
 

 
 

 
  

   Learn How People Are Making Web Money Online Today!   

Lynn   

Gordon 

 

 

MMMAAARRRKKKEEETTTIIINNNGGG   TTTIIIPPPSSS   FFFRRROOOMMM   EEEXXXPPPEEERRRTTTSSS 
EXPERTS MARKETING TIPS FROM 

EXPERTS 

Expert Interview with John 
Cashman on How to Do 
Digital Marketing Right ! 
 

IIInnnttteeerrrnnneeettt   MMMaaarrrkkkeeetttiiinnnggg   aaannnddd   

CCCooonnnttteeennnttt   WWWrrriiitttiiinnnggg      

Rufus Hopkins  

September 2017 



 

Still burning your midnight lamps to get targeted traffic to 

your offer? 
 

Would you be surprised to know that YouTube Ads are the magic stick 

to tap into a goldmine of targeted traffic and increase profits without 

making a hole in your pocket? 

Now, let me prove that advertising on YouTube is the 

ULTIMATE need of the hour...  
 

 

     Training Guide 

This is an all-in-one guide to 

generate massive traffic and 

conversions with YouTube ads 

that you’ve ever seen before.  

 

It will take you by the hand 

and show you how to generate 

as much targeted traffic as you 

could ever want with YouTube 

advertising.  

 

 
 

YYoouuTTuubbee  AAddss  MMaaddee  EEaassyy!!  

http://youtubeadsmadeeasy.com/


You Asked and We Listened. HELP is HERE  

 How Would You Like To Get Your Hands On My 

Proven Marketing Strategies That Have Created A 

Multiple Six Figure Online Business? 

Now You Too Can Explode Your Business Income With  

Monthly Internet Marketing Training And Coaching! 

If You Are Serious About Changing From A Failing Online Business To An Uber Profitable Online Business 
I Can Help You! 

Listen, I know what it's like to have a strong desire to have a successful online business but have no real 
idea of HOW to market it...   

I'm not making empty promises. One thing you will not find on this site is a promise of "easy riches". I 
make no claims of how much you can make. I make no claims that you'll make any money at all. I don't 
know you. I don't know if you're a thinker or a doer. How can I promise you'll make X dollars? I can't. 
And I don't. That SHOULD be a sign of trust to you.  
 
There are many others out there making crazy income claims. I won't promise riches. I won't promise 
any results. I'll simply tell you that I will show you things you can do to get your online business rocking 
and rolling! 

There is absolutely no risk. I'm even going to take away ALL RISK for you. It's pretty 
simple: if you don't like the Training, you don't pay. Period. You have nothing to risk and 
everything to gain. 

Let me say it a different way...       

YYYooouuu   DDDooonnn'''ttt   EEEvvveeennn   HHHaaavvveee   TTTooo   SSSaaayyy   """YYYeeesss"""   TTTooo   GGGeeettt   SSStttaaarrrttteeeddd   RRRiiiggghhhttt   AAAwwwaaayyy,,,   JJJuuusssttt   SSSaaayyy   """MMMaaayyybbbeee"""   AAAnnnddd   III ''' lll lll    SSSeeennnddd   YYYooouuurrr   FFFiiirrrsssttt   

LLLeeessssssooonnn   IIInnnssstttaaannntttlllyyy!!!   

 

http://internetmarketinghelpblog.com/
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Both the paper and our printer meet the international standard ISO 14001 for environmental management.  The paper 

comes from sources certified under the Program for Endorsement of Forest Certification scheme (PEFC).  Please recycle 

this magazine – or give it to a mate. 

Welcome to the SEPTEMBER 2017 Issue of our 
monthly “Making Web Money” Online Digital Marketing 
magazine - where every month we show you how real 
people, just like you, are making web money – online. 

This month we have MORE great 

articles and personal success insights, 

interviews, plus some ONLINE 

opportunities for you.  

 

Internet Marketing: Blog your Way to Success  By: Rosalie Clarke - 
What Really Counts - A Look at Content Marketing  By: Edmund 
Douglas - Strategies to the Rescue- Internet Marketing Strategies  By: 
Dave Steele - Internet Marketing: Content Writing  By: Lynn Gordon - 10 
Powerful Marketing Strategies  By Rufus Hopkins - How to Make 
Internet Marketing Work for You  By: Cesar Terry -  Internet Marketing 
– A Brief LOOK  By Herman Schneider - 3 Effective Tools to Use in 
your Internet Marketing  By Paul Parker - Internet Marketing for a 
Better Business - By: Miriam Morrison - Marketing Tips from Experts  
By: Rufus Hopkins 
- MWM Success Story – Geek Icon, Actor and Entrepreneur Felicia 
Day on Why Enthusiasm Will Always Win the Day! 
 
- MWM Ask the Expert - Expert Interview with John Cashman on How 
to Do Digital Marketing Right 
 
- MWM Q&A - Expert Interview: Kimbe MacMaster of Vidyard on Best 
Practices for Video Marketing 
 
- MWM Back Story How a Father's Love for His Ailing Son Inspired 
Him to Reinvent the Sneaker 

 

I hope you enjoy this month's issue of the magazine, 

and as always please email me any comments, 

contributions or feedback. 

 
 

 

MakingWebMoney.com 
 

Subscription enquires: 
www.MakingWebMoney.com 

 
Order the printed edition: 

www.issuu.com 
 

Advertising enquires:  
www.MakingWebMoney.com 

 
Contribute articles:  

http://MakingWebMoney.com 
 

Making Web Money Magazine  
Published 

 12 times per year. 

Copyright  

 All rights reserved. 

 
Reprinted with permission. No part 

of this publication  may be 

reproduced, translated or converted 

into machine-readable form or 

language without the written 

consent of the publisher. Articles 

express the opinions of the authors 

and are not necessarily those of the 

publisher 

  

Making Web Money  Online 
Marketing Magazine 

  
Editor Harry Crowder 

Advertising  See Above 
 

Contributors   
Various experts in their fields  

The instructions and advice in the 
magazine are for entertainment 

purposes only. 
 

The creators, producers, 
contributors and distributors or 
Making Web Money Marketing 
Magazine disclaim any liability for 
loss or lack of results from following 
the advice expressed herein. 

 

Keep your valuable feedback coming. I try to reply to every email, I appreciate 
your input as it helps to make MWM the Best magazine possible. 

Email me at: harry@harrycrowder.com  
 

Talk to me 

Facebook.com/harrycrowder  
 
Twitter.com/harrycrowder 

Follow me on Facebook: http://www.facebook.com/harrycrowder/ 

http://www.makingwebmoney.com/
http://www.issuu.com/
http://www.makingwebmoney.com/
http://makingwebmoney.com/
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Tell us what you like and don’t like about 

Making Web Money Digital Marketing 

magazine. What worked for you or what 

you think sucks, then we can make 

Making Web Money an even better online 

magazine. 

  

So, send me an email with your feedback 

and let me know. 

 

harry@harrycrowder.com 

 

 

How Handy is This?  

You can NOW Shop Walmart Online,  

save a lot of time, money and hassles. 

Pick from everything at Walmart and  

Then choose  to have your order 

Delivered to you by mail / freight 

OR 

YOU can Pick Your Order Up  

at YYYOOOUUURRR   NNNEEEAAARRREEESSSTTT   

WWWAAALLLMMMAAARRRTTT  

Shop at home. Drive to the 

store. Pick Up Your Order!  

 

 

 

 

 

 

http://www.makingwebmoney.com/
http://functionalstrengthnow.com/
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 Feature Article  .. 

INTERNET MARKETING: BLOG YOUR 
WAY TO SUCCESS 

By: Rosalie Clarke 

 
The internet is filled with many ways to help 
promote and market your business. Every 
feature of the World Wide Web can help you in 
your Internet Marketing strategy. You can build a 
website, create a page on a social networking 
site, create an email list of potential customers, 
and so much more.  
 

Blog More, Achieve More 
 
One more exciting way of enhancing your 
marketing strategy is by developing and 
maintaining a blog. Blogs have been around for 
quite some time now, but their popularity has 
only recently become noticeable. 
 
Creating a website is a great start to your online 
marketing plan, but what next? You obviously 
need to drive traffic to your site by updating it 
frequently. Nobody likes an inactive site. The 
next best thing you can do is create a blog that is 
associated with your website. 
 
Blogs are an excellent way of communicating 
with millions of readers online. You can pass on 
your views by creating a blog of your own and 
can gain followers within minutes. This is exactly 
why it happens to be a great tool for online 
marketing as well. 

Remember, the more readers 

you have, the further your 
marketing efforts will go. So 

try to keep your blogs 

interesting. 

 Increase your SEO Opportunities 
 
Every time you decide to update your 
blog, it becomes one more page on your 
website. This means that you have one 
more opportunity to turn up on search 
engines. This also intimates Google and 
other search engines that your site is 
active, and they should keep checking in 
to see the new content. 
 
Through blogs, you can also increase 
your chances of getting noticed on social 
media sites like Facebook or Pinterest. 
Remember, the more readers you have, 
the further your marketing efforts will go. 
So try to keep your blogs interesting. 
Social media exposure will also help in 
attracting new customers to your 
business quickly. 
 
 

 





 

This 12 month coaching program can help you feel good about every PLR purchase you've made 

(even those "junky" ones because I will show you how to polish them 'til they shine!). The PLR 

Profits Coaching Club can justify every penny you've spent. It can make those purchases worth 

something to you because you can put that content to work making money for you.                      

Click Here to Start 

Starting today you can enroll in my new monthly coaching program where I will teach you how to 

turn PLR content into spendable cash using several underground methods.  

 

Each and every month you'll get a new lesson showing you a different way to profit with the 

PLR products you already have. Each month will be a different lesson (sometimes delivered as a 

step-by-step PDF and sometimes delivered as video tutorial lessons, and even sometimes a mixture 

of both) that you can download, view, and then implement to start making money with PLR 

content.  
 

 

 

 

 

 

 

http://highqualityplrproducts.com/
http://highqualityplrproducts.com/
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MWM news 
REACTFUL OFFERS WEB 

OPTIMIZATION PLATFORM TO 

STIMULATE VISITORS’ BEHAVIOR 
New solution allows marketers to quickly 

select a goal and a reaction in order to 
encourage, for instance, a visitor to fill out a 

form. 

 

Marketers looking for ways to entice reluctant site visitors 
have another option today. 
 
San Francisco-based Reactful is launching its optimization 
platform, which has been in beta for the last year with such 
brands as Kimberly Clark, Chegg, OralB, Accenture and 
Coca Cola. The platform, CEO/co-founder Jonathan 
Friedman told me, offers an easy-to-use combo of actions to 
stimulate user action. 
 
A marketer chooses one of several goals from a menu, such 
as wanting to increase the number of visitors who fill out 
forms or who watch a video to the end. Reactful tracks visitor 
behavior to detect such signs as hesitation, interest or form 
abandonment, and with a few clicks, a marketer can set a 
specific reaction to stimulate visitor response. 
 
A reaction could include, for instance, the visual shake of a 
button, a visual element like a button folding as a 3-D object, 
an overlay of text or the highlighting of a form. If a visitor is 
idle on a page, for instance, the platform might highlight the 
page’s registration button. All reactions are displayed without 
page reloading. 
 
Twenty different reactions are currently included, with 
another 10 coming soon. Machine learning is employed to 
track and improve on what works. 
 
Reactful screen 
The platform, Friedman said, is “the quickest way to actually 
take action on insights from website visitor behavior.” 
 
He noted that during the beta phase, business financial tool 
Centage employed a reaction of a small overlay window with 
encouraging text comments for people who started to fill out 
a form and then stopped. Friedman said his company’s 
platform led to a 15-percent increase in forms being filled 
out. 
 
There are a wide variety of competitors in web optimization, 
including Monetate, Optimizely and Adobe’s Target. 
Friedman said his platform is cheaper and easier to use than 
the higher-end tools and offers more user responses and 
machine learning than the lower end. 
 
Reactful can be used with any website, including ones built 
in WordPress, and is integrated with marketing platforms 
Marketo and Hubspot. A marketer can test the reactions for 
specific user behaviors via an overlay in the authoring tool, 
and then implement it through a line of JavaScript on every 
page or in the site header. Pricing starts at $79/month for 
sites with up to 30,000 unique visitors monthly. 

ODEON 'FIRST CINEMA 

IN EUROPE' TO LAUNCH 
CONSUMER CHATBOT 

We all know by now the scope of how consumers can interact 
with brands via chatbots is growing by the day, with more 
platform integration as well as smarter apps on the rise. 
 
Consumers can have their complaints handled, find out 
opening times, order a pizza and book an appointment via 
chatbot so far - but what about booking cinema tickets? 
 
This is the goal Odeon is trying to reach with its new Facebook 
Messenger chatbot, developed by social technology company 
Gruvi.  
 
According to Odeon, this is the "first major entertainment 
company to use such innovative technology in this way". 
 
Odeon customers can simply pop onto the brand's Facebook 
page and click 'Message' to start the chatbot. They're then 
asked for their location or what film they are interested in 
seeing and the chatbots finds out times and dates, allowing 
people to also book films through the chatbot. 
 
Queues may well become a thing of the past in cinemas, 
which get quite crowded around major blockbuster releases 
such as the upcoming Rogue One: A Star Wars Story.  
 
Online bookings will become much more simplified via 
chatbots, which generally are more user friendly than, for 
example, booking via a website as people are used to using 
chat interfaces on a daily basis. 
 
In 2015 Gruvi started collaborating with the ODEON cinema 
chain in the UK to promote the films screening in their cinemas 
through a series of social media-centric tools. The two 
companies are working together to further improve the 
customers’ experiences and engagement by creating solutions 
such as chatbots. 
 
According to Peter Waugh, head of digital and CRM at 
ODEON Cinemas: “We’re very excited to be the first cinema 
chain in Europe to offer our guests this type of innovative 
service.  
 
“With one billion users worldwide, Messenger is the perfect 
place to offer ODEON assistance. We’re always looking for 
new ways to give our guests a better service – and the chatbot 
will help us to answer a wide variety of questions and give a lot 
of information, while also allowing our guest service teams to 
concentrate on providing more bespoke assistance to other 
guests," he said. 





 Feature Article  .. 

What really counts- a look at 
content marketing 

By: Edmund Douglas The idea of content marketing is to deliver useful, 
relevant information to audience consistently. Content 
marketing does not directly entail selling of products. In 
fact, it is a means to enlighten prospective buyers about 
product knowledge.  
Content marketing has been hailed by many great 
people as the future of marketing. Without great content, 
there is hardly anything left. Good content is sought in 
many other kinds of marketing. Search engine 
marketing, Pay per click marketing, social media 
marketing; good content is crucial everywhere.  
Content marketing on the internet 
Traditional marketing has taken a step back. Many 
consumers are now adept at online surfing. Consumers 
are aware of irrelevant and inaccurate advertisements 
which pop up frequently on television etc. Many 
consumers have learnt to dismiss these. 
How is it different 
Content marketing is different from other marketing 
strategies. It involves communicating quality content on 
the brand website and not through social media 
channels. Content marketing also is not susceptible to 
viral networking common to social media networking.  
Content marketing focuses on bringing people to its 
website and then engages with them to lead them to a 
purchase. It keeps the interest of the consumers as 
priority by respecting their right to informed decisions. It 
helps to invoke an emotional response by delivering 
meaningful content.  
This content can trigger chances of virality provided it 
captures masses. Over time, with good quality content, 
loyalty and trust can be built. Content marketing is 
advantageous as it can be reproduced on blogs, articles 
etc. 
What it takes 
For content marketing to be effective, efforts need to be 
put in. It can be highly time consuming. It requires 
people who are able to produce meaningful content in 
interesting ways. A good sense of how to best approach 
the public is required. It is a challenge for a company to 
keep its product relevant and quality consistent. 
 

Content marketing is 

different from other 

marketing strategies. It 

involves communicating 

quality content on the brand 

website and not through 

social media channels. 

Content marketing also is not 

susceptible to viral 

networking common to social 

media networking. 

 



ATTENTION: Want to start your own high-ticket business? 

"Discover The Steps On How To Start Your Very 

Own Recurring Membership Site And Get Paid 

Month After Month" 

In This Course, You'll Find Out How To Get Started With Your Own Membership Site, How To Structure 

it, What Type of Content To Provide, Pricing And Much more  

Why Should You Create a Membership Site? 

Essentially, a membership site is a site that users pay to subscribe to. This normally works by first enticing the reader 

with some free content and showing them the kind of entertainment/information/value that you’re 

capable of providing. 

Once they’re hooked, you then make sure they know that they need to subscribe in order to gain access to your very best 

content and to get frequently updated.  So what’s so different about this? Well for starters, it means that you can much 

more easily convert visitors to paying customers seeing as they’re not having to put down a large amount of money 

and seeing as they know what they’re getting right away.  This means the money is recurring and much more 

predictable. 

 

Membership Authority includes the following: 

 The main eBook 

  FAST-ACTION BONUS #1: Checklist 
  FAST-ACTION BONUS #2: Resource Cheat Sheet 
  FAST-ACTION BONUS #3: Mindmap 

I'm delighted to have the chance to share this powerful guide with you, and I know you’ll be very happy with 

the results. The comprehensive and valuable insights you need to finally achieve online success!   

 Click Here Today   

http://membershipsiteauthority.com/
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“ 
  Quotable: 

 

“Computing is not about computers anymore. It is about 

living.” ~Nicholas Negroponte, Being Digital, 1995 

GGeeeekk  IIccoonn,,  AAccttoorr  aanndd  EEnnttrreepprreenneeuurr  FFeelliicciiaa  DDaayy  

oonn  WWhhyy  EEnntthhuussiiaassmm  WWiillll  AAllwwaayyss  WWiinn  

tthhee  DDaayy  
By: Nina Zipkin 

 
On screen, she’s come up against vampires, super villains, monsters and 
scientific phenomena gone awry. But for Felicia Day (Supernatural, 
Eureka, Dr. Horrible’s Sing-Along Blog), a writer, actor, producer and 
creator of the web series The Guild -- the biggest challenge and triumph 
of her career has been channeling her passions into a thriving company. 
Four years ago, Day founded Geek and Sundry, an online hub dedicated 
to pop culture and embracing all manner of geeky pursuits. Aimed at 
inspiring people who “dare to love the unconventional,” the site is 
frequented by over 4 million fans across its social platforms, and the 
company’s YouTube channel has more than 1.3 million subscribers and 
over than 200 million views. 

Day is no stranger to beloved cult properties, and 

one of her next projects will be the revival of Mystery 

Science Theater 3000, of which she is part of the cast 

and writing team. 

“I definitely feel 
like you have to 
have the initial 

enthusiasm. You 
have to be very 

excited about it and 
it needs to be 

personal enough 
that you can get 

through all the hard 

stuff.” 



Q: WHEN DO YOU 
FEEL THE MOST 
CREATIVE? 
A: I feel the most creative when 
I’m working out of joy, and I feel 
supported, and with other 
people around me, who are 
creating as well. When I was 
first starting The Guild, I wasn’t 
used to writing, and I had this 
idea that everything needed to 
be perfect and beautiful the 
minute you thought of it or 
you’re a failure. But I think the 
biggest lesson I’ve learned is 
that you just have to keep going 
and keep working and plowing 
through. 
It feels like running through 
molasses sometimes, but it’s 
worth it to try so you have 
something to work with versus 
being stuck forever and never 
getting what you want to say 
out. 

Q: HOW DO YOU 
MOTIVATE 
YOURSELF? 
A: I definitely feel like you have to 

have the initial enthusiasm. You 

have to be very excited about it and 

it needs to be personal enough that 

you can get through all the hard 

stuff. It’s never going to be easy, 

and especially onc 
A: I’ve turned all of my passions 
into a business and it’s served 
me well, but it’s also taken some 
of the passion out of it, because 
making a business out of 
something, you have to make it 
profitable, and you have to think 
about your passion in a different 
way. Sometimes it removes the 
excitement and the enthusiasm 
you had around those things. 
Before you make a career out of 

something, yes, you need the 

passion for the end result of it, but 

you also need a passion for the 

grind of it. Then if you’re willing to 

put up with the grind to get to the 

passion, you know you’re on the 

right track. 

 

Q: YOU HAVE A LOT 
OF DIFFERENT 
PROJECTS GOING AT 
ONE TIME. HOW DO 
PRIORITIZE YOUR 

TIME? 
 
A: The last six months I’ve 

tried to reevaluate how I work. 

It’s a compromise between 

balancing more than one 

thing, but not compromising 

the overall satisfaction of your 

work. I like to have one thing 

I’m fully focusing on, that I 

have an end goal, and I’m 

going to make myself finish. 

 

Then maybe I have a side 
project, that if when I get stuck a 
little bit, and I need to focus on 
something else, I have my next 
project there, and in a place 
where I can have fun. So when I 
really start that project, I created 
some things from freedom, not a 
deadline. 
 

I FEEL THE MOST 

CREATIVE WHEN I’M 

WORKING OUT OF 

JOY, AND I FEEL 

SUPPORTED, AND 

WITH OTHER PEOPLE 

AROUND ME, WHO 

ARE CREATING AS 

WELL. 

Q: REJECTION IS A 
BIG PART OF 
RUNNING A 
BUSINESS AND 

GENERALLY BEING IN 
A CREATIVE FIELD. 
CAN YOU TELL US 
ABOUT AN INCIDENT 
WHEN YOU NEEDED 
TO BOUNCE BACK 
AND WHAT YOU DID? 
  
A: Last year, I pitched a TV 
show that was so close to my 
heart and I believed in so much, 
but it just didn’t end up selling 
for a variety of reasons. I took a 
couple of months to step back 
and realize that I shouldn’t lose 
faith in it, it just wasn’t the right 
venue or place to do that story. 
But it isn’t as if I shouldn’t have 
tried. 

After I getting over it and 

focusing on new things, now 

I’m more educated as to what I 

want to do, versus basing my 

self-worth and my creativity on 

how other people judge it. 



Q: WHAT ADVICE DO YOU HAVE FOR 
SOMEONE WHO WANTS TO TURN HIS OR 
HER PASSION INTO A BUSINESS? 
 
A: I’ve turned all of my passions into a business and 
it’s served me well, but it’s also taken some of the 
passion out of it, because making a business out of 
something, you have to make it profitable, and you 
have to think about your passion in a different way. 
Sometimes it removes the excitement and the 
enthusiasm you had around those things. 
Before you make a career out of something, yes, 
you need the passion for the end result of it, but 
you also need a passion for the grind of it. Then if 
you’re willing to put up with the grind to get to the 
passion, you know you’re on the right track. 
 

Q: WHAT ARE YOU GLAD YOU DIDN’T 
KNOW BEFORE STARTING GEEK AND 
SUNDRY? 
 
A: I knew nothing about business. I wish I had 
focused more on the business earlier on versus the 
content. I can’t really blame myself because I was 
coming from a creator point of view and I thought I 
was going to make shows, but really it needed to be a 
business and needed to be all about the bottom line. 
I wish I had been brave enough to bring on more 
people earlier on to help out, because if you think you 
can take it on all yourself, you can for a small period 
of time, but six months, 12 months in, you’re going to 
burn out. And the one thing that will get you through is 
you not burning out. You’re the most valuable thing in 
your company -- don’t burn out by not delegating early 
enough. 

Q: WHAT IS SPECIAL TO YOU 
ABOUT BEING A FAN? WHAT GETS 
OVERLOOKED WHEN PEOPLE 
TALK ABOUT FANDOM? 

A: Fandom is not necessarily about the thing 
that you’re a fan of, but the connection you 
instantly create with another person. If I meet 
somebody at a party and they like Fallout, 
we’re going to instantly connect and have 
something to talk about. We’re not going to 
always talk about it, but that’s a way for us to 
know that we’ll probably get along. It’s a 
shorthand to friendship in a way, whether it’s 
online or offline. 
 
It’s a wonderful thing. It allows people to be 
themselves. To me, fandom is family, and it’s 
grassroots and it’s making things outside the 
norm, and celebrating people that don’t 
necessarily like what is mainstream.That’s 
what my interpretation of it is. That’s why 
when we do our content, we’re not trying to 
please everybody. 

I wish I had been brave enough to 
bring on more people earlier on to 
help out, because if you think you 
can take it on all yourself, you can 
for a small period of time, but six 

months, 12 months in, you’re 
going to burn out. 
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Did you 
know: 

You blink up to 20 times a minute? Well this is quite 
awesome…you only blink 7 times a minute when you’re 

using a computer! Must be all that concentration. 
? 

EXPERT INTERVIEW WITH 

JOHN CASHMAN ON HOW 

TO DO DIGITAL 

MARKETING RIGHT 

If you're a savvy small business owner, you 
understand how critical it is to have a website 
for your business. We are in the Information 
Age, after all. 
Of course, once you've launched the site, 
there's the problem of making sure it shows 
up in search and letting people know it's 
there. 
For insight on the importance of quality SEO 
and best practices for social media 
marketing, we turned to John Cashman, 
founder and CEO of Digital Firefly Marketing, 
which offers SEO, social media, PPC and 
various other web services. 
Before starting Digital Firefly 2011, Cashman 
was the chief operating officer at JAGTAG, a 
QR code company, and product manager at 
CMWare, which specialized in mobile 
streaming. He has a B.S. in biochemistry from 
California State University and is also a 

champion rower. 

“91.5 percent 

of people don't 

do beyond the 
front page of 

search results 

and 32.5 

percent click on 
the top result.” 





 

 

Warning: If You Want To Continue Beating Your Head Against The Wall With Totally 

Oversold And Dated Resale Rights Products, Then This Just May Not Be For You...But If 

You're Finally Ready To Grab Brand New Smoking Hot Products With Real Exclusive Rights, 

Then...  

 

"Prepare To Rake In **Enormous** Profits While Ravenous 

Customers With Cash In Hand Stampede To Your Site, 

Hungry To Buy Your Brand New, In-Demand, Sizzling Hot 

Products...All Without You Having To Lift So Much As A 

Finger!" 

5 Brand New MRR Products Every Month ! 

Fairytale? Not A Chance...This Is Your Shot At Lazy Money So You Better Act Fast! 

Everything has been done for you and there has been no stone unturned. All of the products in this 

package come with a digital download format of the completed product, a professionally written 

sales letter, and professionally created graphics, and more! 
Each month you're getting 5 new products, and at $97 value each, that adds up to a 

combined total value of $485. That's not pie in the sky. Nope, those are very realistic numbers, 

perhaps even a touch on the conservative side.  

You're getting Resale Rights, 100% of the Profits, and an Exclusive License!  

All for  95% OFF today. Hurry space is limited! 

http://www.bestmasterresellrights.com/
http://www.bestmasterresellrights.com/
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Here he helps us get our feet wet in 
the world of SEO and digital 
marketing: 

 

What brands do you think are 
doing digital marketing right? 
 

Nike is doing digital marketing better 
than anyone right now. 
 

What do you think are some of 
the biggest mistakes 
businesses make when creating 
a website? 
 

Some of the biggest mistakes we see 
are when people use proprietary 
management systems, which usually 
aren't in compliance with how Google 
wants to index a site and/or they 
aren't very configurable, making it 
harder to dial in a site for search. 
Using open source content 
management systems 
like Drupal or Wordpress can save a 
company a ton of money in licensing 
fees and make their site very 
configurable for search, social media, 
ecommerce and allow for easy 
internationalization and the ability to 
display beautifully on mobiles and 
tablets. 
 
The second biggest mistake is the 
creative gets in the way of 
functionality. We have seen some 
beautiful sites that couldn't be 
indexed by Google. They end up 
being only 10 pages and they are 
absolutely stunning but they don't 
have the plumbing installed to make 
them discoverable by Google. 
 

What types of content can offer 
a small business the most bang 
for their buck? 
Multimedia is one of the best. 
Paying a graphic designer to do a 
simple infograph that you can 
share via Pinterest, Visual.ly or 
Facebook can bring a firm a lot of 
awareness at a very small charge. 
Video can be also very effective. 
Using an iPhone and Final Cut 
you can easily create how to 
videos that can be embedded on 
blogs for people to discover. 
How can a business on a tight 
budget develop great, 
shareable content? 
Hire a freelancer. There are a ton 
of really creative folks either still in 
school or on places like eLance or 
odesk who can do the work. But 
before any business hires 
someone, they need to have a 
very clear idea on what they want 
the content to say. They should 
spend some time writing up an 
outline for the video, blog or 
infograph so the freelancer has a 
very good idea of what you want 
them to create. Secondly, that 
piece of content should map to the 
sales funnel. A blog or infograph 
is not going to create sales. It will 
create awareness. A coupon or 
targeted e-mail might be better off 
driving sales, so the business 
owner needs to understand their 
own needs and funnel before 
embarking on creating content so 
they can measure success. 

Why is SEO important? 
What are some good 
resources for a business 
on learning about SEO 
strategies? 
Google is pretty much the 
yellow pages of the Internet. 
People use it to find products 
and services. SEO is the 
process of getting a website 
ranked higher in the Google. 
It's important because 91.5 
percent of people don't do 
beyond the front page of 
search results and 32.5 
percent click on the top 
result. Getting on the front 
page for a particular search 
can drive tons of traffic to a 
website that is intent on 
buying your product because 
they are already searching for 
it. 
Some of the best resources 
on the web for SEO are 
Hubspot and Moz.com. Any 
business who wants to start 
with SEO should download a 
number of free ebooks so 
they can understand how 
search works, how SEO 
works and get the basics 
before trying it themselves or 
engaging a SEO firm. 

https://drupal.org/
http://wordpress.com/
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marketing? 
Be yourself. I have seen too many times people try 
and become a brand persona and you should really 
just be yourself. Social media is really like going to 
cocktail party. You don't go to a party and all of a 
sudden become a different person, nor do you sell 
right out of the gate. You talk about your job, how 
Fridays are awesome, fun things that happened, 
things you like, etc. Social media should be the 
same. 
 
The second best practice you can get into is 
scheduling. You should take an hour and write out 
your posts for the week and then schedule them in 
Facebook and Twitter. Facebook has a scheduling 
tool and you can use TweetDeck to schedule 
tweets. This will help make sure that your social 
media is constantly updated. 
 
Make sure you put links into your status updates. 
Facebook users will click on links and bring people 
to your site. However, don't just put up links with no 
context. Take a moment to tell people why you are 
sharing your link. 
 
Build an audience through Facebook ads. Unless 
you are known brand, it's very hard to build an 
audience on Facebook. For as little as $5 a day 
you can create Facebook ads that let people who 
have interests in your products know about your 
page and "like" the page so they are part of the 
Facebook audience. 
 
 
 

 
What are the most common mistakes 
you see businesses making in regard 
to social media marketing? 
The biggest mistake we see is people starting 
out with good intentions and then just stopping. 
This can happen as their businesses and 
personal lives get in the way, but it can drive a 
lot of traffic to a site so it needs a commitment 
from the business. The second biggest mistake 
is being overly sales-y. If we continue to use the 
cocktail party metaphor, selling stuff on social 
media is like going into a cocktail party and 
yelling about your product. You need to engage 
first, provoke interest and then have people buy. 
 
 

 
What advice do you have for creating 
a positive online reputation? 
Don't do bad things. It's really that simple, if you 
have a business that has good service and a 
good product and will get positive reviews. If you 
try and rip people off, or your product is full of 
bugs, you will hear about it online. In order to 
keep your reputation positive, you need to make 
sure you monitor it. Two easy and free ways to 
do this are to set up Google News alerts on your 
brand and set up a Twitter search on your brand 
as well. If there are negative reviews, address 
them politely and try and find the root cause so 
the reviews can improve. Over 70 percent of 
consumers will consult reviews online before 
buying a product, so maintaining a positive 
recommendation online is important to 
increasing sales of your product. 
 

Don't do bad things. It's really 
that simple, if you have a 
business that has good 

service and a good product 

and will get positive reviews.  



 

 

Dear Online or Offline Business Owner,  
 

I am about to disclose an important piece of information that will enable you to boost 
your business and leave your competitors far behind.  
 
But first, let me ask you two simple questions:  

 
 

 

 

 

Look at astonishing stats:  

 

 

 

 

 

 - The average amount spent by each consumer is expected to rise from $1,207 per 
annum to $1,738 per person. 

With over 85% of searches for products and services happening online, the 

growing relevance of eCommerce can’t be taken for granted  
http://ecommercemadeeasytraining.com/ 

e-Commerce is growing like never before! 

You would be amazed to know a proven and tested system 

to easily and quickly create a profitable online store, and 

boost your profits in a hassle free manner.  

  

 

 

- Are you still trying to sell your products and services 

physically?  

- Have you spent a lot of money and time, but 
never achieved your objective?  

Be honest!!! Are you actually achieving your 
desired goals? … are you saying NO? (it’s o.k.) 
 

- U.S. Online sales will be $523 Billion by 2020  

- E-Retail spending to go up by 62% this year  

- 51% of U.S. consumers plan to do most of 
their online shopping at Amazon.com  

- eCommerce salaries in the UK have increased 
by over 14,000 euros in 2015, and by the end 
of 2016, grew by more than 3,000 euros. 

Get Your copy of your “eCommerce Made Easy” Training Guide. Be ready 

to apply these really easy-to-follow strategies right away before your 

competitors do! 

Click Here to Start Today 

http://ecommercemadeeasytraining.com/
http://ecommercemadeeasytraining.com/


"Discover How To Start, Build and Launch 

Your Own Digital Product Business Without 

Breaking The Bank..." 

Find Out How To Create Your First Digital Product For Sale And Start 

Getting Sales On Autopilot! 
 

 
 
 
 
 
 
This is the ultimate guide to How To Launch a Digital Product Business! You'll 
discover all the steps, tools and resources to help you become a successful digital 
marketer!  

Get your copy today! 
 

 

 

 

What you'll discover in this eBook: 

 You'll have an idea for the type of digital product 

you want to create and what the strengths and 

weaknesses of each option are 

 Understand what makes digital products sell and 

how you need to design your creation in such a 

way that people will be eager to buy it 

 Know how to quickly and cost effectively create 

the type of digital product you want 

How to create a potential hot-selling eBook  

  Know how to alter things like price, cover image and 

more in order to optimize your sales 

  Understand how to drive more traffic to your landing 

page using SEO, PPC, e-mail marketing and social media 

  Understand affiliate programs and tools like JVZoo, 

ClickBank and WSO Pro 

  Know how to build an army of affiliate marketers 

who can drastically increase your sales and profits 

   ...and much, much more! 

 

http://www.howtolaunchyourdigitalproduct.com/
http://www.howtolaunchyourdigitalproduct.com/
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STRATEGIES TO THE RESCUE 
- INTERNET MARKETING 

STRATEGIES 

Internet Marketing has its fair share of 
positive aspects. It has favourable results 
for the business organization in terms of 
increased consumer base, lower costs 
and recognition of the brand. 

There is no doubt when I quote that the 
internet has become an important part of 
everyone’s life. 

The marketers carrying out Internet 
Marketing should use this simple fact in 
order to garner consumer’s attention. 
There are simple strategies involved in 
Internet Marketing, which has proven to 
work for n number of organizations. 

Importance of Internet Marketing 

Internet Marketing is important for varied 
reasons that help business organizations 
garner a wide consumer base. Internet 
Marketing is an improvised version of 
advertising. It has managed to change 
the process of marketing with the ever 
changing trends of consumers all around 
the globe. 

Strategies for Successful Internet 
Marketing  

These are few of the many simple steps 
or strategies that enable organizations to 
gain recognition and a brand name for 
their products and services alike. 

1. Be on the top when it comes to Search 
Engines. There are varied techniques for 
the same that must be employed by 
business organizations. 

2. Web designing is an important 
process that must be effectively 
employed by the business organization 

Try to make the 

website or blogs 

more interactive. 

The users would 

feel a sense of 

belonging and the 

business 

organization can 

find out about the 

user’s 

preferences. 

 

3. Email Marketing must be 
optimized with exclusive discount 
offers, suggestions of new 
products based on consumer’s 
purchase history. This procedure 
must be mastered effectively by 
business organizations. 

4. Try to make the website or 
blogs more interactive. The users 
would feel a sense of belonging 
and the business organization 
can find out about the user’s 
preferences. 

5. Be constantly on the web. This 
includes constant press releases, 
exclusive contests and certain 
giveaway contests on the website 
coupled with discount offers for 
consumers. 

These are just a few of the many 
Internet Marketing strategies that 
a business house can adopt in 
order to garner the consumer’s 
interest. 

 

By: Dave Steele 
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INTERNET MARKETING: 

CONTENT WRITING 
By: Lynn Gordon 

Internet marketing is synonymous with content 
writing. Content writing can be considered an art in 
itself. Though it seems extremely simple, it most 
definitely isn’t so. Especially creating the content that 
is meant to go on your promotions, website and 
advertisements is an extremely difficult affair.  
 
This is because in most cases you are required to do 
many things within a few lines- from introducing your 
good, to stating its pros, its attributes, its USP, etc. 
while keeping the potential client base hanging on 
every word.  
 
You have to remember that the people you are 
reaching out aren’t obliged to read every word you 
have put out on the internet. You are the one who 
has to compel to read up the matter you have 
provided and thereby develop a sustained level of 
interest. 
 
Your content is the very first way by which you 
interact with the client base and trust me when I say 
they will judge you by the very first sentence that they 
read. And if they don’t like it, they will not take the 
trouble to read the rest, no matter how wonderful it is.  
 
So there are a few pointers that should be taken 
of: 

 Keep the content interest and intriguing. 

 Special emphasis to be given to the 
beginning of the matter. Start and end on a 
high note. 

 Mention your product a couple of times, 
because it is ultimately product placement 
that you need. 

 Use simple words. No one has the time or 
the inclination to open a dictionary. 

 Keep the tone conversational. Use the 
language which your targeted audience uses. 

 Make it as short as possible. Use as many 
paragraphs as possible. Nobody likes 
reading the dense material. 

 Eliminate unnecessary words and avoid 
repetitions. 

 

 Keep the sentences 

short and curt. Take 

an example: 

So say yes to XYZ, 
because it is XYZ that will 
give you an edge and make 
you stand out of the crowd 
which we all know is what 
really counts when it comes 
to leaving an everlasting 
mark in your chosen field. 
 
Compare this to- 
 
XYZ gives you an edge and 
makes you stand out from 
the rest. It is easier to leave 
your mark and impress the 
right people. So, give 
yourself a chance, and go 
for XYZ! 
 
I think I have made my 
point. 
 

Special 
emphasis 

to be given 
to the 

beginning of 
the matter. 
Start and 
end on a 

high note. 

 



Finally, A Bunch of Great FREE 

Help!  

No more Paying For Products That Don't Deliver 

Results!  

Get Everything You Need To Know To Start A Wildly  Successful 

Home-Based Internet Business!  

 Search Engine Optimization      

 Affiliate Marketing                    

 Viral Marketing 

 Joint Ventures 

 Blogging For Cash 

 Social Networking 

 And More! 

 Get The Facts - What It Takes To Make Money Online Today!  

 

  

 

http://webproductsreview.com/
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 Many of the Tandy TRS-80 Model I computer games were 
designed so that an AM radio next to the computer could be 

used to provide sounds because it radiated so much 
interference.  

You want it 
Go on splurge – you deserve it.  It’s time to 

spend your hard earned cash. 

 

THESE  VIBRATING  ALARM 

EARPHONES  MAKE SURE 

YOU  WON’T RUN  LATE 

ADATA SD700 3D NAND 

Rugged External SSD 

HUAWEI FIT IS A BRAND 

NEW SMARTWATCH 

Listening to music as you’re falling asleep can 
be a great way to relax your mind and body. 
The only problem is that when we’re tired and 
on public transit, listening to music can lull us 
to sleep and make us miss our stop. This can 
set you back 10 minutes or several hours 
depending on how long you’re asleep, which 
is obviously going to add a level of difficulty to 
how the rest of the day will play out. 
 
If you need a little help coming to attention 
with earphones in, these Vibrating Alarm 
Earphones will help you out a great deal. They 
work like regular earphones in that you can 
listen to your music or podcasts like normal, 
but you can set a timer so that the buds will 
vibrate in your ears to bring you back to 
reality. There are even three different vibration 
settings so that you can find a level strong 
enough to wake you up. 
 
There is the timer mode, as well as an alarm 
mode for those who want to use these for 
sleeping or in the office. They have a 10.5mm 
driver, TN monochrome LCD display, and use 
4 AAA batteries. You should be able to hook 
in your smartphone or music player, as not 
being able to would make these awfully 
expensive at $127 a pop. Even then, this is a 
pretty pricey gizmo when you could just set an 
alarm on your phone with regular earphones 
in. 

Sporting a stylish design as well as standard band 
sizes which allow you to easily swap them out for 
a customized look depending on the situation, the 
Huawei Fit will be equipped with a rugged, always-
on LCD touch screen display that ensures you will 
be able to check out important information at a 
glance. Some of these information include time, 
steps, and heart rate, and you can also switch 
between preset dial styles. The time shown on the 
Huawei Fit will always remain visible even in the 
presence of strong light, courtesy of the reflective 
and backlit display that is controlled by an ambient 
light sensor. 

Cyndr Sentry is the first infrared motion-sensing 
device for your personal work or game space. The 
software that comes with Cyndr Sentry lets you set an 
audio or visual alert on your computer, or even pull up 
a predetermined application when motion is detected. 
 
There are many challenges when it comes to 
designing and manufacturing a product like Cyndr 
Sentry. Supply issues and manufacturing delays are 
not uncommon, and technical and design challenges 
can and do arise. In order to keep these risks from 
impacting our delivery date and product, we’ve forged 
strong relationships with suppliers and manufacturers 
so we can confidently mitigate most concerns. We’ve 
also vetted the design and production process to 
ensure an accurate and smooth estimated 
development and delivery timeline. 

CYNDR SENTRY – INTRUDER 

DETECTION FOR YOUR DESKTOP 

ADATA Technology a leading manufacturer and 
supplier of high performance DRAM, NAND Flash 
products, and mobile accessories has today unveiled a 
new addition to their range of external SSD solid state 
drives, with the launch of the ADATA SD700 Durable 
External 3D NAND SSD. 
 

http://www.coolest-gadgets.com/  

http://www.coolest-gadgets.com/  

http://www.geeky-gadgets.com/ 

ADATA has created the SD700 to provide a rugged enclosure that has been tested to IEC IP68 
standards allowing it to be dust-tight and operate normally even submerged in 1.5m of water for 60 
minutes. 
 
The SD700 uses a USB 3.1 Generation 1 connect and is plug and play compatible with Windows, Mac 
OS, Android devices providing up to 440MB/s read/write speeds and is available in either 256GB, 
512GB, and 1TB storage capacities. 

 

http://www.geeky-gadgets.com/  

http://www.coolest-gadgets.com/
http://www.coolest-gadgets.com/
http://www.geeky-gadgets.com/
http://www.geeky-gadgets.com/
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10 POWERFUL 
MARKETING STRATEGIES 

By: Rufus Hopkins 
With everything being digital, it is 
important that your business 
promote its website on digital 
platforms as well. This can help 
you achieve more customers and 
enhance branding as well.  
 
There are 10 marketing strategies 
you should consider: 
 
• Establish a web promotion 

plan and an effective web 
design as well as development 
strategy. First you have got to 
develop a website that’s 
effective and user friendly. 
Once it has been tested for 
functionality as well as design, 
you should come up with a 
promotion plan that will give 
you your desired output. 

 
• Improve your ranking in major 

search engines and develop 
good SEO techniques. Make 
sure your content for SEO has 
appropriate keywords but 
make sure you do not repeat 
keywords too many times or 
else your page/site will be 
penalized.   

 
• Implement e-mail marketing to 

target potential customers, 
loyal customers and to 
generate more leads. E-mail 
marketing is very effective and 
keep customers updated about 
company products, services 
and endorsements. 

 
• Dominate your marketing 

niche with associate programs. 

 
• Ask your marketing strategist 

to test your site and 
promotional plan on a 
sample before launching it to 
the general public. Other 
than that, take feedback from 
people on the design, 
functionality and UI of the 
site. 

• Have a responsive e-mail 
feedback form from loyal 
customers and potential 
customers. 

• Publish articles  and blogs 
regularly to keep your 
customers glued to your site. 
The more informational, 
short, snappy and crispy 
your content (blogs and 
articles) the better your 
response rate will be. 

• You should write and publish 
press releases to keep your 
audience in the loop of your 
products, brand or company. 

• Interact with customers and 
create networks with them 

• Make your site or page more 
interesting by hosting events 
and contests. The more you 
try to expose yourself, the 
better the chances of you 
being noticed and the more 
chances of you getting more 
recognition by potential 
customers. This way more 
traffic will be driven on your 
site and you get to land more 
leads. 

 

MAKE SURE YOUR 
CONTENT FOR SEO 
HAS APPROPRIATE 

KEYWORDS BUT 
MAKE SURE YOU DO 

NOT REPEAT 
KEYWORDS TOO 
MANY TIMES OR 

ELSE YOUR 
PAGE/SITE WILL BE 

PENALIZED. 

 



      TTiirreedd  OOff  FFaadd  DDiieettss  AAnndd  EExxeerrcciissee  PPllaannss  TThhaatt  AArree    

            EExxppeennssiivvee  AAnndd  JJuusstt  DDoonn’’tt  SSeeeemm  TToo  WWoorrkk??  

Pay Attention… Because You’re About To Discover 

A Complete Training Guide  

Introducing:  

TTThhheee   FFFuuunnnccctttiiiooonnnaaalll   SSStttrrreeennngggttthhh   GGGuuuiiidddeee………   

 

For the Whole Story go here: 

http://www.functionalstrengthnow.com 

 

http://www.functionalstrengthnow.com/
http://www.functionalstrengthnow.com/
http://www.functionalstrengthnow.com/


 

BONUS!  

Discover The 7 Secrets To Achieve 

Anything You Want In Life... 
***Limited Time Only: Grab This FREE Gift Now!*** 

 

These 7 Secrets Will Enable You To... 

 Discover the Foundational Meaning of SUCCESS  

 Demonstrate PASSION and PERSEVERANCE for long-term goals  

 Learn the untold secrets on how to create the life you TRULY DESIRE  

  IT’S FFRREEEE … CLICK HERE to get yours! 

 

http://moneyandwealthexposed.com/


advertise in MWM 

http://makingwebmoney.com >> 

MWM 34 

 Full page, Half page, 1/3 page, 2/3 page, 1/4 page, 2 page spread 
 
Please contact us at http://makingwebmoney.com  to book your advertising slot,  
We will match your ad size buy x 2  with Article Space about your product.   
 

or you can book via support here:  support@makingwebmoney.com  
 

 

*Your ad will remain in the FREE digital back issue available from our website for perpetuity 
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> Books, Courses, Software, Tools and 

other Resources to help you succeed 

online. 

 Allow visitors to instantly contact you via 
the feedback button (with custom fields, 
automatic screenshots) 

 Run personalized push notifications 
(offers, announcements, coupon codes 
etc.) based on visitor's behavior on the 
site & Upsell 

 Multiple themes, advanced targeting 
rules, exit intent popups, full 
customization, Google analytics 
integration 

 The sharing tool with highest 

conversion rate 

 Easily customizable, no coding 

skills needed! 

 Track what products or pages are 

getting more shares 

WhatShare 
Developed by Greapps 

Feedback & Push 
Notifications - VisitorEngage 

Developed by VisitorEngage 

Hug Your Haters is the first customer 
service and customer experience book 
written for the modern, mobile era. 
 
Technology has evaporated the 
barriers of complaint. With smart 
phones and always-on Internet 
access, consumers complain more 
often and across more channels, many 
of them public. This requires a 
completely new system for instantly 
finding, evaluating, and addressing 
these complaints. 
  
Jay Baer and Edison Research 
conducted a landmark study of more 
than 2,000 consumers and found that 
not all complainers ("haters") are 
created equal. In fact, there are two 
vastly different categories of haters: 
Offstage Haters and Onstage Haters.  
 
The book includes The Hatrix, a 
detailed examination of the differences 
between these Offstage and Onstage 
haters. The book reveals: 

 How, where and why people 
complain (by demographic 
and by channel)  

 How and when consumers 
expect a response when they 
complain 

 The advocacy impact of 
answering (or ignoring) a 
customer 

 Differences in complaint type 
and expectations by industry  

 

Hug Your Haters: How to 
Embrace Complaints and 

Keep Your Customers  
By Jay Baer 

Understanding Digital 
Marketing: Marketing 

Strategies for Engaging 
the Digital Generation  

By: Damian Ryan 

The world of digital media is changing 
at a phenomenal pace. Constantly 
evolving technologies are 
transforming not just how we access 
our information but how we interact 
and communicate with one another on 
a global scale. Understanding Digital 
Marketing is a practical, no-nonsense 
guide to web-marketing, the rules of 
new media and researching the new 
generation of digital consumers. 
Clear, informative and entertaining, it 
covers key topics such as search 
marketing, social media, Google, 
mobile marketing, affiliate marketing, 
email marketing, performance 
marketing, customer engagement and 
digital marketing strategies. 
 
One of the best-selling books in the 
industry, this fourth edition of 
Understanding Digital Marketing has 
been thoroughly revised with more 
information, fresh examples and case 
studies, and the latest developments 
in the industry. Complete with in-depth 
insider accounts of digital marketing 
successes from internationally 
recognised brands and digital 
marketing campaigns, it is essential 
reading for both practitioners and 
students alike. 

 

http://www.amazon.com/gp/product/1101980672/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=1101980672&linkCode=as2&tag=marketingtoda-20&linkId=L6RRTQKNM2H4MCHJ
http://www.amazon.com/gp/product/1101980672/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=1101980672&linkCode=as2&tag=marketingtoda-20&linkId=L6RRTQKNM2H4MCHJ
http://www.amazon.com/gp/product/1101980672/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=1101980672&linkCode=as2&tag=marketingtoda-20&linkId=L6RRTQKNM2H4MCHJ




  

http://turboinstantmemb

ershipbuildersoftware.co

m/ PPPrrrooottteeecccttt   YYYooouuurrr   DDDiiigggiiitttaaalll   PPPrrrooopppeeerrrtttiiieeesss   &&&   MMMaaannnaaagggeee   MMMeeemmmbbbeeerrrsss   IIInnn   JJJuuusssttt   AAA   

FFFeeewww   CCCllliiiccckkksss   

"Membership Builder & User Management Software 

Stops Your Password-Trading Thieves Dead in Their 

Tracks!" 

PLUS This Amazing Solution Makes it EXTREMELY Easy for YOU to Run a Password-

Protected Membership Site… Even if You Don't Know PHP from a Bar of Soap! 

TTuurrbboo  IInnssttaanntt  MMeemmbbeerrsshhiipp  

BBuuiillddeerr  
 

A simple way to lock up your member's area and let 

your members - and only your members - access the 

password-protected part of your site… 

It's So Easy, You'll Have Your Site Up and Running 

In LESS Than FIVE Minutes! 

 

 

 

Get this simple yet powerful, secure 
and affordable software for running 

your password-protected membership 
sites! 

CLICK HERE NOW  

http://turboinstantmembershipbuildersoftware.com/
http://turboinstantmembershipbuildersoftware.com/
http://turboinstantmembershipbuildersoftware.com/
http://turboinstantmembershipbuildersoftware.com/
http://turboinstantmembershipbuildersoftware.com/
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http://www.youtube.com/watch?v=RSkWqI7M3Ts http://www.youtube.com/watch?v=6t6ba6Cj690 

http://www.youtube.com/watch?v=rzEuURaTiZ

U 
http://www.youtube.com/watch?v=h5GQm55c

cTk&feature=related 
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http://www.youtube.com/watch?v=0CaUcIwPsH8 http://www.youtube.com/watch?v=EYN1BjtZ6nc 

http://www.youtube.com/watch?v=RSkWqI7M3Ts
http://www.youtube.com/watch?v=6t6ba6Cj690
http://www.youtube.com/watch?v=rzEuURaTiZU
http://www.youtube.com/watch?v=rzEuURaTiZU
http://www.youtube.com/watch?v=h5GQm55ccTk&feature=related
http://www.youtube.com/watch?v=h5GQm55ccTk&feature=related
http://www.youtube.com/watch?v=0CaUcIwPsH8
http://www.youtube.com/watch?v=EYN1BjtZ6nc
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Internet Marketing has taken over by a storm. Be it medium or large-scale businesses, everybody is relying on the internet to 
promote their marketing ideas. Global reach, hassle free, 24*7 availability and multitasking are only a few of the advantages of 
internet marketing. 
 
Demand for Internet Marketing 
 
Internet Marketing has now become an indispensable part of every corporate company and self-employed business person. The 
entire world has become tech-savvy and spends a huge part of their schedule over the internet.  
 
People from all across the world of different age groups and social and cultural background are available over the internet. 
Thus, by making promotional and marketing offers over the internet can enhance a marketer’s reach, prospect base, and sales 
and thus profit by a great deal.  
 
The advertisement will reach to the consumers by a myriad of online tactics such as email marketing, pop-up ads, web marketing, 
social media such, video-sharing sites, mobile phones, blogs, etc.  
 
Perks of Using of Internet Advertising 
 
As the internet lets you connect to a large proportion of buyers this, in turn, helps you up your sales. Internet marketing has a lot 
of benefits attached to it. Some of them are listed below: 
 

 Cost Effectiveness: Less capital revenue.  
 

 24/7 marketing service is available 
 

 Can attend to millions of customers 
 

 Even months after the campaign released, marketers and advertisers can take advantage of the residual effect of online 
advertising. 
 

 You can reach out to the global market anytime and from anywhere.  
 

 There are various which you can use to save time by promoting your marketing ideas over the internet such as display 
ads, blogs, etc. 
 

 The era of exchanging and losing business cards are gone now as you can follow-up on your customers by sending them 
emails about any latest sale.  

How to Enhance Your Selling Skills 
You can easily become the most valued merchandise by providing special coupons, great discounts, gift cards, easy and hassle 
free home delivery options, keeping buyers updated, using catchy and relatable slogans online. 

 

 

 

HOW TO MAKE 

INTERNET 

MARKETING WORK 

FOR YOU 

By Cesar Terry 



              

Don't miss this INCREDIBLE opportunity 
Because every smart business builder needs great content! 

As a 'Lifetime Platinum' member of Automated List Profits you'll be among the elite in 
marketing who can effortlessly build targeted mailing lists BURSTING at the seams with 

hungry and loyal buyers. 

 

http://jvz1.com/c/2777/30965
http://jvz1.com/c/2777/30965
http://jvz1.com/c/2777/30965
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EXPERT INTERVIEW: KIMBE 

MACMASTER OF VIDYARD ON BEST 

PRACTICES FOR VIDEO MARKETING 
By: Jessica Lunk 

Kimbe MacMaster is a Content Marketing 
Manager at Vidyard, the video intelligence 
platform. She loves all aspects of content 
marketing and has a special place in her heart 
for using video to drive real business results. 
We recently caught up with her to learn why 
video is so important to a brand’s marketing 
strategy and how businesses can do it better. 
Here’s what she had to say: 
 
HOW IMPORTANT IS VIDEO TODAY TO A BRAND’S 
MARKETING STRATEGY? 
 

Video is a critical component of any brand’s 
marketing strategy mainly because it’s the 
medium your buyers are craving. More than 72 
percent of buyers are watching video 
throughout the entire path to purchase and 
nearly 50 percent are watching 30 minutes or 
more of video content. If you’re not producing 
video content, then you’re not meeting the 
content requirements of today’s video-hungry 
buyers. And they’ll probably go somewhere else 
to find it. 
 
That being said, using video is about more than 
simply pumping out content in video form on the 
regular. Today’s high-performing, modern 
marketers have built a video marketing strategy 
into their greater marketing plans. They’re using 
video content strategically throughout the entire 
funnel by tailoring different content to different 
personas, using video to increase brand 
awareness, educate prospects, and lead buyers 
down the next steps in the sales funnel. 
 

If you’re not producing video 

content, then you’re not 

meeting the content 

requirements of today’s video-
hungry buyers. 



WHAT MAKES VIDEO SUCH A USEFUL TOOL? 
 
First off, video provides both audio and visual stimulation, which 
automatically makes it more engaging for audiences than other content 
mediums. Video reels viewers in and can communicate compelling stories 
and evoke emotions stronger than text-based communications like blogs or 
whitepapers. And we all know that stories and emotional connectivity are 
the keys to building strong relationships with your prospects and 
encouraging interest in your company. 
 
Plus, video’s linear nature makes it extremely useful for tracking content 
success and even individual viewer behavior. With a video, you can see 
how long people are watching for or if they’re dropping off, allowing you to 
identify problem areas in your video content. (Bet you can’t do that with 
your latest ebook!) Similarly, you can track individual prospects if you’re 
using a video platform in conjunction with a marketing automation platform 
to see things like who’s clicking which video links and then ultimately 
sending them new content (or over to sales!) based on the video content 
they’re most interested in. 
 

WHAT TRENDS HAVE YOU OBSERVED IN HOW VIDEO IS BEING 
USED FOR MARKETING RIGHT NOW? 
 
When video first came into marketers’ toolkits, it was generally in the form 
of high-production videos for limited use cases. Most frequently, it was 
created to describe their company overall on their home page or to 
generate brand awareness. 
 
As brands realized the power of video more and more and recognized the 
need for more content without the Hollywood production, companies started 
developing more in-house production teams. They also began to use video 
throughout the funnel to generate more leads, score those leads, and help 
nurture buyers towards the purchase decision. 
 
Now, the latest trend is personalized video. This isn’t just video that is 
created for unique personas, but videos that speak to one specific 
individual. With personalized components like a name, email address, 
company, job title, etc. right within the video, marketing organizations are 
using personalized video to connect one-on-one and increase engagement. 
 
HOW CAN BRANDS MEASURE THE EFFECTIVENESS OF THEIR 
VIDEO CAMPAIGNS? 
 
Measuring video success is about so much more than view counts. If 1 
million people viewed your video, but no business was generated from it, 
was that a success or not? I mean, it does depend on your goal for the 
video, but generally speaking, you’d hope to be influencing some sort of 
leads, pipeline, or revenue. 
 
The top three metrics I would recommend for measuring the effectiveness 
of your video campaigns are: 
 

 Attention span: how many of your viewers are watching your video all 
the way through? 

 Influencing the next step: how many viewers took the next step after 
your video (clicked the in-video CTA, filled out the form, etc) 

 Video views influencing MQLs, SALs, and won deals: do prospects 
who watch this video ultimately convert? 

 

WHY IS IT IMPORTANT THAT BRANDS 
MONITOR THE EFFECTIVENESS OF THEIR 
CAMPAIGNS? 
 

We call the approach of publishing videos and 
hoping for the best the “post and pray” approach. 
This isn’t what you want to aspire to. What if you 
spent months getting a video campaign ready 
and out the door, only to find out that it is 
underperforming on its lead generation goals? 
You’d want to know that. Especially if the video 
your team produced in three days has 
contributed more to pipeline than any other video 
so far. If you had access to this information, you 
could produce more of the second videos and 
less of the first. You’d have (a) more leads and 
(b) more time! 
 
There is no reason we shouldn’t all be measuring 
the effectiveness of our campaigns. It’s the bread 
and butter to building a successful marketing 
organization. Gone are the days of “we’ll do it the 
way it’s always been done!”. 
 

WHAT DO YOU THINK ARE THE MOST 
COMMON MISTAKES OR OVERSIGHTS 
ORGANIZATIONS MAKE WHEN USING VIDEO 
FOR MARKETING? 
 
The biggest thing I would say we see 
organizations forgetting about is utilizing the data 
that’s available for individual viewing behavior. 
There’s so much information accessible that can 
help you better understand your leads and who’s 
consuming what video content, which ultimately 
paints a clearer picture of who’s more qualified to 
buy. 
 
WHY IS PERSONALIZATION SO IMPORTANT 
FOR VIDEO MARKETING? 
 
Every single person (and even their dog, at this 
point) receives so many marketing messages 
every day. So many messages that our attention 
span is actually shrinking partly because of this. 
Connecting one-to-one with your audience is 
really the best way to capture – and keep – their 
attention. And doing so with video adds that extra 
boost since it’s already a preferred medium. 
 
WHAT CAN BRANDS BE DOING TO 
PERSONALIZE THEIR VIDEO MARKETING? 
 
Utilize a personalized video service that 
automates the personalization process (we offer 
this at https://www.vidyard.com/personalized-
video). On top of being able to customize certain 
aspects within your actual campaign videos, you 
can use personalized thumbnails to get prospects 
to view your videos. For example, using a 
personalized thumbnail within an email can 
increase click-through rates by four-and-a-half 
times. 
 



 

 

For The Next 12 Months, I Will 
Show You Step-By-Step How To 
Implement 12 Channels To Draw 
Targeted Visitors To Your Site. 

 

See It All Here 

 

http://amassivetrafficblueprint.com/
http://amassivetrafficblueprint.com/
http://amassivetrafficblueprint.com/
http://amassivetrafficblueprint.com/
http://amassivetrafficblueprint.com/
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for all your gift giving needs… coming soon 



If your products are great, there will be an automatic unpaid 
publicity on social media by happy customers, so don’t forget 

your main task- create quality products. 

 

 Feature Article  .. 

 
Let us admit it, in today’s age there is no alternative to Internet Marketing. I mean just think about it. The internet hasn’t 
split the world into two but has created an alternate dimension to the real world, which is called the virtual world.  
 
Most of us have one foot in both the worlds. The younger generations depend on the virtual world more when it comes to 
communicating, dispersing ideas and sharing information. It is also easier for things to gain popularity or go viral on the 
web than it is in the real world.  
 
Even some of the well-known celebrities are famous because of their online presence.  
 
So imagine the scope that online marketing has for any kind of business. It can be the thing which creates the difference 
between a modest success and a massive success. 
When you go for internet marketing, know these: 
 

 It will enhance your online presence and visibility. 
 

 When you create meaningful and engaging content, it would eventually lead to higher web traffic for you as people 
would redirect themselves to your official website. 

 

 However, increased web traffic is the outcome of dedicated and continuous effort. It doesn’t happen overnight, so 
don’t lose any sleep over it. 

 

 If you have been investing in internet marketing but don’t see any rise in the sales numbers, then there is 
something wrong with your marketing strategy and not with the entire concept of internet marketing. 

 

 If your products are great, there will be an automatic unpaid publicity on social media by happy customers, so don’t 
forget your main task- create quality products. 

 
 Don’t try to manipulate your customers. They aren’t stupid. If they suspect foul play, they will not want to touch 

your product even with a stick. 
 

Internet Marketing – A Brief LOOK 

By: Herman Schneider 
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Quotable:  

“One of the most feared expressions in modern times is 'The 

computer is down.'” ~Norman Ralph Augustine “ 

Domain for sale 
Contact: 
ads@makingwebmoney.com 
Make an offer 
A great brand name for an 
internet marketing 
Product or service 
ViralInternetMarketing.com. 

 

Your Ad here 
Contact 
ads@makingwebmoney.com 
ContactUs 
>Contact us to list your 
Domain name or website 
For sale in this section 



 

 

 

 

  

 

 

 

Make Money With Your Blogs 

 

 

 

http://makemoneywithyourblogs.com/


 

 

JVZooHost is dedicated to 

providing safe, fast, and 

affordable web hosting with 

superior support. You can 

concentrate on running your 

business and rest assured your 

website will be up and running. 

Get your site noticed on the web 

today with JVZooHost! 

 

 

https://my.jvzoohost.com/aff.php?aff=4167
https://my.jvzoohost.com/aff.php?aff=4167
https://my.jvzoohost.com/aff.php?aff=4167


 

 

 

 

http://flatwebgraphics.com/
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Paul Parker 

Paul Parker is a popular name in the field of 
content marketing. This has been his 

specialization since 2003. When he’s not working, 
he goes back to his first love—music. 

 

Miriam Morrison 

Miriam Morrison has been a freelance writer for 
over 6 years. She manages her own blog and 

writes for various businesses.  

Cesar Terry started his SEO company in 2005 and 
now, his company evolved into a digital marketing 
firm. His clients include child care providers, real 

estate brokers and small businesses. 

Cesar Terry 

Rosalie Clarke 

Rosalie Clarke started online marketing in 2010 when 
she had her second child. Giving up her job was hard for 
her but she has found fulfillment in being a stay-at-home 

mother to her kids while earning.  
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MWM contributors 
 

Edmund Douglas 

Edmund Douglas is a top name in the field of 
SEO. He goes around the world to conduct 

trainings and workshops for those interested in 
the business. 

 

Dave Steele is a freelance graphic artist and 
content writer. His expertise in SEO helps him 

create not only informative content, but Google-
friendly ones as well. 

 

Dave Steele 

Lynn Gordon 

Lynn Gordon has been an online marketer since 
the year 2003. She has been to different parts of 

the world conducting Internet marketing 
workshops and trainings. 

 

Rufus Hopkins 

Rufus Hopkins is one of the most sought after 
social media managers in Perth. When he’s not 
in front of the computer, you can find him in the 

basketball court. 
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3 EFFECTIVE TOOLS TO USE IN 
YOUR INTERNET MARKETING 

RESEARCH 
 

Many companies and business entities today have 
discovered how lucrative internet marketing can be. 
For this reason, many of them often conduct online 
market research so that they can equip themselves 
with the knowledge about the trends on the internet 
and how to go about doing internet marketing.  
 
If you are a person who is conducting internet 
marketing research, you will discover that some of 
the most popular tools are customer feedback forms, 
online questionnaires and web searches. These 
tools can help you gather much information about 
your future business prospects, your customers and 
your market.  
 
The internet has made it possible for small business 
to carry out internet marketing research in a way that 
favors them cost-wise. If you are an investor or 
businessman who wants to conduct a low cost or 
free internet marketing research, you will find the 
following tools very important in your research:  
 

1. Keyword searches 
 

Sometimes you can just do a simple search on 
the web using search engines like Google and 
Yahoo. You should find out what keywords are 
normally used by people who search for your 
products or services on the internet. Assess the 
level of interest attached on every keyword and 
the number of competitors you have on the 
internet. Internet marketing research through 
keyword searches will enable you to know how 
many competing sites are using the same phrase 
and the products they offer. In addition, you will 
also be reminded of the product niches that you 
may not have thought of. 

By: Paul Parker 

2. Online Surveys.  
Online surveys can always help you gauge public 
opinion regarding your product or service. In 
addition, it is also one of the most cost effective 
ways of conducting internet marketing research. It 
will help you to ascertain whether your business 
idea or product is appealing to consumers. 
However, it may not be as scientific as phone or 
person surveys that use random sampling. 
Popular online survey companies you can use 
include Websurveyor, KeySurvey and 
EZquestionnaire. 
  

3. Reading Blog  
A lot of information can be obtained from blogs. 
Unlike website, blogs are regularly updated and 
contain fresh information. You can also use them 
for gauging public opinion as you carry research 
about internet marketing. You can search blogs 
using popular search engines like Blog Pulse or 
Technorati. 

 

Internet marketing research through 
keyword searches will enable you to 
know how many competing sites are 

using the same phrase and the products 
they offer. In addition, you will also be 

reminded of the product niches that you 
may not have thought of. 
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INTERNET 

MARKETING FOR A 

BETTER BUSINESS 

 
With the inclusion of the web in almost every aspect of our 
lives, it becomes difficult to function without the use of the 
World Wide Web in everything that we do. And if the 
internet is what people want, then there is no doubt why 
businesses are turning to Internet Marketing. 
 
Market the Way You Want To! 
 
When it comes to online or internet marketing, there is no 
particular path to go on. You are the master of your 
marketing strategy. 
  
Website Marketing 
 
The simplest thing you can do as a part of your internet 
marketing is building a website. A website is the best way 
for your prospective or existing customers to reach you, to 
provide your contact details, or to exhibit your work. 
   
Another advantage of having a website is that you can also 
showcase any promotions or special offers. Customer 
service can also be improved by providing a feedback form 
to visitors. 
 
Just creating a website is not enough of course. Simple 
things like printing your web address on company 
stationery and choosing an unusual name will help too.  

 

By: Miriam Morrison 

Email Marketing 
 
Creating and sending emails are a cost effective 
way of advertising your business. You can use 
emails to communicate with your customers, to 
send details of special offers and promotions, and 
to provide customer support and service. 
 
Email marketing is quite popular with businesses 
mainly due to the advantage of low costs. 
 

Social Media Marketing 
 
Another great way to go about marketing is through 
the use of social media. Social media sites like 
Facebook and Twitter have proven their worth in 
internet marketing. You can easily promote yourself 
on these locations, thus increasing your potential 
customers.  
 
You can also promote your company through the 
use of blogs, online forums, discussion panels, and 
much more. 
At the end of the day, it's up to you to decide what 
internet marketing strategy is the best for your 
company. So be sure to make the right choice! 
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MARKETING TIPS 

FROM EXPERTS 
 
 
 

Many ponder if Twitter really is a proper platform for 
marketing their business. Though it is a bit tough getting 
the right audience exposed to your ads and gaining 
effective leads, twitter is known to be a great marketing ad 
if done right. 
 
Tips from Experts 
 
Share valuable Content 
If your content isn’t valuable or has no structure, there is 
no point in putting up your content link on twitter. Since 
you can only use 140 character on Twitter, it is important 
that you come up with a catchy phrase or line that will 
automatically link people to your link and retweet or like 
your post. 
 
Use proper keyword in your tweet 
What’s a tweet if there aren’t any proper keywords?  The 
more efficient keywords you use, the better your chances 
of being found by the right audience. If you’re a digital 
marketing agency, use keywords associated with a digital 
agency like SMO, SEO or digital solutions and so on. 
 
Share links to useful and related content 
Twitter is a platform where you will need to share other 
people’s links in order to get your own link shared or 
retweeted. This way you get to build a great network of 
followers and potential customers. 

By: Rufus Hopkins 

Create A Network with your audience 
The more you respond to queries and offer 
solutions to customers or potential customers, 
the more likely you’re going to get a positive 
word-of-mouth. 
 Customers like it when a business takes time 
to respond to customer queries and offer 
solutions.  
 
Be transparent 
The more transparent you are, the better your 
credibility. If you have messed up, man up to it 
and apologize for the mistake. Sometimes, you 
may post wrong information or might have the 
name or address or any other important 
information wrong. When something like that 
happens, own up to it and rectify your 
mistakes. People love companies that own up 
to their mistakes and make them better. 
Be regular with your post 
Being regular with updating posts will generate 
more activity on your page and will also lead to 
better responses. 

The more transparent you are, 
the better your credibility. If you 
have messed up, man up to it and 

apologize for the mistake. 



 

 

 
 

 

 

Training Guide 

This unique and easy to understand training guide will 

supply you with the most accurate information needed to 

easily reach out to widely scattered customers and boost 

your profits like crazy. 

 

    This method is tried and tested and... 

    It works today... 

    It will work tomorrow... 

    It will work for months and years to come... 

 

CLICK HERE  

 Instagram has 600 Million monthly active users and highest browsers to buyer ratio 

Instagram advertising - A huge platform to showcase your offerings to millions of 

website visitors. 

 

90% of information transmitted to the brain is visual, and 

visuals are processed 60,000X faster in the brain than text.  

With Instagram ads - Visual content becomes king and marketing is queen. 
 

http://instagrammarketingmadeeasytraining.com/instagram-ads-made-easy/
http://instagrammarketingmadeeasytraining.com/instagram-ads-made-easy/


MWM  back story 
MWM 56 

HOW A FATHER'S LOVE FOR HIS 

AILING SON INSPIRED HIM TO 
REINVENT THE SNEAKER 

By: Kim Lachance Shandrow 

When Steve Kaufman’s son Alex was 13 years old, he was diagnosed with 
scoliosis, a curvature of the spine that can lead to a myriad of health problems if 
not properly treated. To avoid having large metal rods surgically implanted in his 
back, Alex had to wear a big, bulky torso brace for 22 hours a day. 
 
The brace stopped Alex’s spinal curve from getting worse, but it also prevented 
him from bending over and putting on his shoes by himself. Not being able to 
complete a basic, everyday task of this nature can be humbling for anyone, let 

alone a teenager who longs to fit in. This worried Steve. 

“I stayed awake in bed all night, brainstorming 
prototypes of sneaker-style shoes Alex could easily 

slip on and off, all on his own.” 
 



“He was cinched in the brace as tight as he could 
stand it, and he couldn’t deal with his shoes himself,” 
Steve says. “It had become an issue for his self-
esteem and he wanted some independence. When it 
was taken away from him, I wanted to give it back.” 
So the concerned father and former robotics engineer 
decided to solve the problem himself. “One day, the 
lightbulb went off,” he says. “I stayed awake in bed all 
night, brainstorming prototypes of sneaker-style shoes 
Alex could easily slip on and off, all on his own.” 
Out of that desire -- motivated by a father’s love and 
care -- Quikiks was born.   

Steve claims Quikiks are the first totally hands-free, 
fastening orthotically supportive footwear of their kind. 
To put them on, the wearer slides his or her feet into 
the shoes. In one step-in motion, the sneakers 
automatically fasten to the feet, without the wearer 
ever having to bend over or use their hands. 

 
The key to the shoes’ slip-on 
capability is Steve’s patented “Step-
in-Go” technology. Thanks to a 
clever mechanism, the shoes rotate 
open at the heels, creating a large 
entryway so you can slip your feet 
inside. When you press your feet 
down, the pressure automatically 
rotates the heels shut. A strong 
embedded magnet helps to keep the 
shoes fastened. To take them off, 
you simply strike your heels on the 
floor. The momentum and force 
automatically spring the shoes open, 
so you can slide your foot out. 
 
Steve designed the first prototype 
for Quikiks in 2007. His first move 
was to visit the local craft store in his 
New York City neighborhood, where 
he picked up some cardboard and 
magnets. Next, he bought a cheap 
pair of sneakers from Walmart. He 
went home, cut them open and 
made alterations with his craft 
supplies. Later, he’d add more parts 
that he 3-D printed himself. 
 
For six months, with Alex’s 
encouragement, the stay-at-home 
dad handcrafted one crude 
“Frankenstein shoe model” after 
another. 
 
The goal wasn’t to create a 
functional pair of stylish slip-on 
shoes for his son. The bar he 
wanted to clear was higher than 
that: create an attractive, “non-
orthopedic-looking” pair of rubber-
soled sneakers that not only 
boosted Alex’s confidence, but 
looked pretty cool, too. 
 
 
  
 

The goal wasn’t to create a functional pair 

of stylish slip-on shoes for his son. The bar 

he wanted to clear was higher than that: 

create an attractive, “non-orthopedic-

looking” pair of rubber-soled sneakers that 

not only boosted Alex’s confidence, but 

looked pretty cool, too. 

 



Next steps 
 

After building his first working prototype, Steve began to see 
its potential to become a real, mass-market product. With an 
eye on the future, he met with an industrial designer. 
Together, they worked to refine the original model. Meanwhile, 
Steve was introduced to Marty Sokoloff, a local wholesale 
grocery store owner and angel investor, through a friend. 
Sokoloff invested $50,000 into what was quickly becoming a 
business. With Sokoloff as his co-founder and backer, Steve 
officially launched Hands-Free, the company behind Quikiks, 
in February 2010. 
 
As Steve worked to jumpstart the company -- securing design 
patents, attending medical device trade shows, and partnering 
with a reliable manufacturer -- his son turned a corner and no 
longer needed to wear a back brace. 
 
Now a young man of 21, this means he also no longer needs 
his father’s invention. 
 
“Still, I’m not giving up,” Steve says. “I’m pushing forward with 
a product that could help kids like Alex and a lot of other 
people with medical and cognitive challenges.” 
 
Quikiks aren’t only for those suffering with back problems. 
Steve says they’re also a good fit for senior citizens and obese 
individuals with limited mobility, hand and arm amputees, 
stroke victims and those suffering from debilitating arthritis, 
cerebral palsy, multiple sclerosis, severe autism and 
Parkinson’s disease. 
 
In July of last year, after seven “long, excruciating, difficult” 
years of trial and error fighting to bring his “crazy shoes” to 
market, Steve completed his first production run. At last, 
thanks to a successful partnership with a small factory in 
Mexico, the accidental entrepreneur has a sellable product in 
his hands. 

 
His next challenge is to broaden his 
customer base and become profitable. 
Slowly but surely, while continuing to care 
for Alex full-time, he’s making progress, 
selling Quikiks for $250 a pair on his 
websiteand at a few doctor’s offices and 
specialty shoe stores. 
 
This past December, Steve was named 
the grand prize winner ofEntrepreneur and 
Canon USA’s Project Grow Challenge. 
Following a speech that moved many in 
the crowd to tears, he accepted the 
$25,000 award at Entrepreneur’s recent 
GrowthCon event in Long Beach, Calif. 
 

He says he plans to use the winnings to invest 

in product improvements, market to more 

healthcare providers and to book more trade 

shows in the hopes of recruiting additional 

resellers and distributors. He might even hire 

his first employee. 

For now, though, he’s happy getting by 
with his wife Masako’s help and Alex’s, 
too. 
 
“Alex was the inspiration for this journey in 
the first place,” he says. “Even though he’s 
out of that brace and doesn’t need Dad’s 
crazy shoes anymore, I look forward to 
working together with him so we can help 
a lot of others who still do.” 



 


