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These 7 Secrets Will Enable You To...

1 Discover the Foundational Meaning®JCCESS
1 DemonstratePASSIONNd PERSEVERANGElongterm goals
1 Learn the untold secrets on how to create the life yideULY DESIRE
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You Asked and We Listened. HELP is HERE

How Woul d t0YoGeti XeurMyHa
Proven Marketing Strate
Mul ti1 pl e Si x Filgure

Now You Too Can Explode Your Business Income With
Monthly Internet Marketing Trainiramd Coaching!

If You Are Serious About Changing From A Failing Online Business To An Uber Profitable Online B
Can Help You!

Listen, | know what it's like to have a strong desire to have a successful online business but have no re;
of HOWto market it...

I'm not making empty promises. One thing you will not find on this site is a promisa®y ¥iche’s | make no
claims of how much you can make. | make no claims that you'll make any money at all. | don't know you. |
know if you're a thinker or a doer. How can | promise you'll make X dollars? | can't. And | don't. That SHO
a sign of trust toyou.

There are many others out there making crazy income claims. | won't promise riches. | won't promise any
I'll simply tell you that | will show you things you can do to get your online business rocking and rolling!

There is absolutely no riskm even going to take awaALL RISKr you. It's pretty simple: if you
don't like the Training, you don't pay. Period. You have nothing to risk and everything to gain.

Let me say it a different way...

You Don't Even Have To Say "Yes" To Get Started Righiustvagy "MaybeXnd I'll Send Your First
Lesson Instantly!

Click Here
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MWM  editors letter

Welcome to the APRIL 202 6 Issue of our monthly
MMaki ng Web Naoline Digital Marketing
magazine - where every month we show you how real
people, just like you, are making web moneyi online.
This month we have MORE great articles and
personal success insights, interviews, plus Order the printed edition:
some ONLINE opportunities for you.

MakingWebMoney.com
Subscription enquires:
www.MakingWebMoney.com

WWW.issuu.com

- MWM Series on Business Help - The Algorithm Stopped - :
Advertising enquires:

Counting Lil_<es.__Here's What Works Now. www.MakingWebMoney.com

- MWM Interview i DONNA KENNEDY

- The Functional Strength Guide Making Web Money

- Most Info Products Are Dead. These Are Printing Money. Magazine

-Theyodore ImSocerWmsy eAlrendét They Bu Published

- Case study 8 He Built a $103K Business for $19. Here's 12 times per year.
Exactly How He Did It. Copyright "

- You Might Be Spending a Third of Your Ad Budget on Robots Al rights reserved.

- FREE eBook - Six Figures A Year in Info Publishing

- MWM Wants You to Know - The Wildest New Buying Behavior Reprinted with permission. No
Your Competitors Haven't Noticed Yet part of this publication may be

- MWM Q & A - The Metric Worth Obsessing Over reproduced, translated or

- MWM Marketing CLINIC - Can 500 Obsessed Followers converted into machineeadable

form or language without the

Beat 50,000 Passive Ones?
written consent of the publisher.

-  What's Your Lead Magnet's Actual Conversion Rate Going to
Be? (We'll Tell You Before You Launch)

- MWM Success Marketing - Just Flippedd And Most People
Havendt Noticed Yet

- MWM Ask the Expert - Case Study - From Facebook Friends to
$208K/Month - The Newsletter Play Nobody Talks About Making Web Money ~ Online

- How to Start Your Own Recurring Membership Site Marketing Magazine

Articles express the opinions @
the authors and are not
necessarily those of the publishe

Editor Harry Crowder
| hope you enjoy this month's magazine. Thanks for reading. Advertising:  See Above
Contributors

I Check out our 169 Great Back Issues of Making Web Money! Various experts in their fields

The instructions and advice in
the magazine are for educational
and entertainment purposes only.

The creators, producers,
Talk to me contributors and distributors or
Making Web Money Marketing
facebook.com/harrycrowder Magazine disclaim any liability for
twitter.com/harrycrowder loss or lack of results from

following the advice expressed
herein.

Keep your valuable feedback coming. | try to reply to every emai
| appreciate your input as it helps to makeM\WM the Best magazine

possible.

Email me at:crowderharry598@gmail.com
Follow me on Facebook: https://www.facebook.com/harrycrowder

tso‘ioo A M-:” ! ’1\, Both the paper and our printer meet the international standard 1SO 14001 for environmental management
(4% {4} a28rFc paper comes from sources certified under the ProgramBiedorsement of Forest Certification scheme (PEFC). Pl
wae e —:= recycle this magazingor give it to a mate.
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HOT OR NOT? PROS AND SEPTEMBER 2015
CONS OF PAY PER CLICK
ADVERTISING

You can NOWShop
Walmart Online,
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JDAILY JOCKS

g :',._..p::f'«.::\‘....,(,k.,.".:‘" save a lot of time, money
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& =
S Then choose tohave

your order Delivered to you
by mail / freight
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about Making Web Money Digit OR
Marketing magazine. What worked for y )
or what you think sucks, then we can ma YOU carPick Your Order U £

Making Web Money an even better onli
magazine.

at
So, send me an email with you N EAR EST
feedback and let me know.
crowderharry598@gmail.com WQ LI\/I Q RT

Shop at home. Drive to the

store. Pick UpYour Order!
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| o
| Shop Now |
KETTLEBELLS, CROSSFIT AND MORE FUNCTIONAL
STRENGTH: BUILD STRENGTH YOU CAN ACTUALLY USE!
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Google Can Now Replace Your Landing Page® Whether
You Like it or Not

Google mighstart rewriting your landing pagesand not in a subtle way. A new patent suggests that if your pe
Ady Qi O2y@SNIAy3 ¢Stftsx D223tS OFy 3ISYSNIGS Aba 2
D223t S | Ra &a2f 2shft. Th& psidRAYol mighiN®t befited codvardons without lifting a finger. T

downside? The page your visitors see might not be the one you wrote, tested, and actually trust.

So this is one to keep an eye on. In the meantime, your best defense is simple: build pages that already con
AGNRY3ASNI 22dzNJ LI 3S LISNF2N¥asx (GKS tSaa NBlFIazy D2
conversion rates. A pagéadt pulls in 100 lowguality leads can be far worse than one that brings in 5 people who
NEIFRe& (2 o0dz2d D223fSQa 2206 # dotfdrgualityLThak parkis s8ll o @iNI C

https://www.wral.com/business/technology/googipatent-ai-landingpagesthreat-careyayaraleighnc-march2026/

ChatGPT Just Became an Ad Platform.
Here's Why That's a Big Deal for Solo

ChatGPT justtepped intothe adgantel Yy R A G Qa y20 LX I &Ay
I NARGS2 oF YIFI22NJ IR GSOK LI IF&@SNL o6SOIY
pilot. Translation: the same machinery behind modern digital ads is now wired intc
ofthemostdza SR (i22fa 2y G(KS AYiSNYySio® ! iR
traffic coming from ChatGPT is converting about 1.5x higher than typical channels.
FNBYy Qi NIyR2Y OfAO01ad® ¢KS&S | NB LIJS2LId
up ready to buy.

| SNBQa 6KSNB Ad 3804 AydsSNBaGaAy3a 72
NBEO2YYSYRIFIEGA2yas (KSeéQfft asSs of S
placements and your usual tracking starts to fall apart. If a sale comes from Chat
(KSNBRR OKBZOS 22dNJ Fyltaidrda 62yQi
everyone else is still obsessing over Facebook and Google, this channel is wide
early, and far less crowded. The marketers who figure this outtnb@fore it gets
noisyt arethS 2y Sa gK2Qff ljdzASidte LizZf FKSI

https://www.affiversemedia.com/critegoins-chatgptsadvertisingpilot-affiliate-
attribution-just-got-a-litte-more-complicated/
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100% FREE ON THIS PAGE

Want to Build YOUR List And Make Affiliate
Commissions Without Having To Spend Loads

Of Time And Money Making A Professional
Affiliate Funnel?

On This Page You Can Get One All Set Up And Ready To Go Within 30
Minutes - Even If You Have Never Put Up An Affiliate Funnel Ever Before...

1 Made It So Easy For You.
Here's What You WON'T Have To Do...

< You won't have to research and create a valuable free offer
including videos and a monetized report

X

You won't have to make a squeeze page

X

You won't have to make a monetized delivery page for your
freebie

< You won't have to write a welcome email or a follow up email
sequence

< Or even make the legal pages*

l FREE ACCESS: CLICK HERE J

powered by WarriorPlus com

Glad you asked!

All the time | see people struggling to build profitable lists and get any traction
making money from affiliate offers.

Sometimes, marketers who have been around for a while can forget how
overwhelming it can be for people when they first get started.

They forget the challenges they had... Figuring out how to make a high value offer that would attract
leads to join their list, getting a squeeze page made, delivering the free offer on a monetized page and
marketing to these new leads in the best possible way.

People are not born with these skKills. It is a learning curve that can be steep, long and frustrating.

when | started | remember grappling with HTML code, trying to figure out what would be an atractive lead
magnet, how | was going to make it and how | was going to deliver it.

I was lucky. | got a break. And that break cut down my learning time and helped me build a list and get
some affiliate commission money coming my way.

Now, 1 am happy and proud to offer a similar break to newer marketers who are themselves struggling
like | did when | first started.

Here's What | Am Giving You Today

A Valuable Freebie to Attract Leads

This consists of a professionally written report that pre-sells a Clickbank product branded
with your affiliate link PLUS a series of 3 short videos of the report content.

A Beautifully Designed Squeeze Page

Completely mobile responsive and offering the videos PLUS the report as an extra free
bonus

A Monetized Delivery Page

Again, fully mobile responsive this page has download buttons pre-configured with the
link to your branded version of the report as well as the three videos and an advert for the
Clickbank product hard coded with your affiliate link.

A Done For You Follow Up Email Sequence

This consists of a welcome email PLUS 5 professionally written follow-up emails selling
the Clickbank product all pre-populated with your name and affiliate link.

Legal pages™

Your personalized privacy policy and earnings disclaimer pages are ready to go and
automatically linked from your squeeze page

l FREE ACCESS: CLICK HERE J

powered by WarriorPlus.com

-one from Hinton St George, Some...
trabhhed This


https://warriorplus.com/o2/a/ntqwv/0

X Just Became Payto-Play. Is It Still
Worth Your Time?

X has officially crossed the line into gayplayt Y R A G Qa
Since March 2026, neRremium accounts posting links are basically
invisible, with zero median engagement.

Even beyond links, the gap is massive: Premium users get about
more visibility with their own followers and 2x more reach beyond
them.

. dzZFFSNRA Fylrfeara 2F mywiee YA
accounts often struggle to break 100 impressions, while Premium u:
I SN} 3S Ot 2aSNJ 2 cnnod {FYS 02
for $8 a month.

https://posteverywhere.ai/blog/how -the-x-twitter -algorithm-works

ChatGPT Just Became an AdPlatform.
Here's Why That's a Big Deal for Solo
Marketers.

ChatGPT just stepped into the ad gamey R A (1 Qa y 2
On March 2, 2026, Criteo (a major ad tech player) became the
LI NI YySNJ 2 LI dAaA Ayid2 hLSy!LQa
machinery behind modern digital ads is now wireaione of the most
dza SR G22ta 2y GUKS AYUSNYySiao !\
upt traffic coming from ChatGPT is converting about 1.5x higher t
G@LIAOHE OKIyyStad ¢KSasS I NByQl
already did their homework and ashowing up ready to buy.

| SNBEQad ¢gKSNBE AU 3ISGa AyiaSNBali
Fa14&a /KEFEGDt¢ F2NJ NBO2YYSyRLFGA
suggestions and sponsored placemeantnd your usual tracking start
G2 Fr&f | LINIGP LF | &l folchaeerysui
FylrfedAaoa 62y Qi FdzZteée ONBRAG A
is still obsessing over Facebook and Google, this channel is wide
early, and far less crowded. The marketers who figure this outtno
before it gets noisyarethS 2y Sa ¢gK2Qf f |jdza S

https://www.affiversemedia.com/critegoins-chatgptsadvertising
pilot-affiliate-attribution-just-got-a-litte -more-complicated/
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Marketing Just Flipped 2

I A -1 00 O0OAIl ¢t

Noticed Yet

Control is slipping, channels are splinterin
and the real advantage is moving where fe\
are looking

Something big is happening in marketing right mow
FYR AdQa y20G adzonidftS AF ¢
quietly shifting away from marketers and into the han
of algorithms. Al is now deciding who sees your a
what creative gets shown, and whereappears.

L 2dzOQNB y2 2y 3IFNRIZ2d&zZ08B5 N
the destination and hoping the system gets you the

. That means your leverage has changed.

LGQa y2 f2y3ISNI |6 2dz
OF YLI A3yd LiIQa oz2dzi 7T
inputst stronger hooks, clearer messaging, shary
offerst and letting it do the heavy lifting.

At the same time, distribution is breaking apal
Search, social, Al tools, and commerce are blending
one messy ecosystem where no single channel car
trusted to carry your business.

Google traffic is less predictable. Social reach cor
and goes. Al recommendations are starting to reple
traditional discovery altogether.

LF &2dzQNB NBfeAy3a 2y 2
borrowed land.

YR KSNBFQa GKS LI NI Y
advantage is moving upstream.

tKS GAYYSNR g2yQi oS
growth hackers t KSe Qf f 06S (GKS z
positioning, products that actually fit the market, an
audiences they own.

Because when algorithms control distribution, tF
2yte GKAyYy3a GKSe& Ol yQi Yl

That part is still on you.




" COACHING CLUB! :

Q WARNING: STOP BUYING MORE PLR CONTENT

“You Don't Need More PLR Articles,
Reports, And Ebooks That Are Going
To Take Up Hard Drive Space On Your
Computer... Instead You Do Need To
Take What You Already Have And Turn
It Into Spendable Cash!”

LET ME SHOW YOU HOW YOU CAN TURN YOUR EXISTING PLR
CONTENT INTO CASH MONEY IN DOZENS OF DIFFERENT WAYS!

INTRODUCING THE PLR ProrFits CLUB...

Starting today you can enroll in my new monthly coaching program where | will teach yo
to turn PLR content into spendable cash usirmpveral underground methods

Each and every month you'll get a new lesssimowing you a different way torofit with the PLR
products you already haveEach month will be a different less@o(netimes delivered as a stq
by-step PDF and sometimes delivered as video tutorial lessons, and even sometimes a

both) that you can download, view, and then implement tart making money with PL
content.

This12 month coaching progranctan help you feel good about every PLR purchase yq
made eéven those "junky" ones because | will show you how to polish them 'til they)shine
PLR Profits Coaching Clghn justify every penny you've spent. It can make those purc
worth something to you because you can put that content to work making money for you.

Click Here to Start

THiS IS YOUR OPPORTUNITY TO MAKE EVERY
PLR PURCHASE YOU'VE EVER MADE WORTH
SoMETHING TO You!



http://highqualityplrproducts.com/
http://highqualityplrproducts.com/
http://highqualityplrproducts.com/
http://highqualityplrproducts.com/

Click here to get Your Website Now!

High Quality Website Design! Extensive Niche Market Research!

Oigital Saltware

— e = - —o = -

Explosive Deals on The Biggest And Best Digital Software Online! ) AT |

Home J§ Anti Virus Software Mobile Game Reviews

Welcome to The Dynamite Digital Software Store! Your Sideber. Title Here

QuickBooks Desktop
Pro 2017 Small

Building Your
Very Own
Digital Stores
Has Never
Been Simpler!

Quicken For Mac 2017 TurboTax Busines
Personal Finance & 2016 Tax Software

100% Simple to Edit Content Monetize Your Website in Seconds!

How Would You Like a Complete
Targeted Website - All Professionally Designed

And Ready ForYouto Proft From?

The Dynamite Digital Software Store
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SURSCHRIBE TO MANXING WIR MONILY MARKITING MAGAZING TODAY 1.2

Making W E B MONEY

ONLINE MARKEKETING MAGAZINE

SEPTEMBER 2016,

N T GLENDON——

LLEWELLYN LLOYD
PPC EXPERT

http://www.makingwebmoney.com

To subscribe for free, go to:

MakingWebMoney.com

The digital edition of our mag azine is FREE !!

You can upgrade to receive the printed
edition,

Subscribe
TODAY!

Do it now!
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Shopify's President Just Said Al
Shopping Agents Are the New Front
Door for E-Commerce

{K2LATFTeQa LINBaARSyld 2dzad al AR
are about to become the new front door te@mmerce. Speaking at
the Upfront Summit, Harley Finkelstein laid it out simpgearch shows
you who paid to be seen, but an Al shoppectammends what actually
fits you.

CKFiQa | YIaaAa@dS akKAFGd LyadasSt

on relevance. And with only about 18% of U.S. retail happening onli

G2RIFI&8X KSQa oSidaGAaAy3da GKS&S | 3ISyi
higher.

https://techcrunch.com/2026/03/16/shopifyis-
agentsto-changeeverythingexecsays/

CAAAAITSE. ) @& 71 OEEI
And Almost Nobody Noticed.

Publishers are reporting referral traffic up 4x and engagement trip
compared to lasyear YR GKS gAf R LI NI Aasz
new strategy, no extra effort. The traffic just showed up. That points to
thing: Facebook quietly flipped something at the algorithm level. After yeal
GKNRGOGGE Ay 3 2 NBI din®lessldké aOiéliavdrdséddeied ayid
more like a discovery engimeand most solo marketers are still stuck thinkii
AiQad RSERO®

Sq what actually works now? Shares and saves matter way more than
The algorithm is looking for content people want to pass along, not just tap
scroll past. Fresh Reels get a big boost (especially-dasnposts), and origina
content is being rewaed while reposts get buried. This is your opening. *
R2y Qi ySSR | KudyAuSneedJcoBtéht that/sparkd &lteactic
a0NRPy3 Sy2daAK G2 3ISG aKFINBR® CIF OS
NAIKG y263 FGGSYydA2ngearsd OKSI LISNJ

https://posteverywhere.ai/blog/howthe-facebookalgorithmworks
and
https://yepads.com/faceboolalgorithm-changes/
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Case Study- From Facebook Friends to $208K/Month
The Newsletter Play Nobody Talks About

How one creator turned relationships (not ads) int
a sixfigure media business

Most people think you need a big audiemcer a big ad
budgetr to build a profitable newsletter. Emanuel Cinca prov
the opposite. He started Stacked Marketer with nothing mc
GKFY I ClFO0So6221 FTNASYR fAai
not significy G @ ¢

No massive launch. No viral moment. Just a simple idea: ¢
a daily email that actually helps marketers stay sharp. F
forward, and that tiny starting point grew into over 100,0(C
subscribers and roughly $208,000 per month in revenue.

| SNBEQ&a ¢gKSNB A0 3ISta AydsSn
from adg it came from relationships. Instead of pouring mon:
into cold traffic, Emanuel leaned into people he already knev

He arranged newsletter shoutouts with others in his netwo
trading exposure and tapping into audiences that alree
trusted the sender.

One standout move? A single placement in Morning Br
OKFG ONRdAAKG AYy oXnnn &dzo a(
just efficient AG Q& GKS {AYR 27F | Ol
would kill for.

¢KS NBIf GF{1SlIgl& KSNB Aay
grow it. Early on, paid ads are often the slowest, most expen:
way to build momentum.

But relationships? They compound. One good connecl
leads to another, one shoutout leads to more, and sudde
" & 2dzONB o0dzAf RAY 3 RAA&GNROGdziA
sl ffSGD / AYyOl Rk Reyp@donn2ated thdmS

LT @2dzQNB &G NIAYy3I FNRY &
something useful, then plug into existing audiences through t
relationships.

Because in the early stages, who knowstyand is willing to
share yoa matters a lot more than how much you can affol
to spend.




Case study? He Built a $103K
Business for $19. Here's Exactly
How He Did It.

The gap nobody else is filling is worth more than tl
crowded space everyone's fighting over.

Danny MiréChineahad a law career lined up. He walked away fromn
Not because he had a detailed business plan or a pile of startup fur
T but because he noticed something that should have been obvious
lot of people and somehow wasn't: Lathoovned businesses
representing one of the fastegjrowing entrepreneurial communities i
America, were getting almost no dedicated media coverage in Englis

That gap became his business.

To build the first version of Comprende a weekly newsletter anc
social media platform elevating stories of Latino founders, busines
and culturet all Danny needed was a Carrd landing page at $19 a
and a free version of Photopea for the logo.d#ee himself one weeken
to build it. Fortyeight hours and nineteen dollars later, he was in busin

Here's the part most people skip past: he didn't promote
immediately. He held off on any real launch until he'd published
editionst building the habit, finding his voice, and creating a library
content before askinganyone to pay attention. Smart. Most peop
launch too early, get underwhelmed by the response, and quit be
they've actually built anything worth promoting.

The real turning point came when he started creating stiorin video
in January 2024. Less than a month later, a Latina fintech founder say
of his videos, subscribed to the newsletter, and slid into his DMs ac
about paid collaborations. That siegtonversation turned into his firs
retainer client. One video. One DM. One client. The rest followed.

Today Comprende runs at $8,600 in monthly recurring revenua
sixfigure annual run rata built entirely by one person, on one cle:
mission, for an audience that nobody else was properly serving.

The lesson isn't complicated. The internet is desperately overcrow
in the middle and surprisingly empty at the edges. Most solo marke
fight for the same general audiences, the same broad niches, the :
tired topics. Danny found a room nobody waswalked in, turned on the
lights, and started talking.

The $19 wasn't the investment that built the business. The willingt
to own a specific lane completety before anyone else noticed it existe
T was.

Full story at:

https://www.starterstory.com/stories/comprende



https://www.starterstory.com/stories/comprende

The Mogt Expengive Domain [n The WO.rld Did This...
& let MSTMFTLY inereaced Their Traffic By 1173 %

With This Point & Click Simple Wordpress Theme

YOU Can Do The Same!

Tapping Into The Most Buzzing Trend
On The Internet And Sucking Free Traffic
From Pinterest & Facebook On

COMPLETE AUTOPILOT!

Covert PinPress 2.0 Is The

Easiest Theme
You Have EVER Used!




The Algorithm Stopped Counting

Likes. Here's What Works Now.

The platforms changed the rules and didn't tell anyone. Her
what they're actually rewarding in 2026 and the one question
that should filter everypiece of content you create.

Most solo marketers are playing a game that ended ab
twelve months ago. They're chasing likes, tracking follo
counts, and posting on a schedule that feels productiveall
while the platforms quietly changed what actually matters. T
algorithm didnt send a memo. It just started rewarding differel
things and punishing the old playbook.

Here's what actually changed.

Social media feeds aren't just reacting to what you c
anymore. They're predicting what you want to see based on y
habits, your intent, and how satisfied you felt after consumi
something. In plain English: platforms stopped asking "did this
a ike?" and started asking "did this actually feel worth someor
time?" That's a fundamentally different question and it
requires a fundamentally different approach to content.

What the algorithm is actually watching now

Likes are now the weakest signal on almost every mi;
platform. What the algorithm actually watches is dwell time
how long someone genuinely spends on your pogplus saves,
shares, and comments that demonstrate real thoug
Brandwatch

On Instagram, the strongest signals are saves and the rat
shares to reach. Content people want to revisit or send to a fri
gets amplified aggressively. Content that gets a quick tap al
scroll gets quietly buried no matter how pretty it looks.

On LinkedIn, the algorithm now measures whether somet
spent more than 15 seconds on your post, whether they save
and whether they shared it with added context. A simple |
carries almost no weight at all. B2the7

On TikTok and YouTube, watch time and rewatch rate
everything. If someone watches your video all the way throug!
or watches it twicet the algorithm treats that as a powerft
signal that your content is worth pushing to more people.

On Threads, the signals are shares and replies that gene
real conversation. The platform is actively looking for content t
sparks discussion, not content that gets a polite nod.

The pattern is identical across every platform: quick, refle»
engagement is being deprioritized. Deep, meaning
engagement is being rewarded. The platforms want to ke
people on their apps longar and content that genuinely helps
entertains, or preokes thought does that far better than conter
that aets a like and a scroll




The Only Question That Matters Now

Before you posanything, ask yourself:

Would someonesave this, share this, or send this to a spec
person?

If not, the algorithm already knows.

And it will treat your content accordingly.

The posting frequency trap

Here's the part most solo marketers get wrong: more is |
better anymore. Posting frequently with low engagement ne
actively damages your distribution. The algorithm interpret:
string of underperforming posts as evidence that your audie
is losing iterestt and quietly throttles your reach as a resu
Brandwatch

This is the trap that kills a lot of wafitentioned content
strategies. You post every day because consistency
important. The posts perform okay but not great. Your res
gradually shrinks. You post more to compensate. The re
shrinks further. Ad eventually you're posting into a void ar
wondering what happened.

One genuinely useful, wetkafted post a week beats fiv
forgettable ones every single time. Not just slightly beats
dramatically beats. Because that one good post gets sa
shared, and sent around which tells the algorithm to push it tc
more peoplet which gets it more saves, shares, and sends.
flywheel only starts spinning when the content is actually gc
enough to earn those deep engagement signals.

The timing window that matters

The first 60 to 90 minutes after you post are critical. E:
engagement signals the algorithm to push your content wide
so timing and quality in that window matter enormousl
Enrichlabs

This means two things practically. First, don't post &
disappear. Stick around for the first hour, respond to ev
comment, and engage with other content in your niche right af
posting. Activity signals momentum. Second, post when y
specific audiace is actually online not when a generic "bes
times to post" article tells you to. Check your own analytics
when your followers are most active and schedule around the

What this means for your content strategy practically

Here are the shifts worth making right now:

Make saves your primary metri8efore you post anything, as
yourself honestly is this the kind of thing someone would sa

to come back to later? If not, it's probably not ready. Saves
the clearest signal that your content delivered genuine value.



Write for shares ovdikes.A like is someone acknowledgir
your post. A share is someone staking their own reputation
it T telling their audience "this is worth your time." Contel
that earns shares is content that made someone think, lat
or feel something specific enough pass along. That's the ba

Go deeper, not wideiThe impulse for solo marketers is 1
cover lots of ground to appeal to lots of people. The algorit
rewards the opposite. Specific, detailed, genuinely us
content on a narrow topic performs dramatically better the
broad, surfacdevel content on poplar topics. Be the persol
who goes deeper than anyone else on the thing your audie
cares most about.

Stop repurposing lazilyCopying the same caption acro:
platforms is one of the fastest ways to tank your res
everywhere simultaneously. Each platform has its o
engagement signals and its own culture. What earns save
LinkedIn is completely different from what earns sawes
Instagram. Treat them as separate conversations, not the s
post in different windows.

Use the first line like it's the only linBwell time starts the
moment someone pauses on your post. If the first sentel
doesn't earn the second, nobody reads the third. Write open
lines that make stopping feel involuntary a surprising fact, ¢
direct question, a counterintuitive statementa specific
scenario that makes the right person feel seen.

Create content people want to send to someone spetiiis.
is the most powerful question in content strategy right no
Not "will people like this?" but "will someone text this to
friend and say you need to read this?" Content that trav
through private channels DMs, group chats, forwardes
emailst isthe content the algorithm rewards most heavil
because those shares signal genuine value in a way that p
likes never could.

Your Content Is Being Judgedilently
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The new benchmark
Every piece of content you create in 2026 deserves
| honest question before it goes out: would someone save t
share this, or send this to a person they actually care about
If the answer is yes, post it.
If the answer is maybe, improve it.
If the answer is no, scrap it and start over.




Info productst The shift that separates the ones who thrive frc
the ones who disappear

Most Info Products Are Dead. These Are
Printing Money.

It's not about informationanymore, but then again, it never really was.

Two years ago, selling what you know online was a different business. T
showed up and moved all the furniture. Here's the honest breakdown of wha
actually means for you.

What Al killed (or ikilling)

The basic information product is in serious trouble. The "10 steps to start a
ebook, the generic social media course, the "beginner's guide to email marketi
anything that's essentially organized, searchable information that ChatGPT ce
M summaize in 30 seconds for free. If your entire value proposition is |
M information you don't, that's a shrinking business.

What Al can't replace

Quite a lot, actually:

Perspective and lived experience. Al can tell someone what to do. It can't tel
what it actually felt like to build a business from a spare bedroom with two kid
a parttime job. That specificity, that earned credibility, that "I've been exachigne
you are" energyt that's still deeply valuable and completely human.

Curation and judgment. There's more information available now than at any
in history, and most people are drowning in it. The information marketer whc
cut through the noise and say "here's what actually matters, here's what to ig
here's theorder to do things in" is more valuable than exemot less.

Accountability and community. People don't just buy courses for informe
They buy them for structure, motivation, deadlines, and the feeling that somec
guiding them through. Al is a tool. It doesn't check in on you. It doesn't b
community apund shared struggle and shared wins.

Niche depth. Al is broadly competent and specifically shallow. An inforn
marketer who has spent five years in one specific nitheknowing the rea
objections, the real failures, the real shortcuts has context that no Al can fu
replicate yet.

Trust and relationship. People buy from people they follow, believe in, an
connected to. That relationship is built over time through consistent, specific, h

content. Al can help you produce it faster, but it can't build the relationship for

The honest shift

The information marketers who will struggle are the ones selling acce
| information. The ones who will thrive are the ones selling transformatioa clea
path from a painful problem to a specific result, delivered with genuine expe
real personaty, and a community around it.

The format matters less than it used to. Whether it's a course, a newslet
coaching program, a membership, or a combinationwhat matters is that th
person on the other end feels genuinely seen, genuinely helped, and gen
unable to get the sameesult by typing their problem into ChatGPT.

The bar got higher. But the opportunity is still very much therarguably more
so, because a lot of mediocre information products are about to disappear and
room for the good ones.
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They are interested. They just hit frictorand friction kills
momentum.
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And most importantly, make it feel safe to move forward.



Why This Is Happening Now

The internet got too big, too loud, and too full of strange
performing for strangers. People got exhausted. And wt
people get exhausted by noise, they retreat to smaller rooms v
people they actually trust.

Think about your own behavior. Where do you go for r
recommendations? Not a brand's Instagram. Not a celeb
endorsement. You go to the private Facebook group wh
people are honest. The Discord where the really obsessed
hang out. The newslettewhere someone actually knows whz
they're talking about. The subreddit where nobody's trying to ¢
you anything. The group chat with five people who all care de¢
about the same thing you do.

That's where trust lives now. And trust is where buyi
decisions get made.

The Solo Marketer Advantage

Here's the part that should genuinely excite you: this sl
massively favors solo marketers over big brands.

Big brands are terrible at micitmommunities. They're toc
careful, too committeeapproved, too focused on brand safety f
ever feel genuinely human inside a tight community. They
spend millions trying to manufacture that intimacy and still col
acrossas a corporate account in casual clothes.

You, working from home, actually knowing your audier
personally, actually living the problems they have, actually ca
whether they succeed you can build genuine community in
way that no brand with a social media team ever could. Your
is not adisadvantage here. It's your single biggest competit
advantage.

What This Looks Like In Practice

You don't need a massive platform to build a micl
community. You need a specific person with a specific prob
and a consistent, genuine reason to gather around you.

That might be a free Facebook group where people who st
your exact niche come together to solve problems and sh
wins. A newsletter with a reply culture where you actually
respond to emails and your readers respond back. A i
membership with a community element where people come fa
the content and stay for the relationships. A Discord or SI
where conversations happen in real time. A comment section
actually show up in every single day like it matterdecause it
does.

The format is less important than the feeling. The feel
you're going for is: this is my people. This is the place wt
someone actually gets it. This is worth showing up for.



e-Commerce is growing like never before!
eCDmmEFCE Made Easy You would be amazed to know a proven and tested

systemn to easily and quickly create a profitable online
store and boost your profits in a hassle free manner.

Dear Online or Offline Business Owner,

I am about to disclose an important piece of information that will en

=

- Are you still trying to sell your products and
services physically?

- Have you spent a lot of money and
time, but never achieved your objective?

This allows you to boost your business and leave your competitors far behind.

But first, let me ask you two simple questions:

Look at astonishing stats:  _; 5 opline sales will be $523 Billion by 2020
- E-Retail spending to go up by 62%b6 this year

- 51%p of U.S. consumers plan to do most of their
online shopping at Amazon.com

- eCommerce salaries in the UK have increased by
over 14,000 euros in 2015, and by the end of 2016,
grew by more than 3,000 euros.

Get Your copy of your “eCommerce Made Easy” Training Guide. Be
ready to apply these really “easy-to-follow” strategies right away before
your competitors do!

- The average amount spent by each consumer is expected to rise from $1,207
per annum to $1,738 per person.

With over 85% of searches for products and services happening online, the
growing relevance of eCommerce can’t be taken for granted

CLICK HERE



http://www.ecommercemadeeasytraining.com

MWM New Product

2 2 NI R Q adn-10OhliNgMegaStore Creator thal
combines Physical Products, Software Products a
Licenses + Affiliate Marketing into ONE.

Launch Your BRAND NEWNh31 Online MegaStore
In Just 3 Simple Steps

STEP 1
Access your ShopZPresso
Account

STEP 2
Import or Add products in one click

STEP 3
thereisnostep-3¢é enj oy

BOOM!

Your Online MegaStore Launched
IN LESS THAN 60 SECONDS



https://warriorplus.com/o2/a/c3lz1/0
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Your Own Digital Pr o
Breaking The Ba

Find Out How To Create Your First Digital Product For Sale And Start
Getting Sales On Autopilot!

What you'll discover in this eBook:

1 You'll have an idea for the type of digital product yo
want to create and what the strengths and
weaknesses of each opti are

Understand what makes digital products sell and ho
you need to design your creation in such a way that
people will be eager to buy it

Know how toquickly and cost effectivelgreate the
type of digital product you want

How to create a potentiahot-selling eBook

1 Know how to alter things like price, cover image and mors
in order tooptimize your sales

1 Understandhow to drive more trafficto your landing page
using SEO, PPGmmil marketing and social media

1 Understand affiliate programs aridols like JVZoo,
ClickBank and WSO Pro

1 Know how tobuild an army of affiliate marketersvho can
drastically increase your sales and profits

¢ 1 ...and much, much more!

This is the ultimate guide to How to Launch a Digital Product Business! You'll
discover all the steps, tools and resources to help you become a successful digital
marketer!

Get your copy today!



http://www.howtolaunchyourdigitalproduct.com/
http://www.howtolaunchyourdigitalproduct.com/

CLICK HERE



https://www.facebook.com/business/news/Introducing-Enhanced-Gen-AI-Features-and-Other-Tools-to-Help-Build-Your-Business
https://www.facebook.com/business/news/Introducing-Enhanced-Gen-AI-Features-and-Other-Tools-to-Help-Build-Your-Business

