’re setting
the destination and hoping the system gets you there.
That means your leverage has changed.

It's no longer about tweaking every detail of a
campaign. It's about feeding the machine better
inputs—stronger hooks, clearer messaging, sharper
offers—and letting it do the heavy lifting.

At the same time, distribution is breaking apart.
Search, social, Al tools, and commerce are blending into
one messy ecosystem where no single channel can be
trusted to carry your business.

Google traffic is less predictable. Social reach comes
and goes. Al recommendations are starting to replace
traditional discovery altogether.

If you’re relying on one platform, you’re building on
borrowed land.

And here’s the part most people miss: The real
advantage is moving upstream.

The winners won’t be the best media buyers or
growth hackers—they’ll be the ones with undeniable
positioning, products that actually fit the market, and
audiences they own.

Because when algorithms control distribution, the
only thing they can’t manufacture is genuine demand.

That part is still on you.




" COACHING CLUB!

Q WARNING: STOP BUYING MORE PLR CONTENT

“You Don't Need More PLR Articles,
Reports, And Ebooks That Are Going
To Take Up Hard Drive Space On Your
Computer... Instead You Do Need To
Take What You Already Have And Turn
It Into Spendable Cash!”

LET ME SHOW YOU HOW YOU CAN TURN YOUR EXISTING PLR
CONTENT INTO CASH MONEY IN DOZENS OF DIFFERENT WAYS!

INTRODUCING THE PLR ProrFits CLUB...

Starting today you can enroll in my new monthly coaching program where | will teach you how
to turn PLR content into spendable cash wusing several underground methods.

Each and every month you'll get a new lesson showing you a different way to profit with the PLR
products you already have. Each month will be a different lesson (sometimes delivered as a step-
by-step PDF and sometimes delivered as video tutorial lessons, and even sometimes a mixture of
both) that you can download, view, and then implement to start making money with PLR
content.

This 12 month coaching program can help you feel good about every PLR purchase you've
made (even those "junky" ones because | will show you how to polish them 'til they shine!). The
PLR Profits Coaching Club can justify every penny you've spent. It can make those purchases
worth something to you because you can put that content to work making money for you.

Click Here to Start

THiS IS YOUR OPPORTUNITY TO MAKE EVERY
PLR PURCHASE YOU'VE EVER MADE WORTH
SoMETHING TO You!
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Click here to get Your Website Now!

High Quality Website Design! Extensive Niche Market Research!

digital Saltware
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Explosive Deals on The Biggest And Best Digital Software Online!

Welcome to The Dynamite Digital Software Store!
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Check Out The Latest Digital So lware on Amazon Below:

QuickBooks Desktop TurfoTax Home & Quicken Home & QuickBooks Deskiop
Pro 2017 Small Buginess 2016 Tax Business 2017 Pro 2018 Small

- FERT—. [SRSSVIN
| e
turbotax
e & Subnaia s Building Your
Very Own
Digital Stores
Has Never
Been Simpler!

Quicken Deluxe 201 Quicken For Mac 2017
Personal Finance Personal Finance &

{ firbotax

Covine

Your Links Mere | Your Lind

\ 4
100% Simple to Edit Content Monetize Your Website in Seconds!

How Would You Like a Complete Niche
Targeted Website - All Professionally Designed

And Ready For You to Profit From?

The Dynamite Digital Software Store
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Shopify's President Just Said Al
Shopping Agents Are the New Front
Door for E-Commerce

Shopify’s president just said the quiet part out loud: Al shopping agents
are about to become the new front door to e-commerce. Speaking at
the Upfront Summit, Harley Finkelstein laid it out simply—search shows
you who paid to be seen, but an Al shopper recommends what actually
fits you.

That’s a massive shift. Instead of fighting for position, you’re competing

on relevance. And with only about 18% of U.S. retail happening online
today, he’s betting these agents are what finally push that number much

agents-to-change-everything-exec-says/

Facebook Is... Working Again. Seriously.
And Almost Nobody Noticed.

Publishers are reporting referral traffic up 4x and engagement tripling
compared to last year—and the wild part is, they didn’t change anything. No
new strategy, no extra effort. The traffic just showed up. That points to one

thing: Facebook quietly flipped something at the algorithm level. After years of
throttling organic reach, it’'s now behaving less like a follower-based feed and
more like a discovery engine—and most solo marketers are still stuck thinking
it’s dead.

So, what actually works now? Shares and saves matter way more than likes.
The algorithm is looking for content people want to pass along, not just tap and
scroll past. Fresh Reels get a big boost (especially same-day posts), and original
content is being rewarded while reposts get buried. This is your opening. You
don’t need a huge page anymore—you need content that sparks a reaction
strong enough to get shared. Facebook isn’t handing out free reach forever, but
right now, attention is cheaper than it’s been in years.

https://posteverywhere.ai/blog/how-the-facebook-algorithm-works

and
https://yepads.com/facebook-algorithm-changes/
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Case Study - From Facebook Friends to $208K/Month -
The Newsletter Play Nobody Talks About

How one creator turned relationships (not ads) into
a six-figure media business

Most people think you need a big audience—or a big ad
budget—to build a profitable newsletter. Emanuel Cinca proved
the opposite. He started Stacked Marketer with nothing more
than a Facebook friend list he described as “bigger than zero, but
not significant.”

No massive launch. No viral moment. Just a simple idea: send
a daily email that actually helps marketers stay sharp. Fast
forward, and that tiny starting point grew into over 100,000
subscribers and roughly $208,000 per month in revenue.

Here’s where it gets interesting. His early growth didn’t come
from ads—it came from relationships. Instead of pouring money
into cold traffic, Emanuel leaned into people he already knew.

He arranged newsletter shoutouts with others in his network,
trading exposure and tapping into audiences that already
trusted the sender.

One standout move? A single placement in Morning Brew
that brought in 3,000 subscribers at under S3 each. That’s not
just efficient—it’s the kind of acquisition cost most marketers
would kill for.

The real takeaway here isn’t “start a newsletter.” It's how you
grow it. Early on, paid ads are often the slowest, most expensive
way to build momentum.

But relationships? They compound. One good connection
leads to another, one shoutout leads to more, and suddenly
7 you’re building distribution without constantly opening your
2 | wallet. Cinca didn’t outspend anyone—he out-connected them.

If you're starting from scratch, this is your blueprint: build
something useful, then plug into existing audiences through real
relationships.

Because in the early stages, who knows you—and is willing to
share you—matters a lot more than how much you can afford
to spend.




Case study — He Built a $103K
Business for $19. Here's Exactly
How He Did It.

The gap nobody else is filling is worth more than the
crowded space everyone's fighting over.

Danny Miré-Chinea had a law career lined up. He walked away from it.
Not because he had a detailed business plan or a pile of startup funding
— but because he noticed something that should have been obvious to a
lot of people and somehow wasn't: Latino-owned businesses,
representing one of the fastest-growing entrepreneurial communities in
America, were getting almost no dedicated media coverage in English.

That gap became his business.

To build the first version of Comprende — a weekly newsletter and
social media platform elevating stories of Latino founders, businesses,
and culture — all Danny needed was a Carrd landing page at $19 a year
and a free version of Photopea for the logo. He gave himself one weekend
to build it. Forty-eight hours and nineteen dollars later, he was in business.

Here's the part most people skip past: he didn't promote it
immediately. He held off on any real launch until he'd published ten
editions — building the habit, finding his voice, and creating a library of
content before asking anyone to pay attention. Smart. Most people
launch too early, get underwhelmed by the response, and quit before
they've actually built anything worth promoting.

The real turning point came when he started creating short-form video
in January 2024. Less than a month later, a Latina fintech founder saw one
of his videos, subscribed to the newsletter, and slid into his DMs asking
about paid collaborations. That single conversation turned into his first
retainer client. One video. One DM. One client. The rest followed.

Today Comprende runs at $8,600 in monthly recurring revenue — a
six-figure annual run rate — built entirely by one person, on one clear
mission, for an audience that nobody else was properly serving.

The lesson isn't complicated. The internet is desperately overcrowded
in the middle and surprisingly empty at the edges. Most solo marketers
fight for the same general audiences, the same broad niches, the same
tired topics. Danny found a room nobody was in, walked in, turned on the
lights, and started talking.

The $19 wasn't the investment that built the business. The willingness
to own a specific lane completely — before anyone else noticed it existed
— was.

Full story at:

https://www.starterstory.com/stories/comprende
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The Mogt Expengive Domain [n The WO.rld Did This...
& let MSTMFTLY inereaced Their Traffic By 1173 %

With This Point & Click Simple Wordpress Theme

YOU Can Do The Same!

Tapping Into The Most Buzzing Trend
On The Internet And Sucking Free Traffic
From Pinterest & Facebook On

COMPLETE AUTOPILOT!

Covert PinPress 2.0 Is The

Easiest Theme
You Have EVER Used!




The Algorithm Stopped Counting

Likes. Here's What Works Now.

The platforms changed the rules and didn't tell anyone. Here's
what they're actually rewarding in 2026 — and the one question
that should filter every piece of content you create.

Most solo marketers are playing a game that ended about
twelve months ago. They're chasing likes, tracking follower
counts, and posting on a schedule that feels productive — all
while the platforms quietly changed what actually matters. The
algorithm didn't send a memo. It just started rewarding different
things and punishing the old playbook.

Here's what actually changed.

Social media feeds aren't just reacting to what you click
anymore. They're predicting what you want to see based on your
habits, your intent, and how satisfied you felt after consuming
something. In plain English: platforms stopped asking "did this get
a like?" and started asking "did this actually feel worth someone's
time?" That's a fundamentally different question — and it
requires a fundamentally different approach to content.

What the algorithm is actually watching now

Likes are now the weakest signal on almost every major
platform. What the algorithm actually watches is dwell time —
how long someone genuinely spends on your post — plus saves,
shares, and comments that demonstrate real thought.
Brandwatch

On Instagram, the strongest signals are saves and the ratio of
shares to reach. Content people want to revisit or send to a friend
gets amplified aggressively. Content that gets a quick tap and a
scroll gets quietly buried — no matter how pretty it looks.

On LinkedIn, the algorithm now measures whether someone
spent more than 15 seconds on your post, whether they saved it,
and whether they shared it with added context. A simple like
carries almost no weight at all. B2the7

On TikTok and YouTube, watch time and rewatch rate are
everything. If someone watches your video all the way through —
or watches it twice — the algorithm treats that as a powerful
signal that your content is worth pushing to more people.

On Threads, the signals are shares and replies that generate
real conversation. The platform is actively looking for content that
sparks discussion, not content that gets a polite nod.

The pattern is identical across every platform: quick, reflexive
engagement is being deprioritized. Deep, meaningful
engagement is being rewarded. The platforms want to keep
people on their apps longer — and content that genuinely helps,
entertains, or provokes thought does that far better than content

that oets a3 like and a scroll



The Only Question That Matters Now

Before you post anything, ask yourself:

Would someone save this, share this, or send this to a specific
person?

If not, the algorithm already knows.

And it will treat your content accordingly.

The posting frequency trap

Here's the part most solo marketers get wrong: more is not
better anymore. Posting frequently with low engagement now
actively damages your distribution. The algorithm interprets a
string of underperforming posts as evidence that your audience
is losing interest — and quietly throttles your reach as a result.
Brandwatch

This is the trap that kills a lot of well-intentioned content
strategies. You post every day because consistency feels
important. The posts perform okay but not great. Your reach
gradually shrinks. You post more to compensate. The reach
shrinks further. And eventually you're posting into a void and
wondering what happened.

One genuinely useful, well-crafted post a week beats five
forgettable ones every single time. Not just slightly beats —
dramatically beats. Because that one good post gets saved,
shared, and sent around — which tells the algorithm to push it to
more people — which gets it more saves, shares, and sends. The
flywheel only starts spinning when the content is actually good
enough to earn those deep engagement signals.

The timing window that matters

The first 60 to 90 minutes after you post are critical. Early
engagement signals the algorithm to push your content wider —
so timing and quality in that window matter enormously.
Enrichlabs

This means two things practically. First, don't post and
disappear. Stick around for the first hour, respond to every
comment, and engage with other content in your niche right after
posting. Activity signals momentum. Second, post when your
specific audience is actually online — not when a generic "best
times to post" article tells you to. Check your own analytics for
when your followers are most active and schedule around that.

What this means for your content strategy — practically

Here are the shifts worth making right now:

Make saves your primary metric. Before you post anything, ask
yourself honestly — is this the kind of thing someone would save
to come back to later? If not, it's probably not ready. Saves are
the clearest signal that your content delivered genuine value.




Write for shares over likes. A like is someone acknowledging
your post. A share is someone staking their own reputation on
it — telling their audience "this is worth your time." Content
that earns shares is content that made someone think, laugh,
or feel something specific enough to pass along. That's the bar.

Go deeper, not wider. The impulse for solo marketers is to
cover lots of ground to appeal to lots of people. The algorithm
rewards the opposite. Specific, detailed, genuinely useful
content on a narrow topic performs dramatically better than
broad, surface-level content on popular topics. Be the person
who goes deeper than anyone else on the thing your audience
cares most about.

Stop repurposing lazily. Copying the same caption across
platforms is one of the fastest ways to tank your reach
everywhere simultaneously. Each platform has its own
engagement signals and its own culture. What earns saves on
LinkedIn is completely different from what earns saves on
Instagram. Treat them as separate conversations, not the same

post in different windows.

Use the first line like it's the only line. Dwell time starts the
moment someone pauses on your post. If the first sentence
doesn't earn the second, nobody reads the third. Write opening
lines that make stopping feel involuntary — a surprising fact, a
direct question, a counterintuitive statement, a specific
scenario that makes the right person feel seen.

Create content people want to send to someone specific. This
is the most powerful question in content strategy right now.
Not "will people like this?" but "will someone text this to a
friend and say you need to read this?" Content that travels
through private channels — DMs, group chats, forwarded
emails — is the content the algorithm rewards most heavily,
because those shares signal genuine value in a way that public
likes never could.

Your Content Is Being Judged—Silently

The algorithm isn’t asking if people liked your post.

It’s asking: did anyone care enough to do something with it?
Save it. Share it. Send it.

If not, your reach doesn’t drop by accident.

It drops by design.

The new benchmark

Every piece of content you create in 2026 deserves one
| honest question before it goes out: would someone save this,
share this, or send this to a person they actually care about?

If the answer is yes, post it.

If the answer is maybe, improve it.

If the answer is no, scrap it and start over.



Info products — The shift that separates the ones who thrive from
the ones who disappear

Most Info Products Are Dead. These Are
Printing Money.

It's not about information anymore, but then again, it never really was.

Two years ago, selling what you know online was a different business. Then Al
showed up and moved all the furniture. Here's the honest breakdown of what that
actually means for you.

What Al killed (or is killing)

The basic information product is in serious trouble. The "10 steps to start a blog"
ebook, the generic social media course, the "beginner's guide to email marketing" —
anything that's essentially organized, searchable information that ChatGPT can now
summarize in 30 seconds for free. If your entire value proposition is | have
information you don't, that's a shrinking business.

What Al can't replace

Quite a lot, actually:

Perspective and lived experience. Al can tell someone what to do. It can't tell them
what it actually felt like to build a business from a spare bedroom with two kids and
a part-time job. That specificity, that earned credibility, that "I've been exactly where
you are" energy — that's still deeply valuable and completely human.

Curation and judgment. There's more information available now than at any point
in history, and most people are drowning in it. The information marketer who can
cut through the noise and say "here's what actually matters, here's what to ignore,
here's the order to do things in" is more valuable than ever — not less.

Accountability and community. People don't just buy courses for information.
They buy them for structure, motivation, deadlines, and the feeling that someone is
guiding them through. Al is a tool. It doesn't check in on you. It doesn't build a
community around shared struggle and shared wins.

Niche depth. Al is broadly competent and specifically shallow. An information
marketer who has spent five years in one specific niche — knowing the real
objections, the real failures, the real shortcuts — has context that no Al can fully
replicate yet.

Trust and relationship. People buy from people they follow, believe in, and feel
connected to. That relationship is built over time through consistent, specific, human

AN content. Al can help you produce it faster, but it can't build the relationship for you.

The honest shift

The information marketers who will struggle are the ones selling access to
| information. The ones who will thrive are the ones selling transformation — a clear
path from a painful problem to a specific result, delivered with genuine expertise,
real personality, and a community around it.

The format matters less than it used to. Whether it's a course, a newsletter, a
coaching program, a membership, or a combination — what matters is that the
person on the other end feels genuinely seen, genuinely helped, and genuinely
unable to get the same result by typing their problem into ChatGPT.

The bar got higher. But the opportunity is still very much there — arguably more
so, because a lot of mediocre information products are about to disappear and leave
room for the good ones.



They're Interested—So Why
Aren’t They Buying?

It’s not your traffic. It's hesitation—and it shows up in
predictable ways

You’'ve seen it before. People click. They read. Maybe they
even nod along. And then... nothing. No sale. No signup. Just
silence.

It's tempting to blame your offer or assume they “weren’t
serious,” but most of the time, that’s not what’s happening.

They are interested. They just hit friction—and friction kills
momentum.

The first culprit is confusion. If someone can’t quickly
understand what you’re offering, who it’s for, and what happens
next, they won’t stick around to figure it out.

Clarity beats cleverness every time. The second is timing. Even
the right person won’t buy if the moment doesn’t feel right—
maybe they’re busy, distracted, or not quite ready to commit.
That’s why follow-up matters more than most people think.
Interest doesn’t disappear—it just fades if you don’t stay in front
of it.

Here’s a big lever most people miss: Add a “decision
shortcut.” Give your reader a reason to act now instead of
“later.”

That could be a fast-start bonus, a limited-time incentive, or
even a simple line like, “If this sounds like you, start here.”
People don’t just need information—they need a nudge that
makes the next step feel obvious and easy.

Without it, they’ll default to doing nothing.

Then there’s trust. This is the big one. If something feels even
slightly off —too vague, too polished, too good to be true—
people hesitate. And hesitation is often the end of the sale. What
builds trust isn’t perfection, it's proof. Specific results, real
examples, honest details. The more grounded your message
feels, the easier it is for someone to say yes.

So if people aren’t buying, don’t assume they’re not
interested. Assume they got stuck. Your job isn’t just to attract
attention—it’s to remove friction. Make it obvious. Make it easy.
And most importantly, make it feel safe to move forward.



Why This Is Happening Now

The internet got too big, too loud, and too full of strangers
performing for strangers. People got exhausted. And when
people get exhausted by noise, they retreat to smaller rooms with
people they actually trust.

Think about your own behavior. Where do you go for real
recommendations? Not a brand's Instagram. Not a celebrity
endorsement. You go to the private Facebook group where
people are honest. The Discord where the really obsessed fans
hang out. The newsletter where someone actually knows what
they're talking about. The subreddit where nobody's trying to sell
you anything. The group chat with five people who all care deeply
about the same thing you do.

That's where trust lives now. And trust is where buying
decisions get made.

The Solo Marketer Advantage

Here's the part that should genuinely excite you: this shift
massively favors solo marketers over big brands.

Big brands are terrible at micro-communities. They're too
careful, too committee-approved, too focused on brand safety to
ever feel genuinely human inside a tight community. They can
spend millions trying to manufacture that intimacy and still come
across as a corporate account in casual clothes.

You, working from home, actually knowing your audience
personally, actually living the problems they have, actually caring
whether they succeed — you can build genuine community in a
way that no brand with a social media team ever could. Your size
is not a disadvantage here. It's your single biggest competitive
advantage.

What This Looks Like In Practice

You don't need a massive platform to build a micro-
community. You need a specific person with a specific problem
and a consistent, genuine reason to gather around you.

That might be a free Facebook group where people who share
your exact niche come together to solve problems and share
wins. A newsletter with a reply culture — where you actually
respond to emails and your readers respond back. A paid
membership with a community element where people come for
the content and stay for the relationships. A Discord or Slack
where conversations happen in real time. A comment section you
actually show up in every single day like it matters — because it
does.

The format is less important than the feeling. The feeling
you're going for is: this is my people. This is the place where
someone actually gets it. This is worth showing up for.



e-Commerce is growing like never before!
eCDmmEFCE Made Easy You would be amazed to know a proven and tested

systemn to easily and quickly create a profitable online
store and boost your profits in a hassle free manner.

Dear Online or Offline Business Owner,

I am about to disclose an important piece of information that will en

=

- Are you still trying to sell your products and
services physically?

- Have you spent a lot of money and
time, but never achieved your objective?

This allows you to boost your business and leave your competitors far behind.

But first, let me ask you two simple questions:

Look at astonishing stats:  _; 5 opline sales will be $523 Billion by 2020
- E-Retail spending to go up by 62%b6 this year

- 51%p of U.S. consumers plan to do most of their
online shopping at Amazon.com

- eCommerce salaries in the UK have increased by
over 14,000 euros in 2015, and by the end of 2016,
grew by more than 3,000 euros.

Get Your copy of your “eCommerce Made Easy” Training Guide. Be
ready to apply these really “easy-to-follow” strategies right away before
your competitors do!

- The average amount spent by each consumer is expected to rise from $1,207
per annum to $1,738 per person.

With over 85% of searches for products and services happening online, the
growing relevance of eCommerce can’t be taken for granted

CLICK HERE



http://www.ecommercemadeeasytraining.com

World’s First 3-in-1 Online MegaStore Creator that
combines Physical Products, Software Products and
Licenses + Affiliate Marketing into ONE.

Launch Your BRAND NEW 3-in-1 Online MegaStore
in Just 3 Simple Steps

STEP 1
Access your ShopZPresso
Account

STEP 2
Import or Add products in one click

STEP 3
there is no step-3... enjoy profit

BOOM!

Your Online MegaStore Launched
IN LESS THAN 60 SECONDS



https://warriorplus.com/o2/a/c3lz1/0

"Discover How to Start, Build and Launch
Your Own Digital Product Business Without
Breaking The Bank..."

Find Out How To Create Your First Digital Product For Sale And Start
Getting Sales On Autopilot!

What you'll discover in this eBook:

e You'll have an idea for the type of digital product you
want to create and what the strengths and
weaknesses of each option are

Understand what makes digital products sell and how
you need to design your creation in such a way that
people will be eager to buy it

Know how to quickly and cost effectively create the
type of digital product you want

How to create a potential hot-selling eBook

o Know how to alter things like price, cover image and more
in order to optimize your sales

o Understand how to drive more traffic to your landing page
using SEO, PPC, e-mail marketing and social media

o Understand affiliate programs and tools like JVZoo,
ClickBank and WSO Pro

o Know how to build an army of affiliate marketers who can
drastically increase your sales and profits

e o ..and much, much more!

This is the ultimate guide to How to Launch a Digital Product Business! You'll
discover all the steps, tools and resources to help you become a successful digital
marketer!

Get your copy today!



http://www.howtolaunchyourdigitalproduct.com/
http://www.howtolaunchyourdigitalproduct.com/

Award-winning entrepreneur offers a FREE copy of this book
to his next door neighbor... to prove he's not a drug dealer!

Now Claim Your FREE COPY

and follow the step-by-step instructions for making the
kind of money (and living the kind of lifestyle) that'll get
your neighbors curtains twitching with curiosity!

Visit the website below to discover how to claim your
FREE COPY of

'SIX FIGURES A YEAR IN
INFO PUBLISHING'

v/ YES NICK! I'D LIKE TO CLAIM MY COPY
OF YOUR BOOK =

www.SixFiguresAYear.com
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0

CLICK HERE



https://www.facebook.com/business/news/Introducing-Enhanced-Gen-AI-Features-and-Other-Tools-to-Help-Build-Your-Business
https://www.facebook.com/business/news/Introducing-Enhanced-Gen-AI-Features-and-Other-Tools-to-Help-Build-Your-Business
https://www.sixfiguresayear.com/

New Point & Click Simple WordPress Theme
Transforms Your Blogs Into Your Own Profitable Viral Video Empire
Allowing You To Cash In On The Lucrative Video Trend
Without Ever Having To Record A Single Video

And It Sueke In Free Traffic From Facebook, Twitter,
Dinterest & More - On Complete Auto Pilot!

INSANE AMOUNTS OF
Olck Fuughs, foads § Seles

From Your Blog Are Just
One Click Away From You

|
Tu h e | httpJ/google.com

3rd Most Visited Website o
according fo alexa.com HITPouTusE COM

Views Per Day

video is uploaded
EVERY MINUTE

That's 2,000,000,000 every day E q hours worth of



http://jvz4.com/c/2777/12891

Finally, A Bunch of Great FREE Help!

No more Paying for Products That Don't Deliver
Results!

Get Everything You Need To Know To Start A Wildly Successful
Home-Based Internet Business!

. Search Engine Optimization

. Affiliate Marketing

. Viral Marketing

. Joint Ventures

. Blogging for Cash

. Social Networking

. And more!

. Get the Facts - What It Takes to Make Money Online Today!
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http://webproductsreview.com/

m"” MASTER RESELL RIGHTS

MEMBERSHIP SITF

Warning: If You Want To Continue Beating Your Head Against The Wall With Totally Oversold And
Dated Resale Rights Products, Then This Just May Not Be For You...But If You're Finally Ready To
Grab Brand New Smoking Hot Products With Real Exclusive Rights, Then...

PSD o

"Prepare To Rake In **Enormous** Profits While
Ravenous Customers With Cash In Hand Stampede To
Your Site, Hungry To Buy Your Brand New, In-Demand,
Sizzling Hot Products...All Without You Having To Lift
S0 Much As A Finger!"

S Brand New MRR Products Every Month !

Resale Rights

Month

GET READYTO GO DIGITAL PRODUCTS EACH MONTH!




VIWNMV Videos

http://makingwebmoney.com/videos

Internet Marketing Consultant - Is Yours Edgy Enough?
r 1 Joggedtage @ Sebecre

WHAT IS INTERNET MARKETING? @ sonok Matlian

in Simple English Condbanis
by Rapid Learning B S o W (o pur et M

N o St

|, www.RapidLearningLife.com

http://www.youtube.com/watch?v=RSkWgql7M3Ts http://www.youtube.com/watch?v=6t6ba6Cj690

Elements Of Internet Marketing and How They Integrate With Search

internetmarketingwdec ) subscribe 34 videos

Internet Marketing Expert Secrets - Internet Marketing Experts
° Seon *

ONLINE PRESENCE

FOR YOUR BUSINESS

http://www.youtube.com/watch?v=rzEuURaTiZU http://www.youtube.com/watch?v=h5GQ
m55ccTk&feature=related

Online Financial Advisor Marketing | Internet Marketing For Financial
What is Web Site Internet Marketing

http: ) tube. tch?v=EYN1BjtZ6
http://www.youtube.com/watch?v=0CaUclwPsH8 p://www.youtube.com/watch?v Jteone


http://www.youtube.com/watch?v=RSkWqI7M3Ts
http://www.youtube.com/watch?v=rzEuURaTiZU
http://www.youtube.com/watch?v=0CaUcIwPsH8
http://www.youtube.com/watch?v=6t6ba6Cj690
http://www.youtube.com/watch?v=h5GQm55ccTk&feature=related
http://www.youtube.com/watch?v=h5GQm55ccTk&feature=related
http://www.youtube.com/watch?v=EYN1BjtZ6nc

VIWNVI Interview

Editor:

Donna Kennedy

Today's guest is Donna Kennedy, an Irish entrepreneur,
Inte rview business mentor and coach who spent decades helping

founders build profitable businesses that actually fit their
lives.

She's known for blending smart strategy with mindset,
leadership, and helping entrepreneurs grow sustainably
instead of just chasing burnout.

She's also the author of many books, including DECISION:
The Gateway to Your Unlimited Potential, and has a new
book, which we'll talk about during the interview.

She's all about turning ideas into momentum and actually
getting things done. Donna, it is great to have you with us.

Donna Kennedy:
It's great to be here.
Editor:

Let's start right at the beginning, shall we? Could we take
you back just to the start of your entrepreneurial journey
and what led you there?

Donna Kennedy:

| guess | was an entrepreneur at five. | started my first
business, selling brooches.

| really was always interested in entrepreneurship without
realizing that | was an entrepreneur.

I had a very difficult past, and at a part of my life it was very,
very difficult, but | turned it around.

And as many people who have successful businesses and
go on to help others through leadership, many people have
had a rough start or they've had humble beginnings.

Because there is a point where you get to have
desperation, and that desperation is a catalyst for building
something better.

Editor:

Absolutely. It must be one of those things where you've got a determination in you because of your past. Did you always want
to run your own business, Donna, or is this something that you fell into?

Donna Kennedy:

I've always had an entrepreneurial spirit. What | mean by that is, as | said, when | was five, | used to sell brooches.



At home, we had this pillar on a wall, and | used to sit on it
with a little Fisher-Price record player, and | thought | was a
busker. | was going to make all this money. Then at Christmas
time | made and | sold yule logs when | was 12 and Christmas
wreaths. So, there's lots of different things all the time.

I'm interested in people in particular and I'm interested in
creating things. I'm known for a phrase, "Let's give it a go."
Anything that happens and | look, okay, well that could be
interesting.

And then if | really love it, well, why not make money from
| it? And it's always a win-win, so everyone... | guess it's a little
bit of an adventure. It's a journey of fun and everyone makes
| money.

! Editor:

Certainly is that. What did those early years teach you about
business and also maybe some of those things that you still
| use today?

Donna Kennedy:

Definitely that business is all about people. Especially in
today's age, people try to sell product, and they focus so
much on the product and on the glitz and the glam and all of
that kind of thing.

But really, businesses are built on relationships long term. If
you think of any restaurants that you've ever been to, you've
probably been to it because somebody has recommended it
more so than just seeing an ad in a newspaper or on social
media.

So, recommendation is probably the best form of
accelerating your business and your life. But | think that
comes very much from recommendation, people, and
building relationships.

Editor:

| As | mentioned during the introduction, you've written
multiple books. | think just before we came on, you
mentioned that the latest book that you've been working on
| is book number nine.

' Donna Kennedy:

Yes, it's my ninth baby, so I'm able to say I'm delivering this
into the world. It's all about action. It's when there's only
plan A and that involves into action. And many people find

‘ | themselves giving, | guess, procrastination, hesitation, and

they say, well, if it doesn't work out, then I'll just do plan B.

| guess sometimes people sabotage themselves, it wasn't
going to work out anyway, and this kind of thing.



Whereas if you have literally one plan, it's plan A, and you
make it work. To do that, you have to have action. Again,
social media can be responsible for it a little bit. But there's
a lot of not-solid stuff out there at the moment, which are
things like you wish for it and it'll happen, or you have the
law of attraction only and it'll happen, think about it often
enough and it will happen.

Which is true to an extent that there are universal laws, but
personally, | believe that you also have to have action as
part of that. So, you have to visualize it, you have to have
the vision, you have to have the passion, determination. But
if you do nothing, nothing happens.

Editor:

The book is out now. Where do we need to go to check out
the book?

Donna Kennedy:

You can get it on Amazon. You can also get it on my website,
which is donnakennedy.com,

or if anybody wants to email he website and ask for details,
it's inffo@donnakennedy.com.

Editor:

Perfect. You talk a lot about building success that's
sustainable. Maybe you could just give us some overview of
what that means in practice.

Donna Kennedy:

It's long term. There's a lot of people who build businesses.
They have the vision, but they don't do the things that they
need to do to get it started, but importantly to maintain it.
And when things get tough, which they always do in any
business or in your life, people can often... | suppose fail is
a bad word, but they just stop. They give up. They don't
push through the obstacles. They blame themselves,
criticise themselves, say things like, as | said, "It won't work
anyway.", or such and such, "A person said it wasn't going
to work out, and they were right."

If you want to be sustainable, you have to be prepared to
know that the fact is there will be obstacles, many. It's like
! life. You have to go through those obstacles, go over them,
| go under them, do whatever you have to do to get through
them. And when you do, it's worth it. If anybody looks back
to their entire life and anything they've ever got a result...
That could be getting 10 out of 10 in a spelling test, so it
doesn't have to be anything monumental... there were
mistakes, many mistakes made to get there.



| think sometimes we can criticise ourselves a little bit too much and be too hard on ourselves, when really
it's just about you can say to yourself, "That was a mess-up. We won't do that again, but what did we learn
from it?", or, "That actually really worked.", and then look at that equally. It's all a kind of trial and error,

but a calculated one at the same time. And give yourself a break...

Scan The QR Code
To Listen To The Full
Interview Now

e oeiEE La'hell

Note from the editor:

This is a bridged version of the full
interview which is available to
listen to separately.

To Listen to it Please CLICK HERE



https://www.makingwebmoney.com/donna-kennedy-interview

Tired Of Fad Diets and Exercise Plans That Are
Expensive And Just Don’t Seem To Work?

Pay Attention... Because You’re About To Discover A
Complete Training Guide

Introducing:

The Functional Strength Guide...

For the Whole Story go here:

http://www.functionalstrengthnow.com


http://www.functionalstrengthnow.com/
http://www.functionalstrengthnow.com/

The Metric Worth Obsessing Over

Stop measuring follower count. Start measuring reply rate,
open rate, comment quality, and how often people in your
community mention you or your content to other people.

One person who tells three friends about you every month is
worth more than a thousand silent followers who never think
about you between posts.

One community member who feels genuinely seen and
helped is worth more than ten thousand passive scrollers who
barely remember your name.

The math of micro-community isn't obvious until you see it
working.

And when you see it working — when you realize that a group
of 300 genuinely obsessed people is generating more revenue,
more referrals, and more joy than 30,000 passive followers ever
did — you'll wonder why you spent so long chasing the wrong
number.

Five hundred obsessed followers. That's the goal worth
building toward.

Not because 50,000 isn't achievable. But because 500
obsessed people will get you there faster, more profitably, and

with a business you actually enjoy running.

The reach era is over.
The trust era just started.

Go build something people actually care about.
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Now here's the part that matters for solo marketers
specifically — because this isn't just a strategy for Netflix
and Beyoncé. The underlying principle scales all the way
down to a one-person operation working from a spare
bedroom.

The brands that stumble in fandom spaces show up
with a control-first mindset. The ones that win
understand something simpler and more powerful: "you
don't get to control the narrative anymore, you get to
contribute to it." For a solo marketer that means
creating content that becomes part of your audience's
identity, not just their information diet. It means
building a community with its own language, its own
jokes, its own shared references — and then offering
products and services that feel like natural extensions of
that community rather than interruptions of it.

Think about what you sell and ask yourself honestly:
does buying it make someone feel like they belong to
something? Does it give them something to show off,
talk about, or share? Does it fit into the story they're
already telling about themselves? If the answer is no,
you're selling a product. If the answer is yes, you're
selling membership in something — and that's a
dramatically more powerful thing to sell.

The Fandom-to-Cart Test
Ask yourself:
e Would someone talk about buying this?
e Would they share it without being asked?
e Does it make them feel like part of
something?

If not, you don’t have a product problem. You have a
story problem.

In 2026, chasing impressions is a legacy mindset. The
new standard is measuring whether your brand is living
rent-free in your audience's mind.

The Fandom-to-Cart model is the most direct path to
getting there — not by interrupting your audience's
world with a pitch, but by becoming interesting enough
that buying from you feels like part of their world.




SCORING

Give yourself points for each answer:

Ql: A=1, B=2, C=1, D=4, E=3 Q2: A=2, B=0, C=4, D=3 Q3: A=0,
B=2, C=0, D=2, E=4 Q4: A=0, B=4, C=1, D=2, E=3 Q5: A=1, B=0, C=4,
D=0, E=2 Q6: A=1, B=0, C=2, D=4 Q7: A=0, B=1, C=4, D=2

Maximum possible score: 28 points

YOUR RESULTS

22-28 points — Predicted conversion rate: 30—-50% You've got
a genuine winner on your hands. Honestly? We're impressed.
You've done the work — specific offer, clear page, real traffic
strategy, and a follow-up sequence that doesn't embarrass you.

Your lead magnet is set up to perform. Now launch it, watch
> Mlations Earsodndmniit the data, and start optimizing. Don't sit on it.

17-21 points — Predicted conversion rate: 10—-25% Solid
foundation, a few leaks to fix. You're on the right track but leaving
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10-16 points — Predicted conversion rate: 3—8% It'll get some

"r"gv Loadsrhouwcopyolm.mym
Params: entity « opt-ins. Mostly from people who won't buy. Your lead magnet has
- "My«my . .

(b0l resetrge e the bones of something decent but it's too broad, too generic, or
too disconnected from what your actual buyers need.

Before you spend energy driving traffic, go back and sharpen
the concept until it feels almost uncomfortably specific.

0-9 points — Predicted conversion rate: 0—2% We need to
have a gentle but honest conversation. Right now, your lead
magnet is a well-intentioned PDF that the internet does not need
another copy of.

That's okay — this is fixable. But launching it as-is means
spending energy on something that won't build a real list. The good
news: the fix usually isn't starting over.

It's narrowing down until the right person reads the title and
thinks "this was made for me."




Why a Simple Quiz Is Outperforming Every Other Lead
Magnet on the Internet Right Now

Here is a thing that is true about every human being who has ever lived:
They will answer a question about themselves before they do almost anything
else. It doesn't matter how busy they are.

It doesn't matter how many emails are in their inbox.

Ask someone what kind of marketer they are, what's secretly sabotaging
their email list, or which business model actually fits their personality — and
watch them stop everything to find out.

This is why quiz funnels are quietly destroying every other lead magnet
format right now. Not because they're new.

Not because they're complicated. Because they weaponize the single most
reliable human instinct on the planet: the desperate, overwhelming need to
know more about yourself.

The average PDF lead magnet converts somewhere between 1% and 3% of
visitors. Quiz funnels regularly hit 30% to 50%. Read that again. Slowly. Then
look at your current opt-in form and have a quiet word with yourself.

Here's why it works so well.

A PDF asks someone to trust that your content is worth their email address
before they've seen a single word of it.

A quiz gives them something immediately — a result, a diagnosis, a
personality type, a score — and collects the email as part of delivering that
result. It doesn't feel like a trade.

It feels like a service. And the personalized result at the end means every
subscriber arrives already segmented, already engaged, and already feeling
like you understand them specifically.

The tools to build one are cheap, the learning curve is short, and your competitors
mostly haven't figured it out yet.

That window won't stay open forever.

Example Quiz Ideas from the Self-Help Niche

e How Self-Sabotaged Are You Really? (On a Scale of Fine to Impressive)

e Is Your Morning Routine Changing Your Life or Just Making You Tired
Earlier?

e  Which Limiting Belief Is Running Your Life Behind Your Back?

e What Does Your Relationship With Your To-Do List Say About Your Mental

Health?

e What's Your Emotional Eating Trying to Tell You? (Besides "Buy More
Chips")

e How Emotionally Available Are You — To Yourself? (This One Stings a
Little)

e What Kind of Goal Setter Are You? (Visionary, Planner, Starter, or
Elaborate Excuse Maker)
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COVERT VIDEO PRESS

The Average Internet User

Spends 15 Minutes On Youtube Every Single Day...
For A Total Of OVER 2 BILLION DAILY VIEWS!
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NEW PRODUCT DriveZPresso

Now you can have Unlimited Cloud Storage For Life (Goodbye Dropbox!) Say goodbye to overpriced Dropbox
subscriptions and time-wasting tech headaches... Because there’s a brandnew Cloud Storage Solution that lets you
host, share, and back-up ALL your files... With Unlimited Storage For Life at an unbeatable ONE-TIME price.
Get the details here (limited availability).

Imagine... All your files stored in one central location so you can
find whatever you need in seconds Never paying another overpriced
subscription fee to Dropbox or Google Drive Freeing yourself from
storage limits and tech hassles once and for all Big Tech has been
sticking it to the little guy for far too long...

| DriveZPresso With ridiculously high monthly fees and huge mark-ups that line the
oy pockets of Silicon Valley billionaires DriveZPresso lets you take back
i control of your data and your business future...

With all the capabilities of Dropbox and Google Drive and NONE of
the overpriced subscription fees...

o\

DrivezPresso

ardeieno = =

Go here now DriveZPresso UNLIMITED file storage for an ultra-low one-time fee Host website images and
videos with lighting fast upload speeds on your website.

Find any file in seconds with the advanced search technology Share links to any file —just like Dropbox or Google

Drive Collaborate with team members to edit documents in real-time Keep your files safe from hard drive crashes,
hackers and malware It’s time to say NO to the “Big Tech Tax” and join the future of cloud storage...

Grab your DriveZPresso license click here.
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For The Next 12 Months, | Will
Show You Step-By-Step How To
Implement 12 Channels To Draw
Targeted Visitors To Your Site.

B ©

In Each Module You Get The Training Video, Presentation Slides,
Transcript, And Your Action Checklist

See It All Here
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JVZooHost is dedicated to
providing safe, fast, and
affordable web hosting with
superior support. You can
concentrate on running your
business and rest assured your
website will be up and running.
Get your site noticed on the web
today with JVZooHost!
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VMIWNM wants You to

The Wildest New Buying Behavior
Your Competitors Haven't Noticed
Yet

Forget the checkout page. The smartest brands in 2026 are hiding the cart
inside the experience itself.

Something genuinely wild is happening in commerce right now and most solo
marketers are completely missing it. The old model was simple: create content,
build an audience, put a link in bio, send people to a store.

But the new model is messier, more creative, and dramatically more
effective: The shopping doesn't interrupt the experience. It is the experience.
Welcome to Fandom-to-Cart — the commerce strategy where buying something (
feels less like a transaction and more like joining a story.

Here's what it looks like in the real world. When Beyoncé name-dropped
Levi's on her Cowboy Carter album, Levi's didn't just sit back and enjoy the
moment — they launched an entire "Reimagine" campaign that rode the cultural
wave, resulting in a 20% stock boost and a measurable spike in store traffic.
Maybelline didn't run ads on Roblox — they wove themselves into the actual
gameplay, driving 25 million virtual try-ons.

Netflix is turning fan passion for its shows directly into merchandise,
combining streaming, entertainment, and commerce into a single loop — so
watching the show and buying the thing feel like the same activity.

In every case, the brand didn't interrupt culture to sell something. It became
part of the culture and let the selling follow naturally.

U.S. creator ad spend hit $37.1 billion in 2025 — growing four times faster
than the broader media industry — driven entirely by this shift toward culture-

first commerce. And the brands winning this space understand one thing above
all: products need to be designed to facilitate social signaling and visual sharing,
not just utility. People aren't just buying a thing. They're buying proof of
belonging. They're buying a prop for their own story.

Stop Selling Products. Start Selling Identity.
If buying your product doesn’t help someone signal who they are, it’s always

going to feel optional.
The strongest brands in 2026 don’t sell things—they sell belonging.



Now here's the part that matters for solo marketers specifically
— because this isn't just a strategy for Netflix and Beyoncé. The
underlying principle scales all the way down to a one-person
operation working from a spare bedroom.

The brands that stumble in fandom spaces show up with a
control-first mindset. The ones that win understand something !
simpler and more powerful: "you don't get to control the |
narrative anymore you get to contribute to it."

For a solo marketer that means creating content that becomes
part of your audience's identity, not just their information diet. It
means building a community with its own language, its own jokes,
its own shared references — and then offering products and
services that feel like natural extensions of that community rather
than interruptions of it.

Think about what you sell and ask yourself honestly: does
buying it make someone feel like they belong to something?

Does it give them something to show off, talk about, or share?
Does it fit into the story they're already telling about themselves?
If the answer is no, you're selling a product. If the answer is yes,
you're selling membership in something — and that's a
dramatically more powerful thing to sell.

The Fandom-to-Cart Test
Ask yourself:
e Would someone talk about buying this?
e Would they share it without being asked?
e Does it make them feel like part of something?

If not, you don’t have a product problem. You have a story
problem.

In 2026, chasing impressions is a legacy mindset. The new
standard is measuring whether your brand is living rent-free in
your audience's mind.

The Fandom-to-Cart model is the most direct path to getting
there —

not by interrupting your audience's world with a pitch, but by
becoming interesting enough that buying from you feels like part
of their world.




New research on ad fraud should make every marketer

You Might Be Spending a
Here's a number that should ruin your morning: up to Third Of Your Ad BUdget

30% of digital ad spending may be disappearing into bot on RObOtS
traffic and fraudulent impressions. Not because your

stop and audit their campaigns immediately

targeting is off. Not because your creative is weak. But
because a significant chunk of your "audience" was never
human in the first place.

Some campaign audits have found things even worse
than that — certain ad buys receiving nearly 100% bot
traffic. Meaning every click, every impression, every
optimistic metric in the dashboard was essentially a robot
performing a little theatre for your analytics platform.

This is the ad fraud crisis that doesn't get nearly
enough airtime.

It's not new — bots and fake traffic have been a dirty
secret of digital advertising for years. What's changed is
the scale. As programmatic buying has made it faster and
cheaper to serve ads across thousands of placements
automatically, it's also made it dramatically easier for
fraudsters to insert fake inventory into the supply chain.
Your campaign optimizes beautifully. Your budget drains
efficiently. Your actual humans reached? Far fewer than
the numbers suggest.

The platforms aren't exactly rushing to fix this. Fraud
inflates their impression numbers too.

So what do you actually do? Start with a traffic quality
audit — tools like CHEQ, DoubleVerify, and Integral Ad
Science can show you what percentage of your traffic
shows bot-like behavior. Get brutal about which
placements you're buying and which networks you trust.

Pull back from the cheapest inventory, because
bargain-priced ad placements are often where fraud
concentrates. And if you're running programmatic, make
sure brand safety and fraud filters are actually switched on

— many aren't by default.

Your ad budget is too hard-won to spend on an bq(\ ¥ 3
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v

audience that doesn't breathe. 6\ .‘%:
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Drop 3 Dress
Sizes in 7 Days?

See this amazing little tip
women are using to lose
weight fast. See Tip >>
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5 Veggies
that Kill
Stomach
Fat?

Check out which
veggies boost
female metabolism
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fat

1 Tip for
a Tiny Belly

Lose a bit of your
belly everyday
by following this
weird little tip

venisfastor.com
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Your ONE Source For Leaming To Blog Profitably!

Naming: The Doors Will Be Closing SOON On This Amazing Offer!

Congratulations! You Just
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Can 500 Obsessed Followers Beat 50,000 Passive
Ones?

The reach era is over and the trust era just started. Figure this out first
and you can leave everyone else behind.

Let's talk about the metric that's been lying to you.

Follower count. The number at the top of your profile that everyone —
including you, including me, including every marketing guru who ever sold
a course — treated like the single most important measure of whether
your online presence was working. Big number good. Small number bad.
Chase the big number. Post for the big number. Optimize everything for
the big number.

Here's the uncomfortable truth: the big number was always mostly
vanity. And in 2026, it's becoming irrelevant so fast it's almost funny.

The Data That Should Change Everything

Nearly 40% of consumers now trust recommendations from micro-
communities as much as personal recommendations from friends and

family. Let that land for a second. A tight, focused online community of
people who share a specific passion, problem, or goal carries almost the
same trust weight as a recommendation from someone you actually know.
And brands that have leaned into knowledge-sharing micro-community .
platforms — instead of chasing mass reach — are seeing 25% higher .
marketing ROl than those still playing the big audience game.
Twenty-five percent. Not a rounding error. Not a marginal )
improvement. A significant, measurable, real-money advantage for the i
marketers who understood that a smaller, tighter, more passionate group |
of people is worth dramatically more than a massive passive audience that
barely knows you exist. -

Y

What a Micro-Community Actually Is

Here's where most people get confused. A micro-community is not just
a small audience. It's not 500 people who followed you because you
appeared in their feed once and they tapped the button without really
thinking about it.

A micro-community is 500 people who genuinely care. Who open your
emails. Who reply to your posts. Who talk to each other in your comments
section. Who would notice if you disappeared. Who buy what you
recommend not because they were targeted by an algorithm but because
they trust you specifically and feel like they belong to something you built. 51

That's a completely different thing from having 50,000 followers who
scroll past your content three times a week on their way to something else.



Why This Is Happening Now

The internet got too big, too loud, and too full of
strangers performing for strangers. People got exhausted.
And when people get exhausted by noise, they retreat to
smaller rooms with people they actually trust.

Think about your own behavior. Where do you go for
real recommendations? Not a brand's Instagram. Not a
celebrity endorsement. You go to the private Facebook
group where people are honest. The Discord where the
really obsessed fans hang out. The newsletter where
someone actually knows what they're talking about. The
subreddit where nobody's trying to sell you anything. The
group chat with five people who all care deeply about the
same thing you do.

That's where trust lives now. And trust is where buying
decisions get made.

The Solo Marketer Advantage

Here's the part that should genuinely excite you: this
shift massively favors solo marketers over big brands.

Big brands are terrible at micro-communities. They're
too careful, too committee-approved, too focused on
brand safety to ever feel genuinely human inside a tight
community. They can spend millions trying to manufacture
that intimacy and still come across as a corporate account
in casual clothes.

You, working from home, actually knowing your
audience personally, actually living the problems they
have, actually caring whether they succeed — you can build
genuine community in a way that no brand with a social
media team ever could. Your size is not a disadvantage
here. It's your single biggest competitive advantage.

What This Looks Like In Practice

You don't need a massive platform to build a micro-
community. You need a specific person with a specific
problem and a consistent, genuine reason to gather around
you.

That might be a free Facebook group where people who
share your exact niche come together to solve problems
and share wins. A newsletter with a reply culture — where
you actually respond to emails and your readers respond
back. A paid membership with a community element
where people come for the content and stay for the
relationships. A Discord or Slack where conversations
happen in real time. A comment section you actually show
up in every single day like it matters — because it does.




Isn’t This Complicated?
Zero percent complicated.

Platforms like ConvertKit, MailerlLite, Kajabi,
ActiveCampaign, and even free CRM tools already include:

The format is less important than the feeling. The feeling
you're going for is: this is my people. This is the place where
someone actually gets it. This is worth showing up for.

The Metric Worth Obsessing Over
Stop measuring follower count.

Start measuring reply rate, open rate, comment
quality, and how often people in your community mention
you or your content to other people.

One person who tells three friends about you every
month is worth more than a thousand silent followers
who never think about you between posts.

One community member who feels genuinely seen and
helped is worth more than ten thousand passive scrollers
who barely remember your name.

The math of micro-community isn't obvious until you
see it working. And when you see it working — when you
realize that a group of 300 genuinely obsessed people is
generating more revenue, more referrals, and more joy
than 30,000 passive followers ever did — you'll wonder
why you spent so long chasing the wrong number.

Five hundred obsessed followers. That's the goal worth
building toward.

Not because 50,000 isn't achievable. But because 500
obsessed people will get you there faster, more profitably,

and with a business you actually enjoy running.

The reach era is over. The trust era just started.




Moms Charts

Sparkline Charts

Easy Pie Charts

What's Your Lead Magnet's
Actual Conversion Rate Going
to Be? (We'll Tell You Before
You Launch)

Answer honestly. Nobody's watching. Except us.

Question 1: What is your lead magnet? Be honest.

“ Nobody's watching. Except us.

A) A checklist (the PDF's humbler cousin)

B) A video training or mini course

C) A PDF guide or ebook (the classic)

D) A quiz, assessment, or scorecard

E) A template, swipe file, or tool they can actually use

The teaching moment: Format matters enormously.
Quizzes and tools convert at 30-50% because they deliver
immediate value. PDFs convert at 1-3% because everyone
has seventeen unread ones already.

Question 2: How specific is your lead magnet? This is
where most people's dreams quietly die.

A) Somewhat broad — it could help most online
marketers

B) Very broad — it's for anyone who wants to grow their
business

C) Very specific — it solves one exact problem for one
exact person

D) Fairly specific — it's for a clear niche

The teaching moment: The riches are in the niches, but
the opt-ins are in the specifics. "How to get your first 100
email subscribers as a health coach" will always outperform
"How to grow your email list."

Question 3: What does your opt-in page look like? Again
— honesty. The algorithm sees all.

A) A link in my bio that goes to my homepage

B) A decent page but it could use some work

C) What's an opt-in page?

D) A pop-up or embedded form with minimal copy

E) A dedicated page with a clear headline, benefit bullets,
and one call to action

The teaching moment: Your opt-in page is doing the
selling. A dedicated landing page with a strong headline
converts 3-5x better than a generic homepage with a form
buried at the bottom.



Question 4: How did you come up with your lead magnet idea? The origin
story matters more than you think.

A) | asked Al to give me lead magnet ideas

B) My audience literally asked me for it

C) | brainstormed things | know about and picked one

D) | saw someone else do something similar and thought it was good
E) | noticed a recurring question or problem in my niche

The teaching moment: The best lead magnets solve a problem your

audience is already losing sleep over. If they didn't ask for it, they may not want
it badly enough to trade their email for it.

Question 5: What happens immediately after someone opts in? The first
60 seconds of a subscriber relationship are everything.

A) They get a generic "thanks for subscribing" message
B) They get redirected to my homepage

C) They get a welcome email that delivers the goods AND tells them exactly
what to expect next

D) Honestly | haven't set that up yet
E) They get a confirmation email with adownload link B T
The teaching moment: Open rates on welcome emails average 50-60% — '

the highest of any email you'll ever send. If you're not using that moment to set

expectations, deliver value, and start a relationship, you're wasting your best
shot.

Question 6: Where are you sending traffic to your lead magnet? No traffic,
no conversions. Math is cruel.

A) Mostly word of mouth and hope
B) I'm still figuring out the traffic part
C) Primarily one social media platform

D) Multiple sources — social, email, SEO, paid, partnerships

The teaching moment: A lead magnet with no traffic strategy is just a hobby
project with an opt-in form. Your conversion rate is meaningless if 11 people

see it. w

Question 7: If your lead magnet were a person at a party, which one would
it be? This is a vibe check. It counts.

i

A) The one who showed up uninvited and is trying too hard
B) The one standing in the corner hoping someone notices them

i

C) The one everyone's gathered around because they're saying something
genuinely useful

D) The one who's fine — pleasant, competent, forgettable

The teaching moment: Your lead magnet competes with Netflix, Instagram,

and every other thing demanding attention. Competent isn't enough. It needs
to be the most useful thing someone sees all week.

T T
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ATTENTION: Want to start your own high-ticket business?

"Discover The Steps Of How To Start Your Very Own
Recurring Membership Site And Get Paid Month After
Month"

In This Course, You'll Find Out How To Get Started With Your Own Membership Site, How To Structure it, What
Type of Content To Provide, Pricing And Much more

Why Should You Create a Membership Site?

Essentially, a membership siteis a site that users pay to subscribe to. This normally works by first enticing the reader with
som e free content and showing them the kind of entertainment/information/value that vou’re capable of

providing.

Once they're hooked. you then make sure they know that they need to subscribe in order to gain access to vour very best content
and to get frequently updated. So what™s so different about this? Well for starters, it means that vou can much more easilv convert
visitors to paying customers seeing as they're not having to put down a large amount of money and seeing as they know what
they’re getting right away. This means the money is recurring and much mor e predictable.

—

=== MEMBERSHIP
MEMBERSHIP MEMBERSHIP

MEMBERSHIP
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MemberShip Authority includes the following:

+ The main eBook

« FAST-ACTION BONUS #1: Checklist

+ FAST-ACTION BOMNUS #2: Resource Cheat Sheet
+ FAST-ACTION BONUS #3: Mindmap

I'm delighted to have the chance to share this powerful guide with vou, and I know vou’ll be very happy with the results.
The comprehensive and valuable insights vou need to finallv achieve online success!

Click Here Today




YouTube Ads Made Easy!

StiII burning your midnight lamps to get targeted traffic to

your offer?

Would you be surprised to know that YouTube Ads are the magic stick
to tap into a goldmine of targeted traffic and increase profits without
making a hole in your pocket?

Now, let me prove that advertising on YouTube is the
ULTIMATE need of the hour...

Training Guide

This is an all-in-one guide to
generate massive traffic and
conversions with YouTube ads
that you’ve ever seen before.

It will take you by the hand
and show you how to generate
as much targeted traffic as you
could ever want with YouTube
advertising.

Click Here



https://www.youtubeadsmadeeasy.com/

