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  Learn How People Are Making Money Online Today ! 
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Don't miss this INCREDIBLE opportunity 
Because every smart business builder needs great 

content! 
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Follow me on Facebook and Twitter:  

Facebook.com/burkeleigh Both the paper and our printer meet the international standard ISO 14001 for environmental management.  

The paper comes from sources certified under the Programme for Endorsement of Forest Certification 

scheme (PEFC).  Please recycle this magazine – or give it to a mate. 
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For those readers having some viewing problems with the Online Version of 
“Making Web Money” to make reading MWM more convenient there are now 
Free available PDF downloads. I hope you enjoy this month's issue of the 
magazine, and as always please email me if you have any comments, 
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Various experts in their fields  
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entertainment purposes only. 

The creators, producers, 
contributors and distributors or 
Making Web Money Marketing 
Magazine disclaim any liability 
for loss or lack of results from 
following the advice expressed 
herein. 

Keep your valuable feedback coming. I try to reply to every 
email, I appreciate Your input as it helps to make MWM the 
Best magazine possible..  
Write to me at: harry@harrycrowder.com 

Facebook.com/harrycrowder  
Twitter.com/harrycrowder 

Welcome to the APRIL 2015 Issue of our monthly 
“Making Web Money” Online Digital Marketing magazine 
- where every month we show you how real people, just 

like you, are making web money – online. This month 
we have MORE great articles and personal success 
insights, interviews, plus opportunities for you. 
 
 



MWM  inbox 

What is the easiest way to 
create an iPhone app? 
 
I have a windows computer, 
and I want to know how to 
design, create, and program my 
own iPhone app. Is there a 
software that can do this on 
windows. I know that Xcode is 
confusing and is only for macs. I 
want to create an app as easy as 
possible. I don't want to put it 
in the actual AppStore, but I just 
want it on my iPod touch.-
Jenny. 
 
Generally speaking you are 
going to require the use of a 
MacBook or iMac to create your 
App.  You’ll need to learn 
Objective C, or use one of the App 
creation services like 
AppMakr.com.  -Ed. 

Only 8% of the world’s currency is physical money, 
the rest only exists on computers. 

Did you know: 

MWM 7 

? 

 

What is the best way 
to design a website so 
that someone with no 
html skills can 
update and edit it? 
 
I usually use 
Dreamweaver for web 
design, but it needs to 
be more  simple than 
that. A client wants to 
be able to make small 
changes and add info 
to the site himself in 
the future. Any 
suggestions for 
software or an online 
service that would give 
me design freedom and 
control, yet be easy for 
him to edit? It would 
be best if it is cheap or 
free and it has to be 
able to run on a mac 
and a pc. Thanks in 
advance!.  - Ken. 
For this type of setup, you 
really can’t go past 
Wordpress.  You setup 
wordpress, do the initial 
design for your client and 
then give them the 
information to access the 
backend, and show them 
how to create pages and 
posts..  -Ed. 

What is Offline Marketing? 
 

I keep hearing about it, but can’t really 
find out what it is?  -  Connie. 
Offline marketing is the opposite of 
online marketing. Online marketing is 
marketing/advertising done over the 
internet. Offline marketing is the 
traditional methods of marketing such 
as television/newspaper/magazine 
adverts, posters, jingles, etc.  -Ed. 

 

 

Tell us what you like and don’t 

like about Making Web Money 

Digital Marketing magazine.  

What worked for you or what 

you think sucks, then we can 

make Making Web Money an 

even better magazine.  

 

So, send me an email with your 

feedback and let me know. 

 

harry@harrycrowder.com 

http://www.makingwebmoney.com/


 Quotable: 
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“ 
“The internet could be a very positive step towards education, 

organisation and participation in a meaningful society.” 
~Noam Chomsky 

 

One of the biggest leadership challenges reported by senior digital 
marketers is transforming an organisation's culture. Culture is a 
complex and delicate system of processes, communication, attitudes 
and people. A cultural imbalance risks throwing your whole 
transformation  off  course. 
 
In this roundtable we'll discuss the challenges organisations face to 
culturally evolve and you'll hear from your peers as to what strategies 
are working for them. 

what’s on 

< 

> 

APR 

9 

APR 

 

13-16 
 

 

APR 

 

 

If you want to get surefire strategies that have been tested and 
proven in the marketplace, you typically need to hire a 
consultant to give you the shortcuts to building your brand or 
business. But not every content creator has $10,000 - $50,000 
laying around to hire these experts to work one-on-one with 
them. 
 
That’s why NMX came together with NAB Show to bring you a 
group of the best content and new media experts in the world 
to share what’s working now. 

Conference Information 
Without question, the Marketo Marketing Nation 
Summit 2015 will be the Marketing Event of the 
year. Join the Marketing Nation as over 6000 of your 
peers, colleagues and thought leaders gather to 
celebrate Innovation in the Nation. Located at 
Moscone Center – West, in the heart of San 
Francisco’s Financial District, the Marketo Marketing 
Nation Summit 2015 will provide an engaging 
experience to grow your expertise and network with 
peers over two and a half days. Connect with ideas, 
marketers, and resources to help YOU achieve 
success faster! 
 
Conference FAQ’s 
Why should I attend? 
The Marketo Marketing Nation Summit 2015 will 
deliver dynamic and rich content along with key 
takeaways that will prove to be an incredible 
investment to your business. Learn how to 
implement and use the latest features and see 
what’s on the future horizon at Marketo. Develop 
deeper relationships with your contacts and 
marketing experts by gaining mastery over 
innovating lead generation, campaign management, 
social media strategies and analytics. 
 
Social Networking Parties 
Learn during the day, relax network and socialize in 
the evening! Registration opens Monday, April 13th 
followed by our Marketing Nation Kickoff Party at 
San Francisco's historic City Hall. On Tuesday, April 
14th, join us for Happy Hour in the Marketing Nation 
Expo before being shuttled to our Customer 
Appreciation Party! We have an incredible night 
planned and hope that you will join us!  

 

Date: April 13-15, 2015 
Venue: Moscone, San Francisco 

Digital 

Transformation: 

Transforming 

Company Culture 

Roundtable 

MWM  what’s on 

19-21 
 

The mission of the World Social Marketing Conference is to act as a 
vehicle to help build a global movement dedicated to capturing, 
spreading and nurturing good practice in Social Marketing, as well as 
increase the efficiency and effectiveness of Social Marketing practice 
at both operational and strategic levels. 
We are committed to running the World conference at locations around 
the world every two years to in order to build a truly global community 
of Social Marketers. At our last conference representatives from over 
45 countries came together to exchange ideas and good practice 



 

Did you ever walk into a store and looked at the products for sale and then while in the store took out 

your smartphone , made a search for reviews and decided to buy it thru Amazon? 

If you answered yes then that is not surprisingly as it becomes almost normal to use the store as just a way to 

have a look at the product but then buy it online. 90% of the smartphone  users use their phone also for 

shopping activities and it is estimated that the purchases thru mobile devices will rise to $62 billion over the 

next three years. 

Your Reward From Me For Taking Action Today Is ... 

"A Complete Amazon Affiliate Plugin Package" 

Packed With Everything You Could Possibly Need To Build A Successful And Profitable Amazon Affiliate 

Niche Empire....Starting Today! 

 WP Price Checker Plugin    

 Affiliate Product  Comparison Plugin  

 Top Sellers Uncovered ... 

This plugin will get the bestselling products for your keyword from these 8 top shops: 

 Amazon    Walmart    Target    Macys    Sears    Overstock   JC Penny   HSN.com    

BestBuy.com 

And as a bonus  it will also get related keywords from: 

 Google Suggest    Ebay Pulse    Shopping.com    Shop.com    PriceGrabber.com 

Until recently you as an Amazon affiliate  was not allowed to optimize your website for mobile users. But 

since early September 2013 Amazon decided to delete that rule from the TOS and you are now allowed to 

optimize your website for mobile devices. 

But what if you are totally happy with the way your site looks right now? 

That is where Azon Mobile Pro comes in. It is a perfect tool for any Amazon affiliate  and by uploading 

Azon Mobile Pro to your site the plugin will detect if the visitor is a mobile user. If that is the case it will 

display a highly optimized mobile website with inbuilt Amazon discount finder.  

It's build 100% with mobile in mind so it's fast loading and responsive. 

 

If the visitor is not using a mobile device your site will stay exactly the same as it always was. 

Learn More Here  

http://tuesdaytipster.com/
http://tuesdaytipster.com/
http://tuesdaytipster.com/
http://tuesdaytipster.com/
http://tuesdaytipster.com/
http://tuesdaytipster.com/
http://bit.ly/azmobpro


GOOGLE SAYS NOT WORRIED 

IF MICROSOFT’S CORTANA 

COMES TO ANDROID & iOS 
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ALIBABA  

BETS ON SOCIAL COMMERCE 

WITH SNAPCHAT 

INVESTMENT 

MWM  news 

The largest e-commerce company in China plans to invest 
$200 million in Snapchat. How will the Alibaba-Snapchat 
relationship evolve in the future? 
Alibaba, China’s biggest e-commerce company, will invest $200 
million in Snapchat, a move that is expected to boost the 
ephemeral messaging service’s value to $15 billion. But the 
investment may also help Alibaba gain a foothold in the U.S., 
and delve into the social commerce space. 
The Alibaba-Snapchat deal follows similar moves by other 
major players in the social media and commerce industries, and 
may be a way for Alibaba to catch up to the rest of the field. 
"This has already happened with WeChat in China," says Jinal 
Shah, global digital strategy director at J. Walter Thompson 
Worldwide (JWT). "Plus, there aren't that many independent 
messaging platforms left that have both scale and potential: 
WeChat is owned by Alibaba’s rival Tencent, and Facebook 
acquired WhatsApp. So it is a clever and an obvious investment 
decision for Alibaba to bet on Snapchat." 

Additionally, the investment will help the Chinese company 
move more seamlessly into Western markets, according to 
Shah. "Betting on Snapchat is a surefire way for Alibaba to 
secure an audience and solidify its footprint in the [U.S.]," she 
says. 
But Alibaba is not the only beneficiary under this partnership. 
For Snapchat’s part, the platform can leverage Alibaba’s 
investment to further unlock its potential in the peer-to-peer 
payments and social commerce space, according to Tom 
Buontempo, president of Attention Global, a social media 
marketing agency. 
"Though [Snapchat] doesn’t share metrics publicly, there’s no 
doubt people are spending more and more of their time on the 
mobile-first platform and they’re cautiously balancing revenue 
growth with user value," he says. "Snapcash, Discover, and 
Sponsored Stories are all great examples of this." 
Looking forward, Snapchat’s value could even surpass 
Facebook’s, predicts Marco Hansell, chief executive (CEO) of 
marketing platform Speakr. "Snapchat has gained 100 million 
users in just a few years. That is incredible," he says. 
He adds that the conversion value from Snapchat purchasing 
remains to be seen, but the ephemeral messaging service’s 
real-time nature and "disappearing" value could enable the 
platform to become a powerful driver of purchase in the future. 
For the time being, both Alibaba and Snapchat have refused to 
disclose more details about this investment, so it’s unclear 
where their partnership will head. 
"I don’t know how large the audience is in Asia for Snapchat 
comparatively," Hansell says. "So it would be interesting to see 
if Alibaba is going to capitalize on Snapchat’s existing 
inventory, or create some other businesses with Snapchat." 

News that Microsoft plans to bring its Cortana digital 
assistant to Android and iOS doesn’t worry Google that its 
own Google Now tool will suffer. The company said that 
predictive search is so new that the more companies 
working on it, the better. 
 
The comment came from Aparna Chennapragada, director 
of product for Google Now, during a SXSW session on 
Google Now that I moderated yesterday. I asked if she 
thought Cortana coming to iOS and Android would have an 
impact on Google Now. Google offers Google Now on both 
those platforms. 
 
“I’m going to say something super cliche, but it’s what i 
believe in, which is, I think it’s great. I think it’s great. This is 
the gorund floor of predictive technology,” Chennapragada 
said. “We’re just starting to figure out how these things in 
our pockets can help us see and act on information. We’re 
just trying to figure out what are the right experiences. I 
think having more folks focus on it and help users on it is 
great.” 
 
Google Now Not Likely To Come To Windows Phone 
Google Now is part of the Google Search App for both iOS 
and Android. Google also makes a fairly rudimentary 
Google Search App for Windows Phone, but Google Now is 
not part of that. Will this change? 
 
Chennapragada declined to answer that. Instead, she said 
Google Now is an information service that “should go to 
where users are and where we think users will be.” 
 
I take that to mean don’t hold out much hope, given 
Windows Phone’s low percentage of the smartphone 
space. The Google Search App still seems the only Google 
app Google makes for Windows Phone, as opposed to the 
many apps it makes for iOS. So Google does care about 
search on Windows Phone, but probably not enough to 
enhance the app further. 
 
No News On Apple Watch & Google Now 
Asked about bringing Google Now to the Apple Watch, 
Chennapragada said there was nothing to say, echoing 
Google’s earlier statement on the subject. But she also 
repeated that Google wants to go where the users are and 
will be to help them with decisions. 
 
Ads Not Coming To Google Now 
And will ads come to Google Now? “We’re strictly focused 
on the user experience,” she said — so no. Nothing on the 
immediate horizon. How about “years from now in the far 
distant future,” I joked. “If you have core organic value in 
the product, I think monetization will follow,” said said — but 
stress its “most important” to get things right for the user. 
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 Feature Article  .. 

INTERNET MARKETING:  

AN INTRODUCTION 
By: Ivan Sparks 

Advertising is a very traditional concept; 
internet marketing, however, is as 
recent as the mid twentieth century. The 
traditional way of starting an enterprise 
has long been taken over by the internet 
platform. It’s efficient and better in so 
many ways. The internet platform 
provides a wider market with the added 
benefit of no cumbersome, back-
breaking labor of a physical store. It is 
also cost effective as well as user 
friendly. 
 
Internet marketing is basically the 
process of selling products and services 
through the web. There are a major 
chunk of enterprises these days that 
operate solely through the internet. 
However, internet marketing is not only 
limited to those. It has already become 
the centre around which most 
companies weave their marketing 
strategy. Promoting goods through 
websites, blogs, email and social media 
are very common now. 
 
Internet marketing has two major 
functions- selling through the web, or 
advertising through it. These functions 
are by no means exclusive; in fact they 
hugely overlap each other. Selling 
through the web would entail selling 
products and services from the platform 
of internet itself. The buyer goes 
through the catalogue provided by the 
company on the website and places the 
order. There may be companies who 
don’t provide this option, but just use 
the web to increase brand awareness, 
and for advertisement. 
 

Internet marketing is not rocket 

science, but it does require an in-depth 

understanding and a lot of creative 

juices to yield successful results. 

How does internet marketing work? 

 To start a business, one would need a user friendly, well designed 
website which is simple and easy to navigate. The website should 
have features that can maximize search engine optimization, as the 
first ten links on Google gets the maximum user traffic. Consulting a 
website designer is probably the best idea. 

 The site is up and ready for business. However, the business would 
not take off until you get as much viewer traffic as is possible.  

 There are a number of ways available to launch a startup 
successfully through the web- 

1. Social media marketing 

2. Affiliate marketing 

3. Going viral 

Internet marketing is not rocket science, but it does require an in-depth 
understanding and a lot of creative juices to yield successful results. For 
those of us who usually consider advertisements on the web pages we visit 
as merely irritating stuff, it is humbling to consider that this industry is 
expected to be worth about $ 220 billion by 2019. 
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“ 
Quotable: 

 

“It's hardware that makes a machine fast. It's software 
that makes a fast machine slow.” 

~Craig Bruce 

IT IS NOT MY GOAL TO BE THE 

BIGGEST, SIMPLY THE BEST 

By: Kate Taylor 

Becky Edgren grew up working in a male-dominated industry, at her father's 
tooling and machine company. After leaving the family business, Edgren 
decided to enter another field dominated by men when she purchased a 
PuroClean emergency restoration franchise. Throughout her career, she's never 
allowed others' assumptions about how her gender affects her work to 
negatively impact her. In fact, today half of Edgren's employees are women, 
including three of her daughters. Here's what she has learned as a franchisee 

and entrepreneur. 



Name: Becky Edgren 
Franchise owned:  PuroClean in 
Dayton, O.H. 
 

 
How long have you owned a franchise? 
 

I’ve been a franchise owner with PuroClean 
since August 2008. 

 

 
Why franchising? 
 

It was very important for me to start a business 
that could grow into a family business with my 
husband and my daughters. I knew I wanted to 
operate something in the service industry, and 
when I learned about the emergency restoration 
business, I fell in love with all of it. Because I 
had no previous experience with mitigation, I 
researched and explored my options and found 
that a franchise offered the best opportunity for 
success, and for my family to be trained and 
experienced in all of the aspects needed. 

 

 
What were you doing before you became a 
franchise owner? 
 

Prior to opening PuroClean, I grew up with a 
manufacturing background. In fact, I was part 
owner in a family tooling and machining 
company my father established in 1947, and I 
worked there right up until I shifted gears with 
PuroClean. 
 
 
Why did you choose this particular 
franchise? 

 

Like most franchisees, I looked at several of 
PuroClean’s competitors and their business 
models. However, I was very specific about the 
territory I wanted to serve and I firmly believe 
that the company culture is critical to the 
success of a business. Additionally, I wanted to 
build my company from the ground up.  
PuroClean fulfilled all the requirements I had 
established for my new endeavor. 
 

Anybody who has a dream 
or desire to go into any field 

needs to realize that the 
opportunity is there and you 

just have to work at it. 

 
How much would you estimate you spent before 
you were officially open for business? 
 

I purchased two PuroClean franchises, which is not 
very common within their system, so my startup 
costs were significantly higher than most new 
owners. I realized this was a very competitive 
industry and I wanted to ensure that we had enough 
room to grow to a level large enough to support four 
families, which is ultimately why I purchased two 
locations. In addition to the initial franchise 
investment, I spent approximately $60,000 for 
equipment, $20,000 for my first van and 
approximately $15,000 in additional small tools and 
miscellaneous items. My total investment for both 
locations was just under $200,000. 
 

 
Where did you get most of your advice/do most 
of your research? 
 

Quite honestly, most of my research was done on 
my own, but I definitely still took extra steps and 
spoke with respected business owners in the 
industry to gain a different perspective on 
everything. I also relied on input from my brothers 
who were previously business partners in our family 
manufacturing company. Bill Matthews, who has 
worked for a Fortune 500 company and written 
several books, also reviewed my business plan and 
provided me with valuable feedback to review. 
 
 



Has being a woman in a male-dominated industry 
presented any challenges or opportunities for you? 
 

Manufacturing, my previous business focus, is also 
very male dominated, so this industry did not intimidate 
me. The advantage I have with PuroClean is that I am 
personally certified in all our service areas and I can do 
a job if needed. I rarely get involved in the day-to-day 
details anymore, but I have the knowledge and skill 
necessary to go out on my own and take care of tasks. 
This provides me with ability to speak logically with 
agents, adjusters, clients, contractors and my 
employees. 
 
Additionally, I want to add that many times, men think 
women don’t have the knowledge or physical ability to 
do the “dirty” or “rough” kind of work typically seen in 
male dominated industries. However, half of the people 
I employ are women, and many of them are certified to 
do just that kind of work. It’s wonderful to see men 
quickly change their assumptions once they realize for 
themselves that we are just as knowledgeable and 
capable of executing a job successfully. 
 

What were the most unexpected challenges of 
opening your franchise? 
 

When I first opened, I found trying to schedule 
employees and jobs in a manner that was cost 
effective to be a bit challenging. Our industry is not one 
in which there is a backlog of work to complete. Every 
time the phone rings, we need to be on site and ready 
in two hours or less. Some days the phone will ring 
less. On other days we confirm five jobs.  Scheduling 
continues to be an area in which we are consistently 
improving and finding better solutions. 
 
 

What advice do you have for individuals 
who want to own their own franchise? 
 

Do your homework researching competitors 
and understanding the market you will be 
entering. I see too many owners fail 
because they think all they need to do is 
open an office and the work will start 
flowing. Being successful in the corporate 
world doesn’t guarantee success as an 
entrepreneur. It’s also important to 
understand the risk you will be taking. 
Statistics say you have a greater chance of 
failing than succeeding. However, in 
franchise systems, risk can be significantly 
lower due to corporate support in various 
aspects. Be sure you’re willing to go “all in.” 
Otherwise, rethink your options. 
 

Also, anybody who has a dream or desire to 
go into any field needs to realize that the 
opportunity is there and you just have to 
work at it. I firmly believe that you become 
what you have the desire and drive to 
become. Nothing is easy, and it’s important 
to realize that you have to work at it and 
have the drive and passion to create your 
own success. 
 

What’s next for you and your business? 
 

Right now, we are actually putting together 
our next five year plan. We surely want to 
continue to grow and improve our 
processes, and continue to build our in-
house training. I am a strong advocate of 
continuous improvement and I believe 
focusing on our people is the key. It is not 
my goal to be the biggest, simply the best. 
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John Lasseter (CEO of Pixar) was fired from Disney 

for promoting computer animation. ? 

INTERVIEW WITH MICHAEL LEANDER,  
MULTI AWARD WINNING SPEAKER AND 

JUDGE FOR DIGITAL, DIRECT AND 

LOYALTY MARKETING AWARDS 
 
 

Michael’s early career involved lawn mowing and 
taking care of horses in his native country- Denmark. 
Later, while in USA, he had his hand-full learning on 
how to sell subscriptions and vacuum cleaners 
through phone & door-to-door in the USA, which 
taught him a few good lessons. 
 
His professional marketing career started in 
publishing and quickly into advertising, which took 
him to positions as CMO (Chief Marketing Officer) 
and CEO (Chief Executive Officer). Michael has 
been fortunate enough to be entrusted with 
managing marketing consulting and IT software 
companies – specifically for CRM and Email 
Marketing. 
 
Since 2009 he has primarily been involved in 
speaking, training and consulting. This part of his 
career has been very rewarding as it brought him in 
front of tens of thousands of marketers in over 40 
countries on 5 continents. Also, Michael’s speaking 
and training services were what that brought him to 
India the first time. 
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Learn more about Michael Leander here. 
 
How did you get into Digital Marketing? 
 

Michael: While a CMO in the IT industry, I was part of 
launching what we believe was the first B2B ecommerce 
portal in Europe in 1996. As a CMO and later CEO, I 
quickly embraced digital marketing and got my hands dirty 
as much as possible. Due to the nature of the industry in 
which I was in, I’ve always viewed digital marketing as an 
extension to the direct marketing mix. I was a 
multichannel practitioner and remain an advocate of multi-
channel marketing. 
 
But even so, I still remember my excitement of publishing 
a new animated banner or preparing integrated 
campaigns. Back in 2000-2001, these integrated 
campaigns would start with a direct mail leading 
responses to a campaign website with sequential auto-
responders nurturing prospects. 
 
I think I took a liking to the digital channels because I 
quickly realized that as a direct marketing practitioner, I 
had an advantage. 
 

Why do you think it’s important for 
entrepreneurs, marketing professionals and 
students to learn Digital Marketing today? 
 

Michael: Well, it is important to learn marketing. The 
foundation of marketing has not changed, so that is where 
anyone should start and learn the basics. This is so 
because if all you know is how to blast irrelevant emails, 
then you do not know much. If you don’t understand your 
audience and their (purchase) behaviour, then you are no 
safer than a blind person driving. 
 
To become good at anything in life, you must study and 
study continuously. What we know is that the most 
successful marketers in the world are people who have 
studied more than others, tested and experimented more 
than others. Guess what, they continue to study long after 
they have become rich and famous, so to speak. 
 
But, it is important to have a plan for what you study. Too 
many folks are merely following the latest fads that will not 
suffice. You must fully master the basics if you want a 
chance of getting leverage from whatever fad is “it” right 
now. 
 

According to you, what are the top 
mistakes committed by organizations 
today in leveraging Digital Marketing? 
 

Michael: One mistake is that organizations do not 
put enough emphasis on training their employees. 
This is especially true in India. My own experience 
is that many organizations are cheapskates. They 
want cheap labour and neglect to invest in building 
the skills of their staff. It is a fatal short-term 
approach. In India, employees are often faced with 
this problem. Subsequently, many employees pay 
their own way. In my opinion, that is wrong! But 
sadly, this type of behaviour is going on in many 
emerging markets. Smart organizations will 
change that and will come to realize that when you 
invest in people, people reciprocate in so many 
ways. 
 
Besides, many HR departments operate within an 
outdated methodology for training the staff. Given 
the pace at which marketing and other areas 
move, it is necessary to revise the approach to 
training. We all need a big chunk of new 
knowledge once in a while. But more importantly, 
we also require little pieces of new information that 
adds useful and relevant knowledge frequently; 
preferably related to whatever current projects are 
ongoing. HR departments need to understand this 
and act on this change. I wish more professionals 
would understand that the keyword here is the 
training content in context. 
 
Another mistake is the failure to focus a significant 
proportion of marketing resources on existing 
customers. Again this is true for India as well. It 
seems that the proverbial hunter in any marketer 
dominates. The average marketers’ disposition 
seems to almost always favour customer 
acquisition activities over customer nurturing and 
retention activities. It is cheaper, easier and more 
rewarding to sell to an existing customer. 
 
Finally, let me mention the most embarrassing 
truth; there is too much talk in digital marketing 
and not enough action. For instance: Let us say 
about A/B split testing. People talk about testing 
all the time, but the number of businesses whom 
do it is minuscule. This is yet another reason to 
hire people with a direct marketing background as 
opposed to somewhere whom knows his way 
around Facebook and Twitter. 
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You led ‘Making Digital Work: 5 Easy Ways to Transform Your Online Marketing 
Results’ Webinar for Digital Vidya’s community. How was your experience in leading 
the Webinar? 
 
Michael: Yes, I did and the experience was good. I received quite a few emails from attendees after 
the webinar. People were very eager to get specific information, which is a good sign. 
 

Please share top 5-7 takeaways from the Webinar you would like to share with our 
community. 
 
Michael: Sure, but I’d rather refer to the webinar recording 
 

Do you have any suggestions for us to further increase the value of our Digital 
Marketing Webinars for our community? 
 
Michael: There are two types of knowledge; useful and useless. Any learning experience must be 
useful and the folks sharing their knowledge anywhere must be 100% certain that they are relaying 
on correct information. So, a focus on quality, ensuring that the presenters have a lot of experience 
and are adamant about fact-checking etc. is important. 
 

Would you like to share few words about the work we are doing at Digital Vidya? 
 
Michael: Seeing that I know the founders of Digital Vidya, I am biased. But I will say that any entity 
that provides knowledge and information to an audience of marketers deserves credit. 
 
Our country is suffering from overwhelming changes which is more than difficult to keep-up. Due to 
this reason, we all need go-to-places where we can learn either as a part of a certified, perhaps 
longer programme or by obtaining little nuggets of quality and useful information once in a while. 
 

“There are two types of 
knowledge; useful and useless. 

Any learning experience must be 
useful and the folks sharing their 

knowledge anywhere must be 
100% certain that they are 

relaying on correct information.” 



 
 

All the billion dollar corporations use several SEO strategies to continually attract free online traffic.  
But now, you can learn all the same tips and secrets to guarantee your business gets loads and loads 
of free traffic that you need to become successful 
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 How to become aggressive in your SEO efforts for fast rankings... 
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cost you time and money! 
 Little known SEO tricks that everyone can play with and not have to worry about being 
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 Learn SEO from start to finish. so that you know exactly what to do to get all of your sites 

ranking in the top of the search engines... 
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A BASIC KNOWLEDGE OF 

COOKIES 
By: Deanna Blake 

What are cookies? How are they helpful? 
Cookies are units of information stores about a user’s online habits and preferences. These help a 
website in remembering a particular user. The first time a user visits a webpage that uses cookies, 
their preferences and search history are recorded and stored in a cookie which then is sent to the web 
browser that is used by the visitor.  
 
This is helpful to the user as much as the website. The user would then be presented with a version of 
that page which is set up according to their preferences. It is a more personalized way of using the 
web and helps the website in building a trust factor and loyalty of the user. 
 
Some examples where we could experience the magic of cookies- 

 Cookies are a big help to the online shopping portals. You might notice that after surfing for a while on 
some shopping website, the display ads on other websites display the very same catalogue that you 
were going through while surfing the shopping site. This is done through cookies. Looking at the same 
catalogue again and again would compel the user to buy something from it that they covet. Goal! This is 
how online marketing yields results. 

 Another use of cookies is when a person is filling up forms online. For the kind of fields that you have 
already filled up before, in another form, there suggestions offered by the browser to automatically fill up 
your form. Aside from being a little creepy, it is also a relief to the user who would not have to go 
through the same process again. Thus it saves time and effort. 

Are they safe?  
Generally, yes. Mostly, cookies are harmless and do not pose any threat to your security. That said, 
there are certain and very few cookies that can be used maliciously to invade the privacy of a user to 
track their online activities. They create a profile of the user’s interests and habits online which could 
be of interest the advertising companies. However, most antivirus software can detect their presence 
and weed them out. 
 
 

MMMooossstttlllyyy,,,   cccooooookkkiiieeesss   aaarrreee   
hhhaaarrrmmmllleeessssss   aaannnddd   dddooo   nnnooottt   

pppooossseee   aaannnyyy   ttthhhrrreeeaaattt   tttooo   yyyooouuurrr   
ssseeecccuuurrriiitttyyy...   TTThhhaaattt   sssaaaiiiddd,,,   ttthhheeerrreee   
aaarrreee   ccceeerrrtttaaaiiinnn   aaannnddd   vvveeerrryyy   fffeeewww   
cccooooookkkiiieeesss   ttthhhaaattt   cccaaannn   bbbeee   uuussseeeddd   
mmmaaallliiiccciiiooouuussslllyyy   tttooo   iiinnnvvvaaadddeee   ttthhheee   
ppprrriiivvvaaacccyyy   ooofff   aaa   uuussseeerrr   tttooo   tttrrraaaccckkk   

ttthhheeeiiirrr   ooonnnllliiinnneee   aaaccctttiiivvviiitttiiieeesss...   
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MMMAAARRRKKKEEETTTIIINNNGGG:::   
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Affiliate marketing is part of online marketing campaigns where a middle person is 
responsible for driving traffic to the website of the company. The middle person is 
called the affiliate or the publisher. 
 

What does affiliate marketing entail? 
 
In order to advertise, a company looks for affiliates or an affiliate signs up with a 
company to earn quick bucks. The affiliate is provided with a link that is specific to his 
affiliate id. The job of the affiliate would then be to get drive potential customers to the 
company website through this link. This link, being particular to his id would let the 
company know where the customer visiting the website is directed from.  
The publisher is paid on a per visitor basis or how much customer traffic he can get 
them through pay- per- click. The affiliates work however, is not as easy. In order to get 
people to click on his link, he first needs them to visit his own website where he will 
post the company link. Affiliates work on many factors to generate the interest of the 
public to visit their page. 
 
 Some of these factors are- 
 

 Generating relevant and related content. The publisher may create contents that 
are useful or helpful for someone who is interest I that particular product or 
service. For example, if it is a promotion for a book, then the publisher may write 
a review about that book or something related to book in that genre.  

 Many affiliates spend a lot of time on community forums. They browse around for 
questions or articles related to the product that they are advertising and add 
some relevant comment to them that will attract the attention of the users. They 
usually paste the promoting link in that comment or a link to their own website. 

 Another helpful way to gain attention is by posting video reviews of the products 
or video related to such products. People looking for something similar are 
bound to stumble upon these videos and will follow the link in the description to 
your website.    

These are a few of many ways in which affiliate marketing happens. It will require 
patience as it is a lot of work and does not yield results immediately. Nevertheless, it is 
a field worth investing in.  
 

 
 

By: Darryl Patrick 



 

 

"They laughed when I said I was going get paid to Play Games 

until they saw my first check" 

Did you know everyday Gaming companies pay big bucks to people like you and me just 

to know what we are thinking? It's true! They are desperate to understand how you think 

and shop and why you buy certain Games or Products because this helps their companies 

improve their products, and they in turn they pay YOU good money for your opinion. 

They Need You! Right now, I have hundreds of market research firms and game 

companies looking for video game tester, survey takers and beta testers. If you are 

looking for working full time, or want to make some extra cash, Gamingjobsonline.com is 

your ticket to fun, easy money. 

When you join GamingJobsOnline.com and start working with our Unique Job System... 

 You can get paid to Play New and Upcoming Games 
 You can get paid to take online surveys and make from $5 to $75 each, or 

more  
 You can get paid to participate in focus groups and make up to $150 an 

hour 
 You can get paid to try new Games, Gaming Consoles, Controllers or other 

products and keep the free products too! 
 You can get paid to preview new movie or game trailers for $4 to $25 an 

hour 
 You can get paid to review new Games for up to $30 an hour 

These are just SOME of the ways you can make money with our video game tester 

jobs and strategic partnerships with MAJOR corporations! 

Get started Today Click Here 
 

http://hectwo.behelit777.hop.clickbank.net/
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 The new Texas Instrument calculators have ABC keyboards because if they 
had QWERTY keyboards, they would be considered computers and 

wouldn’t be allowed for standardized test taking. 

You want it 
Go on splurge – you deserve it.  It’s time to 

spend your hard earned cash. 

 

High-tech glove 
could help the 

deaf-blind send 
text messages 

YOU CAN TELL AMAZON'S LATEST 
GADGET TO SHUT THE F*CK UP 

MOCORO ROBOT CLEANING BALL 
MOP AND ROLL 

Swearing is never not funny, and that’s doubly true when it comes 
to swearing at helpless pieces of technology. Amazon’s latest 
gadget, the Echo speaker, is programmed to mute when you tell it 
to shut the f*ck up. 
 
A Redditor figured this out presumably by swearing at his gadgets 
non-stop until one of them responded. Normally you just tell Echo 
to “be quiet”, but when it’s playing some obnoxious music, you 
want to stop that shit quick. 

In German-speaking countries, deaf-blind people use 
a "tactile alphabet" called Lorm to communicate with 
one another, which involves a series of motions on the 
hand. 
 
The problem with Lorm, though, is that few people 
understand it. This means that people who are both 
deaf and blind are often limited to communicating with 
others who understand Lorm. 
 
But a new technology aims to help them communicate 
more easily with people who don't understand Lorm. 
Researchers in Berlin are developing the Mobile Lorm 
Glove, with which deaf-blind people can transmit Lorm 
to text on a computer or mobile device. 
 
A deaf-blind person can run her fingers across 
sensors on the glove's palm, just as she would on a 
normal hand. The sensors pick up on the Lorm and 
then translate those tactile motions into text. The 
communication is then sent as a text message to the 
receiver's smartphone, for example. The transmission 
occurs via Bluetooth. 
 
Conversely, the receiver can then send a message 
back to the glove. It works just like a normal text 
message It works just like a normal text message, but 
there are small vibrating motors on the back of the 
glove. The text is then translated in Lorm and 
communicated via vibrations. 
 
The Mobile Lorm Glove could allow deaf-blind people 
to make more connections and communicate with 
more than one person at a time. 
 
The glove is still a prototype but has already had 
practical applications in the real world. 
 
“I can send and receive — it’s easy,” Edi Haug, a deaf-
blind man, told the BBC through the glove's 
translations. 

The Apple Watch Edition 
will start at $10,000 

 

http://mashable.com/ 

http://mashable.com/ 

 

You can turn up "I want to break free" as loud 
as you like, hoovering is still a pain in the 
backside AND it eats up hours of your precious 
time. But now, thanks to a marvel of eccentric 
Japanese engineering, you can put your feet up 
and let the Mocoro Robot Cleaning Ball do all 
the work.  
 
It's a fluffy robotic duster with a mind of its own; 
roaming freely around your home picking up 
dust and filth, changing direction whenever it 
hits an obstacle so it doesn't get stuck in tight 
corners or insist on trying to go upstairs. Just sit 
back and let it do it's thing – it's got so much 
personality you'll expect it to hop up on your lap 
and start purring. 

Apple's ultra high-end Apple Watch 
Edition smartwatch will have an ultra high-
end price. 
The company announced Monday that the 
18-karat rose or yellow gold watch will 
start at $10,000 and go as high as 
$17,000. If that seems high — well, that's 
because this is an item aimed at a slightly 
different consumer base than Apple's 
typical tech products. In fact, the audience 
for the Apple Watch Edition aren't 
technophiles but fashionistas. 

http://www.firebox.com/  

  

http://www.gizmodo.com.au/   

http://mashable.com/
http://mashable.com/
http://www.firebox.com/
http://www.gizmodo.com.au/
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HOW DOES SOCIAL MEDIA 

MARKETING HELP? 
By: Ivan Sparks 

For any online marketing campaign to be successful, it is imperative to make it a hit among the social media 
networks. Social media marketing therefore lies at the centre of any marketing campaign. It not only helps to 
reach out to a wider audience but also to survey the impact of the campaign, tracking the statistics and analyzing 
the effects. 
 
Using the social media like Twitter, Facebook, Instagram, Snapchat, Youtube, Vine etc. is like promoting through 
word of mouth, only here the platform is internet and the mouth is electronic. A company can make it or break it 
through statements issued by users of these social media on websites, news feeds and instant messages. 
 
We see this new trend through e- invites to events, to like a particular brand or try out a new service. 

  
Why are they successful? 
 
Almost 76% of businesses today are recorded to use social networking sites as Twitter, Facebook.  Social media 
sites connect a huge- huge network of people through their platforms. You can ask every person you meet and 
the popularity of these sites would be revealed to you. This in turn, provides a gigantic target audience for 
advertisement campaigns.  
 
If everyone else is online, where else could you take your business to? Also, it is insanely cheap compared to 
certain other modes of advertising, besides being a source of market intelligence. Social media helps a company 
to reach out to a focused and targeted audience as their profiles reveal their interests, likes and dislikes. 
It also has been a great help in building better customer relations. Through official accounts on these sites, the 
public can take a grievance directly to the company without any travelling hassle. The interaction between the 
company and the public becomes way easier. 
 
The promotions are easy to spread around through fans and followers of official pages, just several clicks away. 
The community of fans and followers become a part of the marketing group and do the work for an incentive, or 
even for free. People uploading photos and videos about the products they love and products they can find faults 
with, doesn’t hurt either. 
 
There can be a frank engagement with the public and users are encouraged to express opinions. The customers 
are now active participants in helping the refinement of the products and revealing the general opinion.  
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Please contact us at http://makingwebmoney.com  to book your advertising slot,  
We will match your ad size buy x 2  with Article Space about your product.   
 
or you can book via support here:  support@makingwebmoney.com  
 

 

http://makingwebmoney.com 



MWM  tools 
> Books, Courses, Software, Tools and other Resources to 

help you succeed online. 

MWM 29 

? 

Social Media 
and Integrated 

Marketing 
Communicatio
n: A Rhetorical 

Approach 
By: Jeanne M. 

Persuit 

Social Media and Integrated Marketing 
Communication: A Rhetorical Approach 
explores social media in the areas of 
corporate identity, brand narratives, 
and crisis response from a rhetorical 
perspective. Key ideas in this text are 
social media as epideictic rhetoric—the 
rhetorical setting that deals with the 
present and matters of virtue and 
education—and how rhetorical 
decorum, a component of Cicero’s third 
Canon of Style, can guide 
organizations and their audiences 
toward more ethical and effective 
integrated marketing communication 
(IMC). This strategy emphasizes 
changing behavior, not just attitudes. 
Because social media leaves traces of 
communication that may be with us for 
the foreseeable future, Social Media 
and Integrated Marketing 
Communication frames the 
conversation about social media and 
IMC to move away from a risk/reward 
or a return on investment orientation 
and toward a focus on social media as 
communicative action that is attentive 
to this historical moment, to 
organizations and their audiences, and 
to communication ethics. Through this, 
Persuit asks how organizations can 
engage in decorum in their online IMC 
efforts while at the same time 
considering how their audiences can 
engage in decorum as well. Neither 
romanticizing nor demonizing the areas 
of social media and IMC, instead, this 
text offers a pragmatic understanding 
of these areas that finds a place in the 
theory of the communication discipline. 

Leading Digital 
Strategy: Driving 
Business Growth 

through 
Effective E-
commerce 

By: Christopher 
Bones & James 

Hammersley 

As businesses continue to 
embrace digital tools and 
technologies to enhance customer 
engagement and develop digital 
channels, executives and leaders 
must understand the drivers of 
market success, the opportunities 
for change, and how enhanced 
leadership capabilities can help 
drive digital strategies. 
 
Leading Digital Strategy explains 
what makes a digital operation 
successful and explores how to 
align organizational structure with 
wider goals and implement a 
customer-centric culture that 
supports multi-channel success. It 
covers key digital developments to 
help executives understand the 
consumer and media trends that 
are driving change. 
 
Including strategies and input from 

300 senior executives from major 

companies, Leading Digital 

Strategy gives readers the power 

to drive forward digital strategies 

and realize the lucrative 

opportunities for change. 

 Drive more sales and 

engagement with Facebook! 

 Boost your customer 

experience by allowing visitors 

to shop socially 

 Reduce cart abandonment and 

increase product & brand 

referrals 

 

Sauce isn’t your run of the mill app. 
We’re not just a function, we’re the new 
way of shopping. 
 
With Sauce, we put several tools in your 
hands to improve customer experience 
and boost engagement - leading to 
increased revenue. Better yet it’s all 
trackable! 

 Reach millions of customers on 

Android, iPhone and iPad 

 Retain customers and increase 

repeat purchase 

 Be up and running with just a 

few clicks 

MartMobi is a turnkey platform for 
selling to mobile shoppers. From your 
Landing Page to your Checkout button, 
MartMobi optimizes every pixel of your 
mobile store and dramatically increase 
sales. With MartMobi, you can launch 
mobile (and tablet) websites and native 
apps on both iOS and Android platforms 
instantly. No coding or configuration 
required. Join hundreds of Shopify 
merchants and go mobile today! 

Did you know: 
 

In 1936, the Russians made a computer 

that ran on water. 
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Pregnancy Niche Blog 
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Panic Attacks Niche Blog 
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Weight Loss Niche Blog 

$17.00 

 
Surveys Niche Blog 

$17.00 

 

 
Reverse Phone Niche Blog 

$17.00 

 
Recycling Niche Blog 

$17.00 

 
Mental Help Niche Blog 

$17.00 

 

 
Learn Spanish Niche Blog 

$17.00 

 
Internet Business Niche Blog 

$17.00 

                         

             You Can Choose from 

                     OOOvvveeerrr   222555000  Niche Blogs  

       Get Your Niche Blog Today! 
 

http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=133&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=133&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=132&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=132&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=131&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=131&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=130&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=130&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=129&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=129&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=128&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=128&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=127&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=127&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=126&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=126&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=125&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=125&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=124&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=124&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=123&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=123&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=122&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/product_info.php?products_id=122&osCsid=d617d2e14f056f4cb332616575afc332
http://nicheblogstore.makemoneywithyourblogs.com/


MWM  videos 

http://www.youtube.com/watch?v=RSkWqI7M3Ts 
http://www.youtube.com/watch?v=6t6ba6Cj690 

http://www.youtube.com/watch?v=rzEuURaTiZU http://www.youtube.com/watch?v=h5GQm55c

cTk&feature=related 

http://www.youtube.com/watch?v=0CaUcIwPsH8 http://www.youtube.com/watch?v=EYN1BjtZ6nc 
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http://makingwebmoney.com/videos 

http://www.youtube.com/watch?v=RSkWqI7M3Ts
http://www.youtube.com/watch?v=6t6ba6Cj690
http://www.youtube.com/watch?v=rzEuURaTiZU
http://www.youtube.com/watch?v=h5GQm55ccTk&feature=related
http://www.youtube.com/watch?v=h5GQm55ccTk&feature=related
http://www.youtube.com/watch?v=0CaUcIwPsH8
http://www.youtube.com/watch?v=EYN1BjtZ6nc
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. MALPRACTICES IN ONLINE 

ADVERTISEMENTS 
By: Edmund Lamb 

While hugely profitable for online marketing, advertisements for any 
other internet user are basically a pain in the neck. Nobody wants to 
be bombarded with a wall of advertisements before they can connect 
to a favorite website or another. Advertisements, by nature are 
obtrusive and irritating unless one is looking for them. 

However, there are certain kinds of advertisements that go 
above and beyond to divert one’s attention and waste time. A 
few of those are described below- 
 

 Advertisements disguised in editorial contents: everyone 
comes across these editorial contents that are not really helpful 
but merely advertisements for a similar product that one is 
searching about. Ideally, these contents are supposed to be 
labeled as advertisement to warn the user. However, there are 
always those websites that either put the label in such micro 
sizes that is impossible humanly to read them, or they forget to 
do that at all. 

 Pop ups and pop unders- even though the concept of pop ups 
was for a beneficial cause, as not to obstruct the view of the 
website, these are now a big nuisance to the web surfers. The 
advertisers use a ridiculous number of pop ups for a website 
and inadvertently, the user would end up clicking few of those. 
It’s a major source of irritation as it takes the user to unwanted 
websites without consent. 

 

 There are certain ads that are 
triggered once you enter a 
website. They would create a 
wall of display or banner 
advertisement above the 
content page, hindering the 
user to reach a page unless 
they take some action. These 
advertisements are generally 
considered tolerable because 
they have a ‘skip’ option. 

 Apart from these there are 
misleading dialogue boxes that 
seem like they are a system 
warning. Another kind of 
advertisements opens another 
link just by rolling the cursor 
over them. 

Display advertisements are okay 
until they mislead you into opening 
another page that you did not 
particularly want. Some of these ad 
websites are even responsible for 
infecting the user’s system with 
some kind of spyware or virus. 
Maximum benefits could only be 
gained through advertisements only 
if they allow the users a freedom to 
choose to view them. Otherwise, 
they merely alienate the users. 
 

Even though the concept of pop ups 
was for a beneficial cause, as not to 

obstruct the view of the website, 
these are now a big nuisance to the 
web surfers. The advertisers use a 
ridiculous number of pop ups for a 

website and inadvertently, the user 
would end up clicking few of those. 



 

All In One. Automated. Revenue. 

Amazing Automation Plugin Makes Building Niches Sites 

Child's Play...We've Taken The Best Features Of Other 

Popular Plugins Like WP Robot and WP Zon Builder and 

Combined Them Creating The Most Powerful Niche 

Marketing Software Available. 
 

 
** AUTOMATED Passive Income - Hands Free Automated Solution To Building 
Affiliate Sites and Niche Blogs 
 
** AUTOMATED Content Curation - Publish content from the hottest sources on 
the net and create content filled niche affiliate sites. 
 
** True All In One Amazon Affiliate Software With the power to do what normally 
requires multiple plugins you get everything in one easy to use control panel. 
 
** BEATS The Competition ( hands down ) - AssociatePress Has More Features 
ThanWP Robot and WP Zon Builder COMBINED 
 
** AUTOMATED Traffic Generation - With AssociatePress's Automatic RSS 
Submissions, you will generate traffic directly to your post on complete auto pilot. 
 
** EASY Niche Site Creation - Use AssociatePress today to start your niche site 
empire – Create 10, 20, 50 or more content-packed sites a day 
 
** WORKS With ALL The Big Networks - AssociatePress integrates with 
Clickbank, Amazon,ShopZilla, Commission Junction and Linkshare. 
 

** AssociatePress does so much you have to check out the video !  

http://jvz5.com/c/2777/125541
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INTERVIEW:  
ALISON ZARRELLA, SOCIAL 

MEDIA EXPERT 

About the Expert: 

Alison Zarrella is a Boston girl and shopaholic social 
media chick living in Las Vegas, and co-author of The 
Facebook Marketing Book from O’Reilly. The proud 
owner of @Alison on Twitter, she writes about social 
media marketing on her blog AlisonZarrella.com. 

Today, we ask social media 

expert, consultant, and The 
Facebook Marketing Book co-

author Alison Zarrella five 
questions about the wide and 

wonderful world of social. Read 
on to learn how she feels brands 

can stand out on Facebook, 
where she sees the future of 

social going, and get the one tip 
she gives to new businesses 

starting out on Facebook, 
Twitter, and other channels. 

 



1. What do you think presents the 

biggest challenges for brands new to 
social media? 

 

2. With Facebook changing its 

algorithm to reduce the reach of Pages, 
what can businesses do to stand out 

and get back into users’ feeds? Is 
advertising the only way to reach fans 

on Facebook now? 
 

3. Do you have any thoughts on 

the future of social media? 
 

4. Do you have a favorite 

social media “fail”? 
 

5. What’s one tip you would like 

to (or regularly do) give to 
people starting out on Facebook, 

Twitter, etc.? 
 

Just getting started can be really intimidating. There 
are so many sites out there, and joining all at once can 
be overwhelming. My advice is to find a few that fir 
your brand really well and start small, then grow. You 
want to do really well on a few sites, not go halfway on 
everything out there. Instagram isn’t for everyone, at 
least not right away. 
 
Additionally, some companies get really nervous about 
the public opinion aspect of social media. But you have 
to remember that people are already voicing their 
opinions on Twitter. You just might not be there to 
listen or respond for damage control. 
 

Facebook would tell you that advertising is the way to 
go. And it can be very effective (their targeting 
capabilities are amazing) but you don’t need to pay for 
every action on Facebook. Experiment with ads for posts 
that can be tied to revenue, but for general branding 
and engagement, work on improving your content 
strategy. The new look for Newsfeed is great for 
showcasing photos, and high quality or inspirational 
images always drive likes. 
 
Facebook has also cracked down on spammy posts that 
say “like for yes, share for no” but you can still ask 
questions and drive engagement organically—just make 
sure it feels natural for your brand. 
 

Social media is always evolving, so it’s hard to 
guess where it’s going! But every site is 
getting smarter and smarter, so I think we 
are moving to more extreme personalization. 
I’m waiting for the day that Facebook can 
learn what types of posts I like, agnostic of 
friend or brand. Then it will know to show me 
shoe sales from any store I like, but not hats. 
 

I hate pointing fingers at fails. The great 
thing about social media, but what a lot of 
people forget, is that it’s driven by real 
people. There is a human behind that brand’s 
Twitter handle! So there may be typos or 
incorrect links from time to time. If you want 
real-time access to a brand on social media, 
you need to accept their faults too. 
 

Become a better writer. Brevity is key for 
social media and it’s tough to write well 
in 140 characters. Practice, practice, 
practice! 
 

The great thing about 
social media, but what a 
lot of people forget, is 
that it’s driven by real 

people. There is a human 
behind that brand’s 

Twitter handle! 



Learn the WEIRD trick that allowed this single Mother to climb out 

of debt and make over $700 per week helping businesses with their 

Facebook and Twitter accounts! 

Hi, I’m Annie Jones. This is my story… 

Like most single parents around the world my mornings are pretty busy with the mad dash to get the kids 

out of bed, washed, dressed and fed in time to leave for school. 

I love this time though because I know that once the stress of getting them to the school gate is over, I get 

to go home and start ‘work’. That might sound a little strange because not a lot of people love their work, 

and I used to be the same, but my life has changed so drastically in the last 12 months that I now LOVE 

getting back home to start work. 

Nowadays work for me involves logging on to Facebook, Twitter and YouTube, reading and replying to 

some comments and scheduling some posts for the day. The businesses that I do this for don’t have the 

time to do this work themselves and it’s not enough work to hire someone full time, so they pay me to do 

the work for them part time from home. 

The best part is that ANYONE who knows how to use Facebook, Twitter and YouTube can do this ‘work’, 

and there are millions of businesses around the world hiring for these positions RIGHT NOW! 

I sometimes find it hard to believe how great my life is now because it wasn’t always this good… 

Now I am the one earning hundreds of dollars each week just for playing around on Facebook and 

Twitter! 

 
 

                              Get started Today Click Here 

http://c944d1m3wjqw3y2c31u40iehhb.hop.clickbank.net/?tid=MWM
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Quotable:  
 

“Computing is not about computers any more. It is about 

living.”   ~Nicholas Negroponte “ 

         
 
http://www. theimmarketingguy.com/ 

 

http://www. yourfreemembershipsite.com/ 

 

http://www. todaysinternetmarketingforum.com/ 

 

http://makingwebmoney.com/ 

 

http://www. looseapound-aday.com/ 

 

http://www. regeditcleaners.com/ 

 

http;//bigbookofhomeremedies1.com 
 
http://theinternetmarketinghelpblog.com/ 

 

http://tuesdaytipster.com/ 

 

http://harrycrowder.com/ 

 

 

HHaass  yyoouurr  WWoorrddPPrreessss  BBLLOOGG  HHaass  BBeeeenn  HHAACCKKEEDD??  

YYoouu  NNeeeedd  WWPP  SSeeccuurriittyy  PPlluuggiinnss  SSeeccuurriittyy  SSuuiittee……  

II  jjuusstt  ggoott  iitt  mmyysseellff  http://bit.ly/WPSecureSuite  
      

    



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

    

 Some Successful     
Social Media 
Marketing 

Stunts 

 Feature Article  .. 

1. ALS Ice Bucket challenge 

The challenge to raise awareness about the disease ALS and promote donations for the same was a big hit in the 

year 2014. The idea was to dump a bucket full of ice over one’s head on being challenged by someone else. The 

campaign mainly involved celebrities taking up the challenge and the videos went viral on the entire social media. 

It was one of the most widespread campaigns of the year and also a hugely successful one. In the most 

widespread version the participants complete the challenge as well as donated to a charity related to ALS or any 

other charity. 

2. WestJet Christmas Miracle: real time giving 

In 2013, WestJet played Santa for the passengers of two of their Calgary bound flights. In the spirit of giving, they 

fulfilled the wishes of their guests by asking them what they would like for Christmas and then the airline 

employees arranged for those gifts to meet the passengers before they could get their luggage off the conveyor 

belts. There even was a Santa in blue to share hugs with the happy passengers. 

The stunt was a big one and also heartwarming. A video was uploaded regarding this stunt and was one of the 

most talked about event on social media channels.  The gesture was to show their customers how much the 

company cares about them. Currently they have a +40,000,000 on YouTube.  

3. Ellen DeGeneres Oscar selfie 

One of the most retweeted posts last year on twitter was Ellen DeGeneres selfie during the Oscars using a 

Samsung galaxy note 3. A fantastic idea for a marketing campaign, it earned around 37 million views on Twitter. 

Maurice levy, the Publicis CEO, who takes care of the international marketing for Samsung, put a initial value of 

the photo around 1 billion dollars. 

 

 
One of the most retweeted posts last year on twitter was 

Ellen DeGeneres selfie during the Oscars using a Samsung 

galaxy note 3. A fantastic idea for a marketing campaign, it 

earned around 37 million views on Twitter. 
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Domain for sale 
Contact: 
ads@makingwebmoney.com 

Makeanoffer 
A great brand name for an 
internet marketing 
Product or service 
ViralInternetMarketing.com. 

Your Ad here 
Contact 
ads@makingwebmoney.com 

Contact Us 
>Contact us to list your 
Domain name or website 
For sale in this section 

Your Ad here 
Contact 
ads@makingwebmoney.com 

Contact Us 
>Contact us to list your 
Domain name or website 
For sale in this section 
MakingWebMoney.com 

Your Ad here 
Contact 
ads@makingwebmoney.com 

Contact Us 
>Contact us to list your 
Domain name or 
Website for sale in 
This section 
MakingWebMoney.com 



 Make a point of checking them ALL out!   

 Brand Name Tennis Equipment 

 The Latest Golf Equipment 

 Lawn Mowers In ALL SIzEs 

 Caring for Your Yard and Garden 

 Special Lawn Care Products 

 Spring Cleaning Supplies and Tips 

 Get Fit and Keep Yourself in Shape 

 Ways You Can Really Loose Weight 

 Ways to Help You Stop Smoking  

 Luxury Beauty and Cosmetics Store 

 Music Players and More 

 Best Computer Hardware Store 

 Ipod Music Sources 

 Jewelry Deal Store 

 Toy Reviews Today  

 The Twitter Effect 2.0 

 

http://playtennis-today.com/
http://playgolfinthezone.com/
http://lawnmowers.bestkeptlawncaresecrets.com/
http://lawnandgardentools.lawncareforbusypeople.com/
http://love-your-lawn.com/
http://springcleaning.houseandhomeanswers.com/
http://fitness-at-any-age.com/
http://bigweightlossdaily.com/
http://nomoresmokingsolutions.com/
http://luxurybeautycosmeticsstore.com/
http://musicplayersandmore.com/
http://bestcomputerhardwarestore.com/
http://ipodmusicsources.com/
http://jewelrydealstore.com/
http://toyreviewstoday.com/
http://www.thetwittereffect20.com/


MWM  featured 

products 

Resell Rights Profits 
Have you ever wondered how those other online marketers 

pump out product after product week in - week out while you 

struggle to get your first development project off the ground? 

The simple answer is they leverage other people's time and 

resources to create the products for them! That's right, you 

may have heard of Resell Rights products - also known as PLR 

(private label rights), white label products and MRR. 

WPMemberSite.com 
Creating a Wordpress Membership Site just got a whole lot 

easier with this Wordpress Membership Site plugin! 

Introducing WP member Site. The Wordpress Membership 

Site plugin that allows you to quickly and easily turn your 

Wordpress Blog into a recurring income machine. Charge your 

members a monthly fee and watch your Paypal account expand 

with cash on a monthly basis. 

CheapestArticles.com 
We have the cheapest article packs on the internet. Our 

experiencedenglish speaking writers will quickly and expertly 

craft quality articles that will help you promote your business 

online and increase the ranking of your web pages. We also 

offer article submission services, press release writing services 

& sales copy writing. One of our more popular packs is our 

Combo Article Writing and Submission services. Click 'Combo 

Packs' on the left menu. 

ResellDeals.com 
We have the cheapest and best PLR content available a-lacarte 

on the internet. Our experienced english speaking 

writers& graphic designers expertly craft quality articles, 

ebooks, sales letters, graphics packs, templates and software 

on a weekly basis. You can purchase any PLR content and use 

it to help promote your business online and increase the 

ranking of your web pages. One of our more popular packs is 

our 319 Premium Wordpress Themes. Click 'Themes' on the 

left menu. It's currently FREE! 
iPad2 

Any iPad description you read will make note of the new 

slimmer size for the iPad 2, and it's one of the bigger features 

that Apple are promoting. The differences are very small, 

though anything that improves portability is useful for a device 

like this. If you're used to the old iPad, you'll probably notice 

the changes. 
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http://www.amazon.com/gp/product/1449502466/ref=as_li_tf_tl?ie=UTF8&tag=marketingtoda-%2020&linkCode=as2&camp=1789&creative=9325&creativeASIN=1449502466
http://rcm.amazon.com/e/cm?t=marketingtoda-20&o=1&p=8&l=as1&asins=B00746UJB
http://rcm.amazon.com/e/cm?t=marketingtoda-20&o=1&p=8&l=as1&asins=B00746UJB
http://rcm.amazon.com/e/cm?t=marketingtoda-20&o=1&p=8&l=as1&asins=B00746UJB
http://rcm.amazon.com/e/cm?t=marketingtoda-20&o=1&p=8&l=as1&asins=B00746UJB
http://rcm.amazon.com/e/cm?t=marketingtoda-20&o=1&p=8&l=as1&asins=B00746UJB
http://rcm.amazon.com/e/cm?t=marketingtoda-20&o=1&p=8&l=as1&asins=B00746UJB
http://rcm.amazon.com/e/cm?t=marketingtoda-20&o=1&p=8&l=as1&asins=B00746UJB


MWM  contributors 

Ronald Allison 

Ronald Allison is an entrepreneur and he makes use of 
his knowledge on Internet marketing in growing his 
business. His fields of expertise include PPC, social 

media and SEO marketing. 

Deanna Blake 

Deanna Blake has been a freelance writer for over 7 
years. With a Master’s degree in Communication, she is 

able to share her knowledge about marketing and how one 
can maximize it for their business.  

Edmund Lamb 

Edmund Lamb is an advertising expert. With today’s 
digital age, he helps his clients make the most of the 
Internet by using different online tools such as social 

media, email and content writing. 
 

Darryl Patrick has been in the Internet marketing 
industry since 2004. His broad knowledge and skills 
about different techniques help companies, big and 

small, spread their message. 
 

Darryl Patrick 
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Kate Taylor 

Kate Taylor is a staff writer covering franchises for 
Entrepreneur.com. Related areas of interest include 

chain restaurants, franchisee profiles and food trends. 
Get in touch with tips and feedback via email at 

ktaylor@entrepreneur.com or on Twitter at 
@Kate_H_Taylor. 

 

Sherri Rhodes 

Sherri Rhodes worked in one of the leading newspapers 
in the US but she decided to put up her own blog in 

2007. She is the go-to person when it comes to SEO, 
social media and other online tools.  

Paula Vasan 

Paula Vasan is a freelance reporter based in New York 
City. She has reported for The Boston Globe, The Atlantic, 

The Huffington Post and The Verge, among other 
publications. 

 

MWM  contributors 

 

Ivan Sparks manages his own Internet marketing 
company which he founded in 2008. He has helped 

many companies improve online presence, as well as 
aspiring Internet marketers through trainings and 

workshops. 

Ivan Sparks 
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MARKETING 
By: Deanna Blake 

THE FUNDAMENTALS OF 

 
We are no strangers to viral marketing. Every one of us internet users has some way or the other 
contributed to this form of marketing in our virtual or real lives. The reason is very simple, viral marketing 
works on the simple principle of quid-pro-quo. They offer us incentives like free coupons or stuff and in 
return, all we need to do is click a ‘like’ and a ‘share’.  
A lot many campaigns have utilized this quick and easy business to gain popularity and raise incoming 
revenue. Viral advertising is especially beneficial to charity and fund-raising campaigns. If a viral 
campaign is effective, it could work wonders for the gross total. 
So, what makes the viral campaigns tick? 
Viral marketing works on three basic fundamentals- 

 Incentive- why would anyone want to share your message? The world goes round on the wheel of 
gain. Nothing is free, or should be. Therefore, what is offered is important as it determines how far 
the campaign will reach. It does not have to be something expensive or exotic. People will do 
anything for free samples, movie tickets or coupons, which can very easily be your own 
merchandise. So what you have to offer is basically publicity.  

 A Well Connected Platform- the very base of a viral campaign is a crowd. As long as there are 
people to forward your message to, you will gain attention. Therefore, it is crucial that the websites 
and social media portals that are used to spread the virus are popular. These days almost 
everyone is on Facebook and Twitter, therefore most of the successful viral campaigns start here.  

 The Message- no matter how big an audience you want to engage in, it would never happen 
without a content that is worth spreading around. The promotional message need not only offer 
incentive but should also be interesting enough, informing enough and true enough to be worth 
sharing. The ALS ice bucket challenge brought enormous funds through challenging celebrities on 
platforms like YouTube and Twitter, with an activity that was fun to try and also for a cause. 

It is important to keep in mind that though viral campaigns can be hugely successful, it is also true that 
they are short lived and rarely leave a lasting impression. They are only beneficial for short-term goals. 
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WHAT IS EMAIL 

MARKETING? 
By: Ronald Allison 

 Feature Article  .. 

 

Email Marketing  

is a methodology used in online 
marketing to the purpose of 
promoting an enterprise or 
sending a message to that effect 
through emails. 
 It is a considerably cheaper and 
faster way of marketing focused 
on a specific target audience. The 
recipients of these mails receive 
promotional messages fine tuned 
according to their search history to 
suit their requirements. If 
executed well, it could establish a 
loyal consumer crowd who could 
bring more business. 
 
What does it entail? 
 
A typical email for such a purpose 
would request business from the 
recipient by placing 
advertisements, displaying their 
catalogue, offering discounts, 
announcing sales etc. The main 
aim is to catch the eye of the 
potential customer, lure them 
through irresistible deals, building 
brand names and soliciting loyalty 
and trust of the customers. 
 

What email marketing does is 
attempt to forge a relationship with 
the customer or the potential 
customer, encouraging them to 
take the next step by visiting their 
website.  For recipients who have 
already been a customer once, it is 
a way of keeping in touch with the 
customer so there can be a repeat 
of business with them. 
Generally, email marketing is 
identified to fall into two categories:     

1. Transactional emails- these 
emails convey to the customer 
about some action that they 
may have taken in regard to a 
website. For example, it could 
be an email telling the 
customer about a query they 
might have made, to confirm 
an order of some 
product/service or the status of 
an order etc. These emails are 
generally triggered 
automatically once an action 
has taken place. 

2. Direct emails- these are not 
triggered emails, but sent to 
the recipient directly to 
promote their business. For 
example the promotional 
messages to announce a sale 
by a company website or 
announcing a new range of 
products that the recipient may 
have searched for. 

Usually the websites collect the 
email address of the recipients 
through an opt-in form that a 
viewer is asked to check while 
going through a website. 
 

The main aim 
 (of emails) is to 

 catch the eye of the 
potential customer, 
lure them through 
irresistible deals, 

building brand 
names and 

soliciting loyalty 
and trust of the 

customers. 
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WHY ONLINE MARKETING 

IS BETTER? 
By: Ronald Allison 

1. The market should be where people gather. 

 As virtual world is the new reality of today, it is only implied 
that the biggest share of customers can be better wooed 
through the internet. It is a way of reaching a wider audience 
efficiently. Traditional marketing can become cumbersome 
and complex, not to mention very expensive, at the thought of 
going international.  Internet has reduced these problems by a 
big share. 

2. Advertise, learn, and improvise. 

 Internet, and social media exposure has made it possible for 
advertising agencies to track their progress, measure its 
impact and subsequently, immediately work on the strategies 
to make it better. This is not possible as efficiently for the 
traditional methods of advertising.  

It would take enormous efforts otherwise to collect data by 
organizing surveys, analyze them and then form conclusions 
regarding the success or failure of any marketing campaign. It 
would not only be time consuming, but also waste of capital. 

3. Targeted audience.  

Internet has made it possible to create advertisements 
keeping in mind preferences of the public and thus, reaching 
out to a targeted audience. With all the narcissism flowing 
around the social media websites, it is easy to generate 
profiles of what audiences based on their likes and dislikes. 
This is utilized by generating for them specifically, 
advertisements fine tuned according to their preferences. 

4. Another appealing factor is money. 

 Internet marketing is considerably cheaper in comparison to 
the traditional modes of advertising. This is contributed to by 
promotions getting viral with very little incentive, electronic 
word of mouth and again by the fact that people love to show off 

their shopping on the social media.  

 

Internet, and 

social media 

exposure has made 

it possible for 

advertising 

agencies to track 

their progress, 

measure its impact 

and subsequently, 

immediately work 

on the strategies to 
make it better. 
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THIS DROPOUT IS TRYING 

TO KEEP KIDS OUT OF 
STUDENT DEBT 

 

By: Paula Vasan 

Dale Stephens just wasn't meant for the classroom. 
 
At the age of 19, he founded UnCollege.org, an organization that represents a growing social 
movement to fight the traditional notion of what higher education should be—and whether it's worth 
the cost. 
 
Stephens isn't alone. As the costs of higher education have soared, the number of alternatives to 
college have, too. In the last several years, short vocational programs leading to a certificate have 
spiked, costing anywhere from a few thousand dollars to tens of thousands of dollars. 
 
"Today's high school graduates have a range of options for attending post-secondary education and 
entering the labor force," said Tom Snyder, program director of the National Center for Education 
Statistics. "Graduates also can enter the labor market directly or combine work with studies at a post-
secondary institution." 
 



A college dropout, Stephens, now 23, created 
UnCollege in January 2011. UnCollege's Gap 
Year program started in September 2013, 
offering high school graduates another 
alternative to college—though it's far from free 
itself. The program accepts a total of 45 
students out of 600 applicants from around 
the world, willing to shell out $16,000 for the 
yearlong program, known as the Gap Year. 
 
After that year, which includes traveling, 
volunteering, interning, working and meeting 
with personal coaches and mentors (you can 
call it a yearlong apprenticeship), about half 
the students end up going to college, with the 
other half ditching college altogether and 
going straight into the workforce. 
 
Ask Stephens about the cost of a college 
degree, and he'll begin passionately rattling 
off numbers that are cringe-worthy. 
 
Average debt levels for all graduating seniors 
with student loans rose to $29,400 in 2012—a 
25 percent increase from $23,450 in 2008, 
according to the latest data available from the 
Institute for College Access and Success. The 
national student-loan default rate rose to 10 
percent from 6.7 percent over just five years, 
according to the U.S. Department of 
Education. More than 70 percent of U.S. 
college graduates have outstanding debt. 
 
"What's particularly scary about student debt 
is that it's unforgivable in bankruptcy, so you 
carry it with you till you die," said Stephens, 
who holds the title of chief educational deviant 
at UnCollege. He added, "I'm not saying 
education isn't a good investment. … It's 
important to understand what the ROI [return 
on investment] of what you're investing in will 
be."  
 
In recent years student loans bypassed credit 
cards as the second-largest source of debt in 
the U.S. behind mortgages. On Tuesday, 
President Obama gave a speech at Georgia 
Tech that mandated clearer disclosures from 
lenders, a "student aid bill of rights," and that 
the Department of Education create a new 
system to address complaints related to 
student loans by 2016. 
 

Stephens said high school grads are increasingly 
distrustful of what a college degree can actually do for 
them. Responding to President Obama's 
announcement, he said, "I believe the new 'Student 
Aid Bill of Rights' is a sign that our government is 
taking the student debt issue seriously but not 
necessarily offering a solution to help reduce it." He 
gave as an example "The Pay-As-You-Learn Loans," 
which cap repayment at 10 percent of a former 
student's salary. "An improvement, but it can't change 
how deep financially a four-year university could drive 
that person into debt," Stephens said. 
 
The un-education of Dale Stephens 
Born in Winters, California, Stephens left school when 
he was 12 years old and spent the next seven years 
educating himself as a so-called unschooler, which 
many other children in his area were doing at the time. 
This meant he was taking a French class online, 
volunteering at his local library and studying history 
and all the standard subjects at home, on walks and 
during field trips. 
 
Eventually, as his fellow home-schooled friends 
started going to college, Stephens applied and was 
accepted to Hendrix College in Arkansas. He quickly 
found himself disillusioned and detached from what he 
was learning. "Overworked professors showed up to 
class and expected us to care about what they were 
saying. Learning requires personal context and 
engagement, so sitting in a lecture hall is not how your 
brain works," he said. 
 
So like any millennial, he went online to find some 
answers. UnCollege was created in classic start-up 
fashion: Stephens created a landing page to see if 
there was interest and willingness to put down money. 
 
 



 

He first blogged about his disgruntled feelings on the 
higher-education system. Within 18 months those thoughts 
turned into a 100-page book called "Hacking Your 
Education," which he sold to Penguin. That led to about 
30,000 followers across Facebook, Twitter and a weekly 
newsletter and $20,000 in speaking fees, which he invested 
into founding the organization. Stephens was also chosen 
as a Thiel Fellow, a program offering young entrepreneurs 
an alternative to higher education, created by tech icon and 
PayPal founder Peter Thiel, who is a vocal critic of colleges. 
 
Based on his growing online following, Stephens created 
the non-college accredited program, the Gap Year, 
basically an online outline at first. To his surprise, people 
applied. "I got 250 applications in May 2013, and people 
from Seattle to San Paulo, Brazil, put down money for 
deposits," Stephens said. He designed the curriculum and 
launched the program in the fall of 2013. This year he's 
anticipating about 1,000 applications. 
 
UnCollege has raised more than $100,000 in funding from 
investors, including from the founders of Generally 
Assembly, a digital trade school, and Learn Capital, an 
education-focused venture capitalist firm based in Silicon 
Valley, which has also invested directly in Generally 
Assembly. 
 
Students who sign up for the Gap Year program usually 
have a clear picture of the general direction they want to go 
in. "For students who want to get into fields where you don't 
really need a college degree (or anything where the product 
of your work can be easily evaluated, like writing, design 
and technology), UnCollege has been most helpful," 
Stephens said. 
 
The mentorship—which has featured leaders from Amazon, 
the Khan Academy and the Bill and Melinda Gates 
Foundation—and the self-directed learning aspects of the 
program are big parts of its value. They are designed to 
immediately link up students with people in the specific field 
they want to pursue, ideally through internships. Eighty-five 
percent of UnCollege students have a full-time job offer in 
their field of choice after the Gap Year. Two companies that 
have hired UnCollege "graduates" are education 
technology firm Fidelis Educationand photography 
company Light.co. 
 

UnCollege, which has seven employees, earned 
about $500,000 in revenue in 2014 and has earned 
about $800,000 in revenue to date, based on tuition 
of the roughly 65 Gap Year fellows who have 
attended the program so far. "UnCollege breaks 
even financially. We've upgraded our participant's 
housing, signed on a travel partner to provide better 
infrastructure for our participants while abroad and 
have done much more with the money we've 
earned," said marketing manager Chris Kelly. 
 
UnCollege opened a campus in Brazil last fall and 
plans to double the size of the Gap Year incoming 
class by the end of 2016, accepting 120 students 
per year. He's focused on keeping the program 
small before pursuing more aggressive growth. 
"There's definitely demand to keep growing this, and 
I think there's benefit for people to take time to 
understand what they want out of college or if they 
want to go in the first place," Stephens said. 
 
John Gallagher is a big fan of the Uncollege 
movement. "When you opt out of the traditional 
educational system, you turn reality into your 
classroom," he stated in a 2013 blog post for the 
organization. 
 
The 19-year-old high school dropout has served as 
a paid staffer on 10 campaigns for political offices, 
ranging from New York State Senate to President of 
the United States, and now works at Indigo 
Strategies, a Washington, D.C.-based political 
consulting firm. He opposes paying for any sort of 
institutionalized learning, he said, claiming, "I feel 
everything I've ever learned was from doing stuff for 
people I was working for." 
 
Stephens said that while education should be a lot 
less expensive than it is now, it's an investment, 
nonetheless, just as you'd pay for tutoring, online 
classes or a college degree. "We provide a structure 
and support for people who want to do it a little 
differently," he said. 

 

"For students who want to get into 
fields where you don't really need a 

college degree (or anything where the 
product of your work can be easily 
evaluated, like writing, design and 

technology), UnCollege has been most 
helpful." 

Lessons learned 
 
1. A complaint or critic does not a company 

make, but good ideas for disruptive 
business models are born in personal 
stories about challenging the status quo in 
entrenched industries. 

2. Knowing the direction you want to go in 
professionally is the key—how you get 
there does not necessarily require the same 
approach taken by everybody. 

3. Manage growth, rather than pursuing 
aggressive growth at all costs, even when 
(maybe especially when) an idea is catching 
on faster than you expected. 
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