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BONUS!  

Discover The 7 Secrets to Achieve 

Anything You Want In Life... 
***Limited Time Only: Grab This FREE Gift Now!*** 

 

These 7 Secrets Will Enable You To... 

¶ Discover the Foundational Meaning of SUCCESS  
¶ Demonstrate PASSION and PERSEVERANCE for long-term goals  
¶ Learn the untold secrets on how to create the life you TRULY DESIRE 

                
         L¢Ω{ FREE Χ CLICK HERE to get yours! 

 

http://moneyandwealthexposed.com/


 

  

You Asked and We Listened. HELP is HERE  

How Would You Like to Get Your Hands On My 

Proven Marketing Strategies That Have Created A 

Multiple Six Figure Online Business? 

 

Now You Too Can Explode Your Business Income With  

Monthly Internet Marketing Training and Coaching! 
 

If You Are Serious About Changing From A Failing Online Business To An Uber Profitable Online Business I 

Can Help You! 

Listen, I know what it's like to have a strong desire to have a successful online business but have no real idea 
of HOW to market it...   

 
I'm not making empty promises. One thing you will not find on this site is a promise of "easy riches". I make no 

claims of how much you can make. I make no claims that you'll make any money at all. I don't know you. I don't 
know if you're a thinker or a doer. How can I promise you'll make X dollars? I can't. And I don't. That SHOULD be 
a sign of trust to you.  
 
There are many others out there making crazy income claims. I won't promise riches. I won't promise any results. 
I'll simply tell you that I will show you things you can do to get your online business rocking and rolling! 

There is absolutely no risk. I'm even going to take away ALL RISK for you. It's pretty simple: if you 
don't like the Training, you don't pay. Period. You have nothing to risk and everything to gain. 

Let me say it a different way...   
     

You Don't Even Have To Say "Yes" To Get Started Right Away, Just Say "Maybe" And I'll Send Your First 

Lesson Instantly! 

 

Click Here 

http://internetmarketinghelpblog.com/
http://internetmarketinghelpblog.com/
http://internetmarketinghelpblog.com/
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MWM  editors letter  

Welcome to the APRIL  202 6 Issue of our monthly 
ñMaking Web Moneyò Online Digital Marketing 
magazine - where every month we show you how real 
people, just like you, are making web money ï online.  
This month we have MORE great articles and 
personal success insights, interviews, plus 
some ONLINE opportunities for you.   

 
-   MWM Series on Business Help - The Algorithm Stopped 
    Counting Likes. Here's What Works Now. 
-   MWM Interview ï DONNA KENNEDY 
-  The Functional Strength Guide 
-  Most Info Products Are Dead. These Are Printing Money.     

    -  Theyôre InterestedðSo Why Arenôt They Buying? 
    -   Case study ð He Built a $103K Business for $19. Here's 
        Exactly How He Did It. 
     -  You Might Be Spending a Third of Your Ad Budget on Robots 
    -   FREE eBook - Six Figures A Year in Info Publishing 
    -   MWM Wants You to Know - The Wildest New Buying Behavior 
        Your Competitors Haven't Noticed Yet 
    -   MWM Q & A - The Metric Worth Obsessing Over 

   -   MWM Marketing CLINIC - Can 500 Obsessed Followers 

        Beat 50,000 Passive Ones?    
   -    What's Your Lead Magnet's Actual Conversion Rate Going to 
        Be? (We'll Tell You Before You Launch)   
   -    MWM Success Marketing - Just FlippedðAnd Most People 
        Havenôt Noticed Yet    
   -    MWM Ask the Expert - Case Study - From Facebook Friends to 
        $208K/Month - The Newsletter Play Nobody Talks About 
   -    How to Start Your Own Recurring Membership Site 
 
  
       I hope you enjoy this month's magazine. Thanks for reading. 

 

 
ï Check out our 169 Great Back Issues of Making Web Money!    

Talk to me  

Keep your valuable feedback coming. I try to reply to every email, 
I appreciate your input as it helps to make MWM the Best magazine 
possible. 

Email me at: crowderharry598@gmail.com   
 

facebook.com/harrycrowder  
twitter.com/harrycrowder 

>> 

Follow me on Facebook: https://www.facebook.com/harrycrowder 

Both the paper and our printer meet the international standard ISO 14001 for environmental management.  The 
paper comes from sources certified under the Program for Endorsement of Forest Certification scheme (PEFC).  Please 
recycle this magazine ς or give it to a mate. 

MakingWebMoney.com  
Subscription enquires:  

www.MakingWebMoney.com  
 

Order the printed edition:  
 

www.issuu.com 
 

Advertising enquires:  
www.MakingWebMoney.com  

  
Making Web Money 

Magazine  
 

Published  
 12 times per year.  

Copyright  ̈ 

 All rights reserved. 

 
Reprinted with permission. No 

part of this publication may be 
reproduced, translated or 

converted into machine-readable 
form or language without the 

written consent of the publisher.  
 

Articles express the opinions of 
the authors and are not 

necessarily those of the publisher  
 

Making Web Money Online 
Marketing Magazine  

 
Editor Harry Crowder  

 
Advertising:  See Above 

Contributors  
  

Various experts in their fields  
The instructions and advice in 

the magazine are for educational 
and entertainment purposes only.  

 
The creators, producers, 

contributors and distributors or 
Making Web Money Marketing 
Magazine disclaim any liability for 
loss or lack of results from 
following the advice expressed 
herein. 

 

http://www.makingwebmoney.com/
http://www.issuu.com/
http://www.makingwebmoney.com/


 

 

 

 

 

 

 

 

 

 

    MWM  inbox  

 

¢Ŝƭƭ ǳǎ ǿƘŀǘ ȅƻǳ ƭƛƪŜ ŀƴŘ ŘƻƴΩǘ ƭƛƪŜ 
about Making Web Money Digital 
Marketing magazine. What worked for you 
or what you think sucks, then we can make 
Making Web Money an even better online 
magazine.  

 
So, send me an email with your 

feedback and let me know. 
 
crowderharry598@gmail.com 

How Handy is This?  
You can NOW Shop 

Walmart Online,  

save  a lot of time, money  

and hassles.  

Pick from everything at 

Walmart and   

Then  choose   to have 

your order  Delivered to you 

by mail / freight  

OR 

YOU can Pick Your Order Up  

at  

NEAREST 

WALMART  
  

Shop at home. Drive to the 

store. Pick Up Your Order!  

 

QUOTABLE..  
 

ά/ƻƴǘŜƴǘ ƛǎ ƴƻǘ ƪƛƴƎΣ ōǳǘ ŀ ǇǊŜǎƛŘŜƴǘ ŜƭŜŎǘŜŘ 
ōȅ ǘƘŜ ǾƻǘŜǎ ƻŦ ǘƘƻǎŜ ǿƘƻƳ ƛǘ ŀƛƳǎ ǘƻ ǊǳƭŜΦέ 

 
ς Raheel Forooq 

http://functionalstrengthnow.com/
http://linksynergy.walmart.com/fs-bin/click?id=fIwhC0vPbcc&offerid=183959.10002057&type=4&subid=0


 

Google Can Now Replace Your Landing Pages ɂ Whether 
You Like it or Not  

 

Google might start rewriting your landing pagesτand not in a subtle way. A new patent suggests that if your page 

ƛǎƴΩǘ ŎƻƴǾŜǊǘƛƴƎ ǿŜƭƭΣ DƻƻƎƭŜ Ŏŀƴ ƎŜƴŜǊŀǘŜ ƛǘǎ ƻǿƴ ǾŜǊǎƛƻƴ ŀƴŘ ǎƘƻǿ ǘƘŀǘ ǘƻ ȅƻǳǊ ŀŘ ǘǊŀŦŦƛŎ ƛƴǎǘŜŀŘΦ LŦ ȅƻǳΩǊŜ ǊǳƴƴƛƴƎ 

DƻƻƎƭŜ !Řǎ ǎƻƭƻΣ ǘƘŀǘΩǎ ŀ ǇǊŜǘǘȅ ōƛƎ shift. The upside? You might get better conversions without lifting a finger. The 

downside? The page your visitors see might not be the one you wrote, tested, and actually trust. 

 

So this is one to keep an eye on. In the meantime, your best defense is simple: build pages that already convert. The 

ǎǘǊƻƴƎŜǊ ȅƻǳǊ ǇŀƎŜ ǇŜǊŦƻǊƳǎΣ ǘƘŜ ƭŜǎǎ ǊŜŀǎƻƴ DƻƻƎƭŜ Ƙŀǎ ǘƻ ǎǘŜǇ ƛƴΦ .ǳǘ ŘƻƴΩǘ Ŧŀƭƭ ƛƴǘƻ ǘƘŜ ǘǊŀǇ ƻŦ ŎƘŀǎƛƴƎ Ǌŀǿ 

conversion rates. A page that pulls in 100 low-quality leads can be far worse than one that brings in 5 people who are 

ǊŜŀŘȅ ǘƻ ōǳȅΦ DƻƻƎƭŜΩǎ Ƨƻō ƛǎ ǘƻ ƻǇǘƛƳƛȊŜ ŦƻǊ ŎƭƛŎƪǎ ŀƴŘ ŎƻƴǾŜǊǎƛƻƴǎτnot for quality. That part is still on you. 

 
https://www.wral.com/business/technology/google-patent-ai-landing-pages-threat-careyaya-raleigh-nc-march-2026/ 

 

ChatGPT just stepped into the ad gameτŀƴŘ ƛǘΩǎ ƴƻǘ ǇƭŀȅƛƴƎ ǎƳŀƭƭΦ hƴ aŀǊŎƘ нΣ нлнсΣ 

/ǊƛǘŜƻ όŀ ƳŀƧƻǊ ŀŘ ǘŜŎƘ ǇƭŀȅŜǊύ ōŜŎŀƳŜ ǘƘŜ ŦƛǊǎǘ ǇŀǊǘƴŜǊ ǘƻ ǇƭǳƎ ƛƴǘƻ hǇŜƴ!LΩǎ ŀŘǾŜǊǘƛǎƛƴƎ 

pilot. Translation: the same machinery behind modern digital ads is now wired into one 

of the most-ǳǎŜŘ ǘƻƻƭǎ ƻƴ ǘƘŜ ƛƴǘŜǊƴŜǘΦ !ƴŘ ƘŜǊŜΩǎ ǘƘŜ ǇŀǊǘ ǘƘŀǘ ǎƘƻǳƭŘ ǿŀƪŜ ȅƻǳ ǳǇτ

traffic coming from ChatGPT is converting about 1.5x higher than typical channels. These 

ŀǊŜƴΩǘ ǊŀƴŘƻƳ ŎƭƛŎƪǎΦ ¢ƘŜǎŜ ŀǊŜ ǇŜƻǇƭŜ ǿƘƻ ŀƭǊŜŀŘȅ ŘƛŘ ǘƘŜƛǊ ƘƻƳŜǿƻǊƪ ŀƴŘ ŀǊŜ ǎƘƻǿƛƴƎ 

up ready to buy. 

IŜǊŜΩǎ ǿƘŜǊŜ ƛǘ ƎŜǘǎ ƛƴǘŜǊŜǎǘƛƴƎ ŦƻǊ ǎƻƭƻ ƳŀǊƪŜǘŜǊǎΦ ²ƘŜƴ ǎƻƳŜƻƴŜ ŀǎƪǎ /ƘŀǘDt¢ ŦƻǊ 

ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎΣ ǘƘŜȅΩƭƭ ǎŜŜ ŀ ōƭŜƴŘ ƻŦ ƻǊƎŀƴƛŎ ǎǳƎƎŜǎǘƛƻƴǎ ŀƴŘ ǎǇƻƴǎƻǊŜŘ 

placementsτand your usual tracking starts to fall apart. If a sale comes from ChatGPT, 

ǘƘŜǊŜΩǎ ŀ ƎƻƻŘ ŎƘŀƴŎŜ ȅƻǳǊ ŀƴŀƭȅǘƛŎǎ ǿƻƴΩǘ Ŧǳƭƭȅ ŎǊŜŘƛǘ ƛǘΦ ¢Ƙŀǘ ƳŀǘǘŜǊǎΦ .ŜŎŀǳǎŜ ǿƘƛƭŜ 

everyone else is still obsessing over Facebook and Google, this channel is wide open, 

early, and far less crowded. The marketers who figure this out nowτbefore it gets 

noisyτare thŜ ƻƴŜǎ ǿƘƻΩƭƭ ǉǳƛŜǘƭȅ Ǉǳƭƭ ŀƘŜŀŘΦ 

 

https://www.affiversemedia.com/criteo-joins-chatgpts-advertising-pilot-affiliate-

attribution-just-got-a-litte-more-complicated/ 

for Meta, including halting independent factchecking, relaxing moderation 

ChatGPT Just Became an Ad Platform. 
Here's Why That's a Big Deal for Solo 

Marketers.  
 

RESOURCES 
AND NEWS 

 

https://www.wral.com/business/technology/google-patent-ai-landing-pages-threat-careyaya-raleigh-nc-march-2026/
https://www.affiversemedia.com/criteo-joins-chatgpts-advertising-pilot-affiliate-attribution-just-got-a-litte-more-complicated/
https://www.affiversemedia.com/criteo-joins-chatgpts-advertising-pilot-affiliate-attribution-just-got-a-litte-more-complicated/
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ChatGPT Just Became an Ad Platform. 
Here's Why That's a Big Deal for Solo 

Marketers.  
 

ChatGPT just stepped into the ad gameτŀƴŘ ƛǘΩǎ ƴƻǘ ǇƭŀȅƛƴƎ ǎƳŀƭƭΦ 

On March 2, 2026, Criteo (a major ad tech player) became the first 

ǇŀǊǘƴŜǊ ǘƻ ǇƭǳƎ ƛƴǘƻ hǇŜƴ!LΩǎ ŀŘǾŜǊǘƛǎƛƴƎ ǇƛƭƻǘΦ ¢ǊŀƴǎƭŀǘƛƻƴΥ ǘƘŜ ǎŀƳŜ 

machinery behind modern digital ads is now wired into one of the most-

ǳǎŜŘ ǘƻƻƭǎ ƻƴ ǘƘŜ ƛƴǘŜǊƴŜǘΦ !ƴŘ ƘŜǊŜΩǎ ǘƘŜ ǇŀǊǘ ǘƘŀǘ ǎƘƻǳƭŘ ǿŀƪŜ ȅƻǳ 

upτtraffic coming from ChatGPT is converting about 1.5x higher than 

ǘȅǇƛŎŀƭ ŎƘŀƴƴŜƭǎΦ ¢ƘŜǎŜ ŀǊŜƴΩǘ ǊŀƴŘƻƳ ŎƭƛŎƪǎΦ ¢ƘŜǎŜ ŀǊŜ ǇŜƻǇƭŜ ǿƘƻ 

already did their homework and are showing up ready to buy. 

IŜǊŜΩǎ ǿƘŜǊŜ ƛǘ ƎŜǘǎ ƛƴǘŜǊŜǎǘƛƴƎ ŦƻǊ ǎƻƭƻ ƳŀǊƪŜǘŜǊǎΦ ²ƘŜƴ ǎƻƳŜƻƴŜ 

ŀǎƪǎ /ƘŀǘDt¢ ŦƻǊ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎΣ ǘƘŜȅΩƭƭ ǎŜŜ ŀ ōƭŜƴŘ ƻŦ ƻǊƎŀƴƛŎ 

suggestions and sponsored placementsτand your usual tracking starts 

ǘƻ Ŧŀƭƭ ŀǇŀǊǘΦ LŦ ŀ ǎŀƭŜ ŎƻƳŜǎ ŦǊƻƳ /ƘŀǘDt¢Σ ǘƘŜǊŜΩǎ ŀ Ǝƻod chance your 

ŀƴŀƭȅǘƛŎǎ ǿƻƴΩǘ Ŧǳƭƭȅ ŎǊŜŘƛǘ ƛǘΦ ¢Ƙŀǘ ƳŀǘǘŜǊǎΦ .ŜŎŀǳǎŜ ǿƘƛƭŜ ŜǾŜǊȅƻƴŜ ŜƭǎŜ 

is still obsessing over Facebook and Google, this channel is wide open, 

early, and far less crowded. The marketers who figure this out nowτ

before it gets noisyτare thŜ ƻƴŜǎ ǿƘƻΩƭƭ ǉǳƛŜǘƭȅ Ǉǳƭƭ ŀƘŜŀŘΦ 

 

https://www.affiversemedia.com/criteo-joins-chatgpts-advertising-

pilot-affiliate-attribution-just-got-a-litte-more-complicated/ 

 

 

 

X Just Became Pay-to-Play. Is It Still 
Worth Your Time?  

 

X has officially crossed the line into pay-to-playτŀƴŘ ƛǘΩǎ ƴƻǘ ǎǳōǘƭŜΦ 

Since March 2026, non-Premium accounts posting links are basically 

invisible, with zero median engagement.  

 

Even beyond links, the gap is massive: Premium users get about 4x 

more visibility with their own followers and 2x more reach beyond 

them. 

 

.ǳŦŦŜǊΩǎ ŀƴŀƭȅǎƛǎ ƻŦ муΦу Ƴƛƭƭƛƻƴ Ǉƻǎǘǎ Ǉǳǘǎ ƴǳƳōŜǊǎ ǘƻ ƛǘτfree 

accounts often struggle to break 100 impressions, while Premium users 

ŀǾŜǊŀƎŜ ŎƭƻǎŜǊ ǘƻ сллΦ {ŀƳŜ ŎƻƴǘŜƴǘΣ ŎƻƳǇƭŜǘŜƭȅ ŘƛŦŦŜǊŜƴǘ ƻǳǘŎƻƳŜΧ ŀƭƭ 

for $8 a month. 

 

https://posteverywhere.ai/blog/how -the-x-twitter -algorithm-works 

https://www.affiversemedia.com/criteo-joins-chatgpts-advertising-pilot-affiliate-attribution-just-got-a-litte-more-complicated/
https://www.affiversemedia.com/criteo-joins-chatgpts-advertising-pilot-affiliate-attribution-just-got-a-litte-more-complicated/
https://posteverywhere.ai/blog/how-the-x-twitter-algorithm-works


 

Marketing Just Flipped ɂ!ÎÄ -ÏÓÔ 0ÅÏÐÌÅ (ÁÖÅÎȭÔ 
Noticed Yet 

 

Control is slipping, channels are splintering, 

and the real advantage is moving where few 

are looking 

 

Something big is happening in marketing right nowτ

ŀƴŘ ƛǘΩǎ ƴƻǘ ǎǳōǘƭŜ ƛŦ ȅƻǳ ƪƴƻǿ ǿƘŜǊŜ ǘƻ ƭƻƻƪΦ /ƻƴǘǊƻƭ ƛǎ 

quietly shifting away from marketers and into the hands 

of algorithms. AI is now deciding who sees your ads, 

what creative gets shown, and where it appears.  

 

¸ƻǳΩǊŜ ƴƻ ƭƻƴƎŜǊ ǎǘŜŜǊƛƴƎ ǘƘŜ ǎƘƛǇτȅƻǳΩǊŜ ǎŜǘǘƛƴƎ 

the destination and hoping the system gets you there. 

That means your leverage has changed.  

 

LǘΩǎ ƴƻ ƭƻƴƎŜǊ ŀōƻǳǘ ǘǿŜŀƪƛƴƎ ŜǾŜǊȅ ŘŜǘŀƛƭ ƻŦ ŀ 

ŎŀƳǇŀƛƎƴΦ LǘΩǎ ŀōƻǳǘ ŦŜŜŘƛƴƎ ǘƘŜ ƳŀŎƘƛƴŜ ōŜǘǘŜǊ 

inputsτstronger hooks, clearer messaging, sharper 

offersτand letting it do the heavy lifting. 

 

At the same time, distribution is breaking apart. 

Search, social, AI tools, and commerce are blending into 

one messy ecosystem where no single channel can be 

trusted to carry your business.  

 

Google traffic is less predictable. Social reach comes 

and goes. AI recommendations are starting to replace 

traditional discovery altogether.  

 

LŦ ȅƻǳΩǊŜ ǊŜƭȅƛƴƎ ƻƴ ƻƴŜ ǇƭŀǘŦƻǊƳΣ ȅƻǳΩǊŜ ōǳƛƭŘƛƴƎ ƻƴ 

borrowed land.  

 

!ƴŘ ƘŜǊŜΩǎ ǘƘŜ ǇŀǊǘ Ƴƻǎǘ ǇŜƻǇƭŜ ƳƛǎǎΥ ¢ƘŜ ǊŜŀƭ 

advantage is moving upstream.  

 

¢ƘŜ ǿƛƴƴŜǊǎ ǿƻƴΩǘ ōŜ ǘƘŜ ōŜǎǘ ƳŜŘƛŀ ōǳȅŜǊǎ ƻǊ 

growth hackersτǘƘŜȅΩƭƭ ōŜ ǘƘŜ ƻƴŜǎ ǿƛǘƘ ǳƴŘŜƴƛŀōƭŜ 

positioning, products that actually fit the market, and 

audiences they own. 

  

Because when algorithms control distribution, the 

ƻƴƭȅ ǘƘƛƴƎ ǘƘŜȅ ŎŀƴΩǘ ƳŀƴǳŦŀŎǘǳǊŜ ƛǎ ƎŜƴǳƛƴŜ ŘŜƳŀƴŘΦ  

 

That part is still on you. 

 



 

 

This 12 month coaching program can help you feel good about every PLR purchase you've 
made (even those "junky" ones because I will show you how to polish them 'til they shine!). The 
PLR Profits Coaching Club can justify every penny you've spent. It can make those purchases 
worth something to you because you can put that content to work making money for you.                       

 

                                                                                     Click Here to Start 

Starting today you can enroll in my new monthly coaching program where I will teach you how 
to turn PLR content into spendable cash using several underground methods.  
 
Each and every month you'll get a new lesson showing you a different way to profit with the PLR 
products you already have. Each month will be a different lesson (sometimes delivered as a step-
by-step PDF and sometimes delivered as video tutorial lessons, and even sometimes a mixture of 
both) that you can download, view, and then implement to start making money with PLR 
content.  
 

 

 

 

 

http://highqualityplrproducts.com/
http://highqualityplrproducts.com/
http://highqualityplrproducts.com/
http://highqualityplrproducts.com/


 

How Would You Like a Complete  Done -For -You  Niche 

Targeted  Website  -  All Professionally Designed  

And  Ready  For You to Profit From?  

The Dynamite Digital Software Store  
 

https://jvz3.com/c/2777/320684


 

 

 

 
 

To subscribe for free, go to:  

MakingWebMoney.com 

The digital edition of our mag azine is FREE !! 

You can upgrade to receive the printed 

edition,  

Or cancel your subscription at any time.  
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Snapchat Is Adding  

Shopify's President Just Said AI 
Shopping Agents Are the New Front 

Door for E-Commerce 
 

{ƘƻǇƛŦȅΩǎ ǇǊŜǎƛŘŜƴǘ Ƨǳǎǘ ǎŀƛŘ ǘƘŜ ǉǳƛŜǘ ǇŀǊǘ ƻǳǘ ƭƻǳŘΥ !L ǎƘƻǇǇƛƴƎ ŀƎŜƴǘǎ 

are about to become the new front door to e-commerce. Speaking at 

the Upfront Summit, Harley Finkelstein laid it out simplyτsearch shows 

you who paid to be seen, but an AI shopper recommends what actually 

fits you.  

 

¢ƘŀǘΩǎ ŀ ƳŀǎǎƛǾŜ ǎƘƛŦǘΦ LƴǎǘŜŀŘ ƻŦ ŦƛƎƘǘƛƴƎ ŦƻǊ ǇƻǎƛǘƛƻƴΣ ȅƻǳΩǊŜ ŎƻƳǇŜǘƛƴƎ 

on relevance. And with only about 18% of U.S. retail happening online 

ǘƻŘŀȅΣ ƘŜΩǎ ōŜǘǘƛƴƎ ǘƘŜǎŜ ŀƎŜƴǘǎ ŀǊŜ ǿƘŀǘ Ŧƛƴŀƭƭȅ ǇǳǎƘ ǘƘŀǘ ƴǳƳōŜǊ ƳǳŎƘ 

higher. 

 

https://techcrunch.com/2026/03/16/shopify-is-preparing-for-ai-shopping-

agents-to-change-everything-exec-says/ 

    
 

 

&ÁÃÅÂÏÏË )Óȣ 7ÏÒËÉÎÇ !ÇÁÉÎȢ 3ÅÒÉÏÕÓÌÙȢ 
And Almost Nobody Noticed.  

 

Publishers are reporting referral traffic up 4x and engagement tripling 

compared to last yearτŀƴŘ ǘƘŜ ǿƛƭŘ ǇŀǊǘ ƛǎΣ ǘƘŜȅ ŘƛŘƴΩǘ ŎƘŀƴƎŜ ŀƴȅǘƘƛƴƎΦ bƻ 

new strategy, no extra effort. The traffic just showed up. That points to one 

thing: Facebook quietly flipped something at the algorithm level. After years of 

ǘƘǊƻǘǘƭƛƴƎ ƻǊƎŀƴƛŎ ǊŜŀŎƘΣ ƛǘΩǎ ƴƻǿ ōŜƘaving less like a follower-based feed and 

more like a discovery engineτand most solo marketers are still stuck thinking 

ƛǘΩǎ ŘŜŀŘΦ 

 

So, what actually works now? Shares and saves matter way more than likes. 

The algorithm is looking for content people want to pass along, not just tap and 

scroll past. Fresh Reels get a big boost (especially same-day posts), and original 

content is being rewarded while reposts get buried. This is your opening. You 

ŘƻƴΩǘ ƴŜŜŘ ŀ ƘǳƎŜ ǇŀƎŜ ŀƴȅƳƻǊŜτyou need content that sparks a reaction 

ǎǘǊƻƴƎ ŜƴƻǳƎƘ ǘƻ ƎŜǘ ǎƘŀǊŜŘΦ CŀŎŜōƻƻƪ ƛǎƴΩǘ ƘŀƴŘƛƴƎ ƻǳǘ ŦǊŜŜ ǊŜŀŎƘ ŦƻǊŜǾŜǊΣ ōǳǘ 

ǊƛƎƘǘ ƴƻǿΣ ŀǘǘŜƴǘƛƻƴ ƛǎ ŎƘŜŀǇŜǊ ǘƘŀƴ ƛǘΩǎ ōŜŜƴ ƛn years. 

 

https://posteverywhere.ai/blog/how-the-facebook-algorithm-works 

and  

https://yepads.com/facebook-algorithm-changes/ 

https://techcrunch.com/2026/03/16/shopify-is-preparing-for-ai-shopping-agents-to-change-everything-exec-says/
https://techcrunch.com/2026/03/16/shopify-is-preparing-for-ai-shopping-agents-to-change-everything-exec-says/
https://posteverywhere.ai/blog/how-the-facebook-algorithm-works
https://yepads.com/facebook-algorithm-changes/


  

Case Study - From Facebook Friends to $208K/Month - 
The Newsletter Play Nobody Talks About  

 
 

How one creator turned relationships (not ads) into 

a six-figure media business 

 

Most people think you need a big audienceτor a big ad 

budgetτto build a profitable newsletter. Emanuel Cinca proved 

the opposite. He started Stacked Marketer with nothing more 

ǘƘŀƴ ŀ CŀŎŜōƻƻƪ ŦǊƛŜƴŘ ƭƛǎǘ ƘŜ ŘŜǎŎǊƛōŜŘ ŀǎ άōƛƎƎŜǊ ǘƘŀƴ ȊŜǊƻΣ ōǳǘ 

not significaƴǘΦέ  

 

No massive launch. No viral moment. Just a simple idea: send 

a daily email that actually helps marketers stay sharp. Fast 

forward, and that tiny starting point grew into over 100,000 

subscribers and roughly $208,000 per month in revenue. 

 

IŜǊŜΩǎ ǿƘŜǊŜ ƛǘ ƎŜǘǎ ƛƴǘŜǊŜǎǘƛƴƎΦ Iƛǎ ŜŀǊƭȅ ƎǊƻǿǘƘ ŘƛŘƴΩǘ ŎƻƳŜ 

from adsτit came from relationships. Instead of pouring money 

into cold traffic, Emanuel leaned into people he already knew.  

 

He arranged newsletter shoutouts with others in his network, 

trading exposure and tapping into audiences that already 

trusted the sender.  

 

One standout move? A single placement in Morning Brew 

ǘƘŀǘ ōǊƻǳƎƘǘ ƛƴ оΣллл ǎǳōǎŎǊƛōŜǊǎ ŀǘ ǳƴŘŜǊ Ϸо ŜŀŎƘΦ ¢ƘŀǘΩǎ ƴƻǘ 

just efficientτƛǘΩǎ ǘƘŜ ƪƛƴŘ ƻŦ ŀŎǉǳƛǎƛǘƛƻƴ Ŏƻǎǘ Ƴƻǎǘ ƳŀǊƪŜǘŜǊǎ 

would kill for. 

 

¢ƘŜ ǊŜŀƭ ǘŀƪŜŀǿŀȅ ƘŜǊŜ ƛǎƴΩǘ άǎǘŀǊǘ ŀ ƴŜǿǎƭŜǘǘŜǊΦέ LǘΩǎ Ƙƻǿ ȅƻǳ 

grow it. Early on, paid ads are often the slowest, most expensive 

way to build momentum.  

 

But relationships? They compound. One good connection 

leads to another, one shoutout leads to more, and suddenly 

ȅƻǳΩǊŜ ōǳƛƭŘƛƴƎ ŘƛǎǘǊƛōǳǘƛƻƴ ǿƛǘƘƻǳǘ Ŏƻƴǎǘŀƴǘƭȅ ƻǇŜƴƛƴƎ ȅƻǳǊ 

ǿŀƭƭŜǘΦ /ƛƴŎŀ ŘƛŘƴΩǘ ƻǳǘǎǇŜƴŘ ŀƴȅƻƴŜτhe out-connected them. 

 

LŦ ȅƻǳΩǊŜ ǎǘŀǊǘƛƴƎ ŦǊƻƳ ǎŎǊŀǘŎƘΣ ǘƘƛǎ ƛǎ ȅƻǳǊ ōƭǳŜǇǊƛƴǘΥ ōǳƛƭŘ 

something useful, then plug into existing audiences through real 

relationships.  

 

Because in the early stages, who knows youτand is willing to 

share youτmatters a lot more than how much you can afford 

to spend. 

  



 

 

The gap nobody else is filling is worth more than the 

crowded space everyone's fighting over. 

 

Danny Miró-Chinea had a law career lined up. He walked away from it. 

Not because he had a detailed business plan or a pile of startup funding 

τ but because he noticed something that should have been obvious to a 

lot of people and somehow wasn't: Latino-owned businesses, 

representing one of the fastest-growing entrepreneurial communities in 

America, were getting almost no dedicated media coverage in English. 

 

That gap became his business. 

 

To build the first version of Comprende τ a weekly newsletter and 

social media platform elevating stories of Latino founders, businesses, 

and culture τ all Danny needed was a Carrd landing page at $19 a year 

and a free version of Photopea for the logo. He gave himself one weekend 

to build it. Forty-eight hours and nineteen dollars later, he was in business.  

 

Here's the part most people skip past: he didn't promote it 

immediately. He held off on any real launch until he'd published ten 

editions τ building the habit, finding his voice, and creating a library of 

content before asking anyone to pay attention. Smart. Most people 

launch too early, get underwhelmed by the response, and quit before 

they've actually built anything worth promoting. 

The real turning point came when he started creating short-form video 

in January 2024. Less than a month later, a Latina fintech founder saw one 

of his videos, subscribed to the newsletter, and slid into his DMs asking 

about paid collaborations. That single conversation turned into his first 

retainer client. One video. One DM. One client. The rest followed. 

Today Comprende runs at $8,600 in monthly recurring revenue τ a 

six-figure annual run rate τ built entirely by one person, on one clear 

mission, for an audience that nobody else was properly serving. 

The lesson isn't complicated. The internet is desperately overcrowded 

in the middle and surprisingly empty at the edges. Most solo marketers 

fight for the same general audiences, the same broad niches, the same 

tired topics. Danny found a room nobody was in, walked in, turned on the 

lights, and started talking. 

The $19 wasn't the investment that built the business. The willingness 

to own a specific lane completely τ before anyone else noticed it existed 

τ was. 

Full story at: 

https://www.starterstory.com/stories/comprende 

 

Case study ɂ He Built a $103K 
Business for $19. Here's Exactly 

How He Did It.  
 

https://www.starterstory.com/stories/comprende


  



   

The platforms changed the rules and didn't tell anyone. Here's 

what they're actually rewarding in 2026 τ and the one question 

that should filter every piece of content you create. 

Most solo marketers are playing a game that ended about 

twelve months ago. They're chasing likes, tracking follower 

counts, and posting on a schedule that feels productive τ all 

while the platforms quietly changed what actually matters. The 

algorithm didn't send a memo. It just started rewarding different 

things and punishing the old playbook. 

Here's what actually changed. 

Social media feeds aren't just reacting to what you click 

anymore. They're predicting what you want to see based on your 

habits, your intent, and how satisfied you felt after consuming 

something. In plain English: platforms stopped asking "did this get 

a like?" and started asking "did this actually feel worth someone's 

time?" That's a fundamentally different question τ and it 

requires a fundamentally different approach to content. 

What the algorithm is actually watching now 

Likes are now the weakest signal on almost every major 

platform. What the algorithm actually watches is dwell time τ 

how long someone genuinely spends on your post τ plus saves, 

shares, and comments that demonstrate real thought. 

Brandwatch 

On Instagram, the strongest signals are saves and the ratio of 

shares to reach. Content people want to revisit or send to a friend 

gets amplified aggressively. Content that gets a quick tap and a 

scroll gets quietly buried τ no matter how pretty it looks. 

On LinkedIn, the algorithm now measures whether someone 

spent more than 15 seconds on your post, whether they saved it, 

and whether they shared it with added context. A simple like 

carries almost no weight at all. B2the7 

On TikTok and YouTube, watch time and rewatch rate are 

everything. If someone watches your video all the way through τ 

or watches it twice τ the algorithm treats that as a powerful 

signal that your content is worth pushing to more people. 

On Threads, the signals are shares and replies that generate 

real conversation. The platform is actively looking for content that 

sparks discussion, not content that gets a polite nod. 

The pattern is identical across every platform: quick, reflexive 

engagement is being deprioritized. Deep, meaningful 

engagement is being rewarded. The platforms want to keep 

people on their apps longer τ and content that genuinely helps, 

entertains, or provokes thought does that far better than content 

that gets a like and a scroll. 

The Algorithm Stopped Counting  
Likes. Here's What Works Now.  

 
 
 
 



 

The Only Question That Matters Now 

Before you post anything, ask yourself: 

Would someone save this, share this, or send this to a specific 

person? 

If not, the algorithm already knows. 

And it will treat your content accordingly. 

The posting frequency trap 

Here's the part most solo marketers get wrong: more is not 

better anymore. Posting frequently with low engagement now 

actively damages your distribution. The algorithm interprets a 

string of underperforming posts as evidence that your audience 

is losing interest τ and quietly throttles your reach as a result. 

Brandwatch 

 

This is the trap that kills a lot of well-intentioned content 

strategies. You post every day because consistency feels 

important. The posts perform okay but not great. Your reach 

gradually shrinks. You post more to compensate. The reach 

shrinks further. And eventually you're posting into a void and 

wondering what happened. 

 

One genuinely useful, well-crafted post a week beats five 

forgettable ones every single time. Not just slightly beats τ 

dramatically beats. Because that one good post gets saved, 

shared, and sent around τ which tells the algorithm to push it to 

more people τ which gets it more saves, shares, and sends. The 

flywheel only starts spinning when the content is actually good 

enough to earn those deep engagement signals. 

The timing window that matters 

The first 60 to 90 minutes after you post are critical. Early 

engagement signals the algorithm to push your content wider τ 

so timing and quality in that window matter enormously. 

Enrichlabs 

This means two things practically. First, don't post and 

disappear. Stick around for the first hour, respond to every 

comment, and engage with other content in your niche right after 

posting. Activity signals momentum. Second, post when your 

specific audience is actually online τ not when a generic "best 

times to post" article tells you to. Check your own analytics for 

when your followers are most active and schedule around that. 

 

What this means for your content strategy τ practically 

 

Here are the shifts worth making right now: 

 

Make saves your primary metric. Before you post anything, ask 

yourself honestly τ is this the kind of thing someone would save 

to come back to later? If not, it's probably not ready. Saves are 

the clearest signal that your content delivered genuine value. 

 



  

 

Write for shares over likes. A like is someone acknowledging 

your post. A share is someone staking their own reputation on 

it τ telling their audience "this is worth your time." Content 

that earns shares is content that made someone think, laugh, 

or feel something specific enough to pass along. That's the bar. 

Go deeper, not wider. The impulse for solo marketers is to 

cover lots of ground to appeal to lots of people. The algorithm 

rewards the opposite. Specific, detailed, genuinely useful 

content on a narrow topic performs dramatically better than 

broad, surface-level content on popular topics. Be the person 

who goes deeper than anyone else on the thing your audience 

cares most about. 

Stop repurposing lazily. Copying the same caption across 

platforms is one of the fastest ways to tank your reach 

everywhere simultaneously. Each platform has its own 

engagement signals and its own culture. What earns saves on 

LinkedIn is completely different from what earns saves on 

Instagram. Treat them as separate conversations, not the same 

post in different windows. 

Use the first line like it's the only line. Dwell time starts the 

moment someone pauses on your post. If the first sentence 

doesn't earn the second, nobody reads the third. Write opening 

lines that make stopping feel involuntary τ a surprising fact, a 

direct question, a counterintuitive statement, a specific 

scenario that makes the right person feel seen. 

Create content people want to send to someone specific. This 

is the most powerful question in content strategy right now. 

Not "will people like this?" but "will someone text this to a 

friend and say you need to read this?" Content that travels 

through private channels τ DMs, group chats, forwarded 

emails τ is the content the algorithm rewards most heavily, 

because those shares signal genuine value in a way that public 

likes never could. 

 

Your Content Is Being JudgedτSilently 

¢ƘŜ ŀƭƎƻǊƛǘƘƳ ƛǎƴΩǘ ŀǎƪƛƴƎ ƛŦ ǇŜƻǇƭŜ ƭƛƪŜŘ ȅƻǳǊ ǇƻǎǘΦ 

LǘΩǎ ŀǎƪƛƴƎΥ ŘƛŘ ŀƴȅƻƴŜ ŎŀǊŜ ŜƴƻǳƎƘ ǘƻ Řƻ ǎƻƳŜǘƘƛƴƎ ǿƛǘƘ ƛǘΚ 

Save it. Share it. Send it. 

LŦ ƴƻǘΣ ȅƻǳǊ ǊŜŀŎƘ ŘƻŜǎƴΩǘ ŘǊƻǇ ōȅ ŀŎŎƛŘŜƴǘΦ 

It drops by design. 

 

The new benchmark 

Every piece of content you create in 2026 deserves one 

honest question before it goes out: would someone save this, 

share this, or send this to a person they actually care about? 

If the answer is yes, post it. 

If the answer is maybe, improve it. 

If the answer is no, scrap it and start over. 

 



 

How She Finally Hit $1,000  

 
Info products τ The shift that separates the ones who thrive from 

the ones who disappear  

Most Info Products Are Dead. These Are 
Printing Money.  

It's not about information anymore, but then again, it never really was. 

Two years ago, selling what you know online was a different business. Then AI 

showed up and moved all the furniture. Here's the honest breakdown of what that 

actually means for you. 

What AI killed (or is killing) 

The basic information product is in serious trouble. The "10 steps to start a blog" 

ebook, the generic social media course, the "beginner's guide to email marketing" τ 

anything that's essentially organized, searchable information that ChatGPT can now 

summarize in 30 seconds for free. If your entire value proposition is I have 

information you don't, that's a shrinking business. 

What AI can't replace 

Quite a lot, actually: 

Perspective and lived experience. AI can tell someone what to do. It can't tell them 

what it actually felt like to build a business from a spare bedroom with two kids and 

a part-time job. That specificity, that earned credibility, that "I've been exactly where 

you are" energy τ that's still deeply valuable and completely human. 

Curation and judgment. There's more information available now than at any point 

in history, and most people are drowning in it. The information marketer who can 

cut through the noise and say "here's what actually matters, here's what to ignore, 

here's the order to do things in" is more valuable than ever τ not less. 

Accountability and community. People don't just buy courses for information. 

They buy them for structure, motivation, deadlines, and the feeling that someone is 

guiding them through. AI is a tool. It doesn't check in on you. It doesn't build a 

community around shared struggle and shared wins. 

Niche depth. AI is broadly competent and specifically shallow. An information 

marketer who has spent five years in one specific niche τ knowing the real 

objections, the real failures, the real shortcuts τ has context that no AI can fully 

replicate yet. 

Trust and relationship. People buy from people they follow, believe in, and feel 

connected to. That relationship is built over time through consistent, specific, human 

content. AI can help you produce it faster, but it can't build the relationship for you. 

The honest shift 

The information marketers who will struggle are the ones selling access to 

information. The ones who will thrive are the ones selling transformation τ a clear 

path from a painful problem to a specific result, delivered with genuine expertise, 

real personality, and a community around it. 

The format matters less than it used to. Whether it's a course, a newsletter, a 

coaching program, a membership, or a combination τ what matters is that the 

person on the other end feels genuinely seen, genuinely helped, and genuinely 

unable to get the same result by typing their problem into ChatGPT. 

The bar got higher. But the opportunity is still very much there τ arguably more 

so, because a lot of mediocre information products are about to disappear and leave 

room for the good ones. 

 



 

4ÈÅÙȭÒÅ )ÎÔÅÒÅÓÔÅÄɂSo Why 
!ÒÅÎȭÔ 4ÈÅÙ "ÕÙÉÎÇȩ 

 

LǘΩǎ ƴƻǘ ȅƻǳǊ ǘǊŀŦŦƛŎΦ LǘΩǎ ƘŜǎƛǘŀǘƛƻƴτand it shows up in 

predictable ways 

¸ƻǳΩǾŜ ǎŜŜƴ ƛǘ ōŜŦƻǊŜΦ tŜƻǇƭŜ ŎƭƛŎƪΦ ¢ƘŜȅ ǊŜŀŘΦ aŀȅōŜ ǘƘŜȅ 

ŜǾŜƴ ƴƻŘ ŀƭƻƴƎΦ !ƴŘ ǘƘŜƴΧ ƴƻǘƘƛƴƎΦ bƻ ǎŀƭŜΦ bƻ ǎƛƎƴǳǇΦ Wǳǎǘ 

silence.  

 

LǘΩǎ ǘŜƳǇǘƛƴƎ ǘƻ ōƭŀƳŜ ȅƻǳǊ ƻŦŦŜǊ ƻǊ ŀǎǎǳƳŜ ǘƘŜȅ άǿŜǊŜƴΩǘ 

ǎŜǊƛƻǳǎΣέ ōǳǘ Ƴƻǎǘ ƻŦ ǘƘŜ ǘƛƳŜΣ ǘƘŀǘΩǎ ƴƻǘ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎΦ  

 

They are interested. They just hit frictionτand friction kills 

momentum. 

 

¢ƘŜ ŦƛǊǎǘ ŎǳƭǇǊƛǘ ƛǎ ŎƻƴŦǳǎƛƻƴΦ LŦ ǎƻƳŜƻƴŜ ŎŀƴΩǘ ǉǳƛŎƪƭȅ 

ǳƴŘŜǊǎǘŀƴŘ ǿƘŀǘ ȅƻǳΩǊŜ ƻŦŦŜǊƛƴƎΣ ǿƘƻ ƛǘΩǎ ŦƻǊΣ ŀƴŘ ǿƘŀǘ ƘŀǇǇŜƴǎ 

ƴŜȄǘΣ ǘƘŜȅ ǿƻƴΩǘ ǎǘƛŎƪ ŀǊƻǳƴŘ ǘƻ ŦƛƎǳǊŜ ƛǘ ƻǳǘΦ  

 

Clarity beats cleverness every time. The second is timing. Even 

ǘƘŜ ǊƛƎƘǘ ǇŜǊǎƻƴ ǿƻƴΩǘ ōǳȅ ƛŦ ǘƘŜ ƳƻƳŜƴǘ ŘƻŜǎƴΩǘ ŦŜŜƭ ǊƛƎƘǘτ

ƳŀȅōŜ ǘƘŜȅΩǊŜ ōǳǎȅΣ ŘƛǎǘǊŀŎǘŜŘΣ ƻǊ ƴƻǘ ǉǳƛǘŜ ǊŜŀŘȅ ǘƻ ŎƻƳƳƛǘΦ 

¢ƘŀǘΩǎ ǿƘȅ Ŧƻƭƭƻǿ-up matters more than most people think. 

Interest doeǎƴΩǘ ŘƛǎŀǇǇŜŀǊτƛǘ Ƨǳǎǘ ŦŀŘŜǎ ƛŦ ȅƻǳ ŘƻƴΩǘ ǎǘŀȅ ƛƴ ŦǊƻƴǘ 

of it. 

 

IŜǊŜΩǎ ŀ ōƛƎ ƭŜǾŜǊ Ƴƻǎǘ ǇŜƻǇƭŜ ƳƛǎǎΥ !ŘŘ ŀ άŘŜŎƛǎƛƻƴ 

ǎƘƻǊǘŎǳǘΦέ DƛǾŜ ȅƻǳǊ ǊŜŀŘŜǊ ŀ ǊŜŀǎƻƴ ǘƻ ŀŎǘ ƴƻǿ ƛƴǎǘŜŀŘ ƻŦ 

άƭŀǘŜǊΦέ  

 

That could be a fast-start bonus, a limited-time incentive, or 

ŜǾŜƴ ŀ ǎƛƳǇƭŜ ƭƛƴŜ ƭƛƪŜΣ άLŦ ǘƘƛǎ ǎƻǳƴŘǎ ƭƛƪŜ ȅƻǳΣ ǎǘŀǊǘ ƘŜǊŜΦέ 

tŜƻǇƭŜ ŘƻƴΩǘ Ƨǳǎǘ ƴŜŜŘ ƛƴŦƻǊƳŀǘƛƻƴτthey need a nudge that 

makes the next step feel obvious and easy.  

²ƛǘƘƻǳǘ ƛǘΣ ǘƘŜȅΩƭƭ ŘŜŦŀǳƭǘ ǘƻ ŘƻƛƴƎ ƴƻǘƘƛƴƎΦ 

 

¢ƘŜƴ ǘƘŜǊŜΩǎ ǘǊǳǎǘΦ ¢Ƙƛǎ ƛǎ ǘƘŜ ōƛƎ ƻƴŜΦ LŦ ǎƻƳŜǘƘƛƴƎ ŦŜŜƭǎ ŜǾŜƴ 

slightly offτtoo vague, too polished, too good to be trueτ

people hesitate. And hesitation is often the end of the sale. What 

ōǳƛƭŘǎ ǘǊǳǎǘ ƛǎƴΩǘ ǇŜǊŦŜŎǘƛƻƴΣ ƛǘΩǎ ǇǊƻƻŦΦ {ǇŜŎƛŦƛŎ ǊŜǎǳƭǘǎΣ ǊŜŀƭ 

examples, honest details. The more grounded your message 

feels, the easier it is for someone to say yes. 

 

So ƛŦ ǇŜƻǇƭŜ ŀǊŜƴΩǘ ōǳȅƛƴƎΣ ŘƻƴΩǘ ŀǎǎǳƳŜ ǘƘŜȅΩǊŜ ƴƻǘ 

ƛƴǘŜǊŜǎǘŜŘΦ !ǎǎǳƳŜ ǘƘŜȅ Ǝƻǘ ǎǘǳŎƪΦ ¸ƻǳǊ Ƨƻō ƛǎƴΩǘ Ƨǳǎǘ ǘƻ ŀǘǘǊŀŎǘ 

attentionτƛǘΩǎ ǘƻ ǊŜƳƻǾŜ ŦǊƛŎǘƛƻƴΦ aŀƪŜ ƛǘ ƻōǾƛƻǳǎΦ aŀƪŜ ƛǘ ŜŀǎȅΦ 

And most importantly, make it feel safe to move forward. 

 

 



 
 

Why This Is Happening Now 

The internet got too big, too loud, and too full of strangers 

performing for strangers. People got exhausted. And when 

people get exhausted by noise, they retreat to smaller rooms with 

people they actually trust. 

Think about your own behavior. Where do you go for real 

recommendations? Not a brand's Instagram. Not a celebrity 

endorsement. You go to the private Facebook group where 

people are honest. The Discord where the really obsessed fans 

hang out. The newsletter where someone actually knows what 

they're talking about. The subreddit where nobody's trying to sell 

you anything. The group chat with five people who all care deeply 

about the same thing you do. 

That's where trust lives now. And trust is where buying 

decisions get made. 

 

The Solo Marketer Advantage 

Here's the part that should genuinely excite you: this shift 

massively favors solo marketers over big brands. 

Big brands are terrible at micro-communities. They're too 

careful, too committee-approved, too focused on brand safety to 

ever feel genuinely human inside a tight community. They can 

spend millions trying to manufacture that intimacy and still come 

across as a corporate account in casual clothes. 

You, working from home, actually knowing your audience 

personally, actually living the problems they have, actually caring 

whether they succeed τ you can build genuine community in a 

way that no brand with a social media team ever could. Your size 

is not a disadvantage here. It's your single biggest competitive 

advantage. 

 

What This Looks Like In Practice 

You don't need a massive platform to build a micro-

community. You need a specific person with a specific problem 

and a consistent, genuine reason to gather around you. 

 

That might be a free Facebook group where people who share 

your exact niche come together to solve problems and share 

wins. A newsletter with a reply culture τ where you actually 

respond to emails and your readers respond back. A paid 

membership with a community element where people come for 

the content and stay for the relationships. A Discord or Slack 

where conversations happen in real time. A comment section you 

actually show up in every single day like it matters τ because it 

does. 

 

The format is less important than the feeling. The feeling 

you're going for is: this is my people. This is the place where 

someone actually gets it. This is worth showing up for. 

 



 

http://www.ecommercemadeeasytraining.com


 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
 
 
 

 
 

  

 

MWM  New Product  

Launch Your BRAND NEW 3-in-1 Online MegaStore 
 in Just 3 Simple Steps 

STEP 1 
Access your ShopZPresso 

Account 
 
STEP 2 
Import or Add products in one click 
 
STEP 3 
there is no step-3é enjoy profit 
 
BOOM! 
 
Your Online MegaStore Launched 
IN LESS THAN 60 SECONDS 

²ƻǊƭŘΩǎ CƛǊǎǘ о-in-1 Online MegaStore Creator that 
combines Physical Products, Software Products and 

Licenses + Affiliate Marketing into ONE. 

  CLICK Here Now  

https://warriorplus.com/o2/a/c3lz1/0


 

 

 

 

 

 

 

 

 

 
 

 

  

"Discover How to Start, Build and Launch 

Your Own Digital Product Business Without 

Breaking The Bank..." 

Find Out How To Create Your First Digital Product For Sale And Start 

Getting Sales On Autopilot! 
 

 
 
 
This is the ultimate guide to How to Launch a Digital Product Business! You'll 

discover all the steps, tools and resources to help you become a successful digital 
marketer!  

 
 
 

Get your copy today! 
 
 
 
 

 
What you'll discover in this eBook: 

¶ You'll have an idea for the type of digital product you 

want to create and what the strengths and 

weaknesses of each option are 

¶ Understand what makes digital products sell and how 

you need to design your creation in such a way that 

people will be eager to buy it 

¶ Know how to quickly and cost effectively create the 

type of digital product you want 

How to create a potential hot-selling eBook  

¶  Know how to alter things like price, cover image and more 

in order to optimize your sales 

¶  Understand how to drive more traffic to your landing page 

using SEO, PPC, e-mail marketing and social media 

¶  Understand affiliate programs and tools like JVZoo, 

ClickBank and WSO Pro 

¶  Know how to build an army of affiliate marketers who can 

drastically increase your sales and profits 

¶ ¶  ...and much, much more! 

 

http://www.howtolaunchyourdigitalproduct.com/
http://www.howtolaunchyourdigitalproduct.com/


Now you can create full image variations inspired by your original ad creative with 

text overlay capabilities, generating improved backgrounds around product images 

and expanding images to better fit multiple surfaces.  

In addition, you will r brands to choose from.  

Lastly, image expansion allows you to seamlessly adjust creative assets to fit 

different aspect ratios across multiple surfaces. 

These tools are now available on Reels and Feed across both Instagram and 

seamlessly with text overlays on your ads. 

 

https://www.facebook.com/business/news/Introducing-Enhanced-Gen-AI-

Features-and-Other-Tools-to-Help-Build-Your-Business 

Now you can create full image 
variations inspired by your original ad  

 

 

  CLICK HERE_  

https://www.facebook.com/business/news/Introducing-Enhanced-Gen-AI-Features-and-Other-Tools-to-Help-Build-Your-Business
https://www.facebook.com/business/news/Introducing-Enhanced-Gen-AI-Features-and-Other-Tools-to-Help-Build-Your-Business

